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ZAC POSEN 

You might recognize him 
from Project Runway, 

the Emmys red carpet or 
the world’s top fashion 
magazines. Or maybe 
you're familiar with his 
latest work for Brooks 
Brothers. Soon you'll even 
see his designs worn by 
Delta employees. This busy 
and charismatic ashi 
designer never slows down. 
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HONG KONG 
‘The Pearl of the Orient, 

isa vibrant city of 
contrasts, with luxe hotels, 
high-end eateries and 
couture shops existing side 
by side with midcentury 
buildings and traditional 
Chinese pharmacies. 
Somehow, it all works. 
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Zac Posen has been designing lathes professionally for 
‘early 15 years, wining awards and fans, growing his 
business into multiple eponymous lines and working with 
‘companies from Delta to David's Bridal. But what's equally 
impressive as his beautiful designs are his work ethic and 
respect for his customers and the craftspeople who help 
bring his designs to life, Nota bad role model if you askus. 
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WELCOME 


THE 
STRATEGY 
BEHIND 
THE SMILES 


Delta believes that 
happy employees can result 
in happy customers. 

























Richard 
Anderson, 
‘CEO of Delta 
AirLines 





IF YOU FLY DELTA WITH ANY REGULARITY, we hope you've 
noticed a lot of smiling employees at check-in, the gate,on attendants 
board the aircraft and standing by the flight deck. Whether anupdateto 


: shinies theircurrent 
you're boarding in Shanghai, London, New York or Sao Paulo, uniforms (shown 











Delta people worldwide areall connected through ourstrong hove), with 
culture. workingonthe 
We have built our entire business model around Delta "ew4esigns- 


people, employees who have a well-earned reputation for 
providing the best hospitality in the skies. If we treat our employees well 
and give them the tools they need to do their jobs, they will take great care 
of our customers. We think that’s a big part of what keeps you coming back. 

‘That's why we go to great lengths to show our employees just how special 
they are, We recently hired noted designer Zac Posen to design new uniforms 
to make sure they look and feel great while on the job. Recent studies have 
shown a direct link between great uniform design and employees’ attitudes 
when serving customers, so making Zac a part of our team was an obvious 
choice. We like him so much that we put him on the cover of this month's 
issue of Sky. 

But it goes far beyond just uniforms, Delta recently announced our new 
SkySpa, designed exclusively for employees, at our hubs in Salt Lake City, 
Detroit and Atlanta, with more opening next year. The SkySpa features dis- 
counted massages, skin and nail care, hair styling, makeup application and 
uniform alterations. Its purposeis to help flight attendants, airport customer 
service agentsas well as employees from cargo, technical operations, ground 
support equipment and other divisions look and feel their best on the job. 

‘Our philosophy is to make sure that our employees are sharing in our 

















5 THINGS TO KNOW ABOUT DELTA THIS MONTH 


© Delta Private Jets" 
is making private jet 
travel more accessible 
with jet cards starting. 
at $25,000. The card 
ss youall-inclusive 
pricing as welt as your 
choice of jet size on 
every flight. 


© Inhonorof Veterans Day 
and ournation’smilitary 
families, his month Delta 
willfundadirect match of 
miles donated to twonon- 
profits, Fisher Houseand 








Luke's Wings through the 





© Dat openedit first-ever 
LEED-certitied Delta Sky 
Club" in August at SFO. 
The club features ameni- 
ties suchas shower suites, 


© Atthes9th annual 
‘Macy's Thanksgiving 
Day Parade, besure to 
watch or Delta'svery 
‘own float, Winter 


© Lastmonth, Delta 
affirmeditsstatusas 
the Oficial Airline of 
‘New York baseball by 
renewing ts long-term 


private workareasand spe- Wonderlandin Central partnerships with the 
cialty fooditems, including, Park, celebrating the ‘New York Metsand the 
Asian-inspired dishes from wonder and beauty of ‘New York Yankees 
chef Mai Pham. New York city. through 2023. 
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Stomping Out Burglary, One Home at a Time 


How One Engineer Changed 
Home Security Forever 


After his friends were viciously robbed, Chad Laurans 
discovered a serious problem in the home security industry. 
His friends wanted home security, but every alarm company 
was outdated or overpriced. 


So Chad Built Something New. Relying on his degree from 
Harvard, he designed an advanced security system. He called it 
SimpliSafe 

Now it's the fastest growing home security company in 
the nation. SimpliSafe won't lock you in a contract and 24/7 
professional monitoring is only $14.99/month 










Get your 
10% 
TODAY 


@ SimpliSafe 
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Now, with 34 locations at 21 airports, 
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success, That’s why Delta has 
the airline industry's most ge 
erous profit-sharing progran 
Over the past five years we have 
paid $29 billion to our employ- 
ees worldwide. In addition, 
Delta recently increased most 
employees’ base pay by 14.5 per- 
cent and increased our company 
match in our 4ou(k) program, 

We know that type of across- 
the-board pay raise is unusual 
for a big company like ours. But 
our employees certainly aren't 
typical. They are the best in the 
business, and they deserve to be 
rewarded. Thanks to their hard 
work, Delta has the best opera- 
tional performance in the in- 
dustry. As of this writing, Delta 
has had 108 days in 2015 without 
asingle mainline cancellatior 
hat’s better than all of our ma- 
jor competitors combined. 

‘Thanks to our employee 
we have the confidence to gua 
antee that your checked bags 
will beat the carousel within 20 
minutes, or we'll give you 2,500 
Delta Sky Miles. And the service 
they provide directly to you in 
our Sky Clubs, at check-in and 
on board the aircraft continues 
tobe ourstrongest selling point. 

So we hope that our smilin 
employees are inspiring some 
smiles among our customers. 
And as always, thank you for 
flying Delta. 






































Sincerely, 


Richard Anderson 


Chief Executive Officer 
Delta Air Lines 
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LIVE IT TO BELIEVE IT 
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LAESTRATEGIA 
DETRAS DE 
LAS SONRISAS 


Delta cree que empleados felices 
pueden resultar en clientes felices 


SI USTED VUELA CON DELTA CON CIERTA REGU- 
LARIDAD, esperamos que haya notado muchos 
empleados sonrientes en el mostrador, a bordo de 
la aeronave y de pie junto a la puerta de ingreso 
al vuelo. Ya sea que esté abordando en Shanghai, 
Londres, Nueva York o Sao Paulo, las personas de 
Delta en todo el mundo estan conectadas a travé 
deuna fuerte cultura. 

Hemos construido todo nuestro modelo de ne- 
gocio alrededor de las personas de Delta, que tie- 
nen una bien ganada reputacién por proporcionar 
la mejor hospitalidad en los cielos. Si usted trataa 
sus empleados bien y les otorga las herramientas 
que necesitan para hacer su trabajo, éstos ofre- 
cen mucho cuidado a sus clientes. Creemos que 
esto es una gran parte para que usted vuelva con 
nosotros. 

Es por eso que hacemos todo lo posible para 
mostrarles a nuestros empleados lo especiales que 
son. Recientemente, hemos contratado al diseiia- 
dorZac Posen para desarrollar nuevos uniformes 
para asegurarnos de que luzcan y se sientan bien 
durante el trabajo. Estudios recientes han demos- 
trado una relacién directa entre un gran diseio 
delos uniformes ylasactitudes que los empleados 
tienen al atender alos clientes, por ello convertir 
aZacen parte de nuestro equipo fue una eleccién 
obvia. Nos gusta tanto él que lo pusimos en la por- 
tada de la edicién de este mes de Sky. 

Pero va mucho mas alla de los uniformes. Del- 
tahapresentado recientemente el nuevo SkySpa, 
disefado exclusivamente para los empleados en 
nuestros hubs en Salt Lake City, Detroit y Atlanta, 
yen ms sitios el préximo aio. El SkySpa cuenta 
con descuentos en masajes, tratamientos para 
cuidado de la piel y las uiias, cortes de cabello, 
aplicacién de maquillaje y cambios de uniformes. 
Su propésito es ayudar a los asistentes de vuelo, 
agentes de servicio al cliente en aeropuertos, asi 
































como empleados de Cargo, TechOps, equipos de 
soporte en tierra y otros empleados a verse y sen- 
tirse mejor en el trabajo. 

Nuestra filosofia es la de aseguramos que todos 
nuestros empleados estan compartiendo nuestro 
éxito. Es por eso que Delta tiene el programa mas 
generoso de participacién en beneficios de la 
industria de las aerolineas: en los iltimos cinco 
afios hemos pagado $2,9 mil millones de délares 
a nuestros empleados en todo el mundo. Ademas, 
Delta aumenté recientemente el salario base de 
la mayoria de los empleados en un14,5 por ciento 
yaumenté el plan de contribuciones 401 (k) de la 
compaiia. 

Sabemos que este tipo de incremento salarial 
es inusual para una gran empresa como la nues 
tra, Pero nuestros empleados ciertamente no son 
tipicos. Son los mejores en este negocio y se me- 
recen ser premiados. Gracias a su arduo trabajo, 
Delta tiene el mejor desempenio operacional en la 
industria. Alescribir estas lineas, Delta ha logra- 
do 108 dias en el 2015 sin una sola cancelacién en 
la linea principal. Eso es mas que todos nuestros 
principales competidores juntos. 

Gracias a nuestros empleados, tenemoslacon- 
fianza para garantizar la entrega de su equipaje 
en los carruseles antes de los 20 minutos o le en- 
tregamos 2.500 SkyMiles de Delta. Y el servicio 
que prestan directamenteausted en nuestros Sky 
Clubs, al momento del check-in y en el avién con- 
tintia siendo nuestro punto de venta més fuerte. 
{ que esperamos que nuestros empleados 
sonrientes estén inspirando también algunas 
sonrisas entre nuestros clientes. ¥ como siempre, 
gracias por volar con Delta. 



































ialmente, 


Richard Anderson 


Director Ejecutivo 
Delta Air Lines 














© delta otrece 
vuelos diarios 
desde Los Angeles 
hasta San José, 
Costa Rica 


© Ritmo Caliente 
Sintonice Ritmo 
Caliente, nuestro 
canal de audio a 
bordo con los rtmos 
latinos de moda 


© Este mes puedes 
viajar en Deltaa 
22 destinaciones 
enel Caribe. 

















© Despegando 
No dejesde leer 
nuestra seccién 
enespafol enla 
pagina 175 de SKY. 
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Tiller GOLD LIST™ 


BOOK ONLINE OR CALL TOLL FREE FOR OUR LAND’S END ESPECIALS q , 
SOLMAR HOTELS & RESORTS Ave. Playa Grande #1 Cabo San Lucas, BCS México 23450 Nooy) 
Toll Free USA 844-228-9504. www.grandsolmar.com - www.solmar.com 
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HENRI DAUSSI 





Adler's Baton Rouge, Metairie & New Orleans, LA adlersjewelry.com | Borsheims Omaha, NE borsheims.com | Croghan’s 
Jewel Box Charleston, SC croghansjewelbox.com | Diamonds Direct Birmingham, AL Charlotte & Raleigh, NC Austin, TX 
Richmond, VA diamonds-direct.com | Geoffrey's San Carlos, CA geoffreysdiamonds.com | Genesis Diamonds Louisville, 
KY Cincinnati, OH Brentwood & Nashville, TN genesisdiamonds.net | Global Diamonds Jacksonville, FL globaldiamondsusa.com 
H.L. Gross & Bro. Garden City, NY since1910.com | James Free Jewelers Cincinnati & Dayton, OH jamesfree.com 
Robbins Brothers Fullerton, Mission Viejo, Riverside, San Diego & Torrance, CA Arlington, Dallas & Houston, TX 
Bellevue & Seattle, WA robbinsbrothers.com | Ross-Simons Warwick, RI ross-simons.com | Sidney Thomas Stamford, 
CT Newark, DE Boston & Chestnut Hill, MA Paramus & Short Hills, NJ Providence, RI sidneythomas.com | Smyth 
Jewelers Annapolis, Ellicott City & Timonium, MD smythjewelers.com | Tivol Overland Park, KS Kansas City, MO tivol.com 





www.henridaussi.com | twittercom/henri_daussi | facebook.com/henridaussi 


“ WHEELS 


” BY THE NUMBERS 


THE BIG 
PARADE 


For millions of 
Americans, watching 

a gigantic floating 
Snoopy—plus other 
character balloons, 
marching bands, 
clowns, performers 
and more—make its 
way down Central Park 
West and Sixth Avenue 
in New York City is an 
annual ritual that kicks 
off the holiday season. 
When the Macy's 
Thanksgiving Day 
Parade began in 1924, 
about 250,000 people 
attended. Today, 

3.5 million spectators 
typically line the event 
route, with another 

50 million tuning in 
from home. It all ends 
with the guest of honor, 
Santa Claus, who's 
been a part of every 
parade to date 














1927 $100 400,000 = 





Year thattthe first balloon Reward forfindinga giant bal- PoundsofscraprubberMacy's Approximate cubic feet of 

character FelixtheCat,joined _loonin1g28 (about $1,40ointo- _donatedtothe U.S. govern- totalheliumneededtofillthis 

theparade. This year, expect day'sdollars). Aftertheparade, mentinlieuofhostingaparade _year'sgiantcharacterballoons, 8: 
toseestarssuchasHellokitty, _theballoonsfloatedoverNYC _duringthe World Warll years novelty balloons, balloonheads 
Paddingtonandperennial whileslowlydeflatingviasafety _of942-44.Whentheparade and trycaloons (aballoon 
favoriteSnoopy,whohasmade _valves.Eachonewasequipped _—_startedupagaininig4s,more _characterridingonthe backofa 2 
themost appearancesat38 withareturnaddress abel. than2millionpeopleattended, _tandemtricycle.) 2 
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repurposed warehouses 
and industrial workshops. 
But don'tstop there: Take 
astroll pastarchitect 
Frank Gehry’s Dr Chau 
Chak Wing Building, 
which resembles a 
crumpled paper bag, and 
wander around Central TRAVEL 
Park, where an $8 million ACCESSORIES 
publicart installation 
uses floors, facades and 
park walls as canvases, 
Central Parkin 
theSydney suburb Chippendale packs con- Block out unwanted 
‘of Chippendale. centrated cultural punch chatter—andsavealittle 
intoaminusculearea roominyour catry-on—with 
about rgacres)—alline | beeesintaecancalg 
7 better for exploring, to“avremede” whenyou 
a / = need tointeract withthe 
CHIPPENDALE SSHIER EADIE | ee oe 
Ina region where cool is the favorite currency, 
this Sydney suburb corners the market. 
HIT THE TOWN 
WhyNow:This yearhas | WheretoGor tart by eatery in Australia) and Ester 
been abannerone for checking into The Old Automata (spearheaded 
thisinner-ring suburb ClareHotel, astunning _bychef Clayton Wells, 
justiominutessouthof —_ transformation of the formerly of Sydney's Mo- 
Sydney'sfamedcitycen- _ formerClareHoteland __-mofukuSeidbo), youmay © White Rabbit 
ter at Circular Quay. A the landmark building betemptedto stay put. eel 
surgeofrestaurantopen-  thatoncehousedCarlton Instead, strike out and 
ings, buzzyartexhibits _ & United Breweries'of-__ explore galleriessuch FO heey 
andnewlocallyowned —_fices.Witharooftoppool ___asPine Street Creative ; pockatotgsticarioers 
shopshasreestablished  andon-siterestaurants Arts Centre, MOP and Ofreda's all your devices and 
this once-desolate including Kensington Kensington Contem- documents together, 
historicneighborhoodas Street Social(celebchef__ porary Gallery, many sauttmanee 
h fromplane to presentation 
theepicenter of style Jason Atherton'sfirst of which are housed in with ease. $95 
BOARDING PASS cane 
DL 116 
STUTTGART ATL 
After waking at the Waldhotel Stuttgart, STR 
stroll around the verdant grounds or indulge ut rbaltewete 
inamassage before takinga short train ride Er Bele gelli eilag 
tothe city center. Shop with a view alongside Nap during your fight while 
the historic Schlossplatz gardens and 18th- your watchrestsin this 
century, Baroque-style Neues Schloss sleek, leather-bound steel 
castle. Craving more culture? Opera Stutt- casewithabuiltincharging 
gart's renditions of Mozart or Beethoven Sock: $59.05 
worksare sure to satisfy, Afterward, walk to 
WeinstubeFréhlich Weinstube Frablich for local Swabian ood 
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TRACEE ELLIS ROSS 


ACTRESS 


Actress Tracee Ellis Ross has created some sweet off-screen alter egos. There's T-Murda, 
who attempts to decode rap lyrics, and Caliope Champignon, the French “style architect.” 
Her on-screen characters are pretty interesting, too. Most notably, on the show Black- 
ish, she plays Dr. Rainbow Johnson, the matriarch of a black family living in an affluent 
white community, In its second season, Black-ish explores the topics of race and identity 
through humor. “Comedy is one of the best ways to receive that kind of information,” 
says Ross. "When someone is tickling you, it's easier to ponder the topic.” By Marr mecuE 











“I LIKE ANY 
FLAVOR.” 





Truth &Beauty 
PATI cers 
Date : 


6 


fora 
playlist 
m Ross, 
visitdelta 
com/sky 
° magazine. 








‘© ravonrre aiRpoRt John Kennedy international Airport. Ithasa Shake Shack," tw-FuuGH Tv"I binge watch Scandaland Vikings" © TRAVELOUTEIT*Itravein Free City 
sweats. When you buy them, theyre perfectly worn in and soft. And | wear either Adidas Stan Smith sneakers or my par of zip-up Common Projects combat boots.” @ TRAVEL 
ESSENTIAL Trident White. © MOST RECENT TRIP"To Maui, Hawai, for my sister's wedding," © MOSTRECENT BOOK "I'm reading Truth & Beauty by Ann Patchett.” @ 1N-FUGHT 
READING "read The New Yorker, Vanity Fair, Vogue, Us Weeklyand Fast Company on iy iPad.” @ MOST RECENT SOUVENIR bought two candles from The Miami Beach Edition 
hotel. They smel glorious.” © IN-FLIGHT SNACKS” purple bag of Skittles, blacklicoriceand pizza-lavored Combos." PERSONALCAREESSENTIALS CosMedix Mysticmoisturizer 
and Neutrogena ip balm, AVORITE DESTINATION “Every summer | go with group of my close friends tothe beach near Tuscany, Italy. That’ prety special” 
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TIME OUT 






Treat yourself to Instagram-worthy 
seasonal tartsand inventive sweets 
suchas yuzu-almond caramels at 
Mission District patisserie Craftsman 
and Wolves. Next door, small-batch 
cchocolateand tasty toursare offered 
atcalé/factory Dandelion Chocolate 
(D.Afew blocks wes, James Beard 
award-winning bakery Tartine doles 
‘out world-famous bread (ry the 
country loaf) and pastries, 


Itmay bea concrete jungle, but San 
Francisco is fll of hiking trails. limb 
the storybook Filbert Steps from San 
some Street to Coit Tower, passing by 
lush gardens and Victorian cottages, 
foranearly 360-degreecity view. Out 
‘west, the Lands End Tralltraces the 
cypress-lined coast tothe historic 
Sutro Baths ruins. For te best skyline 


Mebmanaed view, summit Twin Peaks at dusk. 


herdog look 
out over San 

Francisco. ‘Aformerart deco furniture emporium 
isnow the hottest dining epicenter. On 
the ground flor of Market Square (the 


alten eo =i | 
SAN FRANCISCO iene a rect 


Water tory one ofthe 100-plus wines 





You've got an extra day to kill in The City by the Bay. lea coterie z 
Here's what you do. By JENNA SCATENA menu Saveraom for amain course at & 


swanky Bon Marché Brasserie 
ONCE RENOWNED AS A BASE CAMP for the Beat Generation, San Francisco. 
more recently has become better known for its bustling tech scene, But the 


5 " _ : 4ustSOmiles north ofthe ity, Napa 
new innovation kick hasn't been limited to wired types—many aspects of sib 


Valley makesan easy wine-fueled es 

















city life have benefitted from the recent buzz as well. The once-neglected Cape Start Charles rug Winery for 

Mid Market stretch now has some of the city’s swankiest restaurants serving a flight of velvety reds in the renovated 

up incredibly innovative cuisine, Add to that a new wave of bakers, who are Hides epee topics 3 
engineering the confections of your dreams. Yet despite all the change, the caletion ten thought he ro 

city’s classic landmarks remain just as impressive as they were decacles ago, ery asmuchasfrishigh lauded 
especially in November when the crowds are gone. Cabernet Break fornchat cle 





chef ChatiPalmer'snewest outpost : 
Harvest Table, which pats fare fromits 3 


———————— eae ‘garden with Napa's best wines Z 
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FLY PRIVATELY. FLY COMMERCIALLY. 


FLY EFFORTLESSLY. 


The Delta Private Jets Card gives you the power to fly directly at 
every opportunity. It's the only jet card that offers total access 


to our private jet fleet and SkyMiles® Medallion® status aboard ADELTA 
all Delta Air Lines® commercial flights. Because how you fly is the Ay Cae 
best way to know that you've arrived 


ONE CALL AND THE SKY IS YOURS. 877.541.3548 / DELTAPRIVATEJETS.COM JET CARD/CHARTER /AIRCRAFT MANAGEMENT 


Termsand Conditions are outlined in the Delta Private Jets Card Agreement, Offers subject to change without notice. Delta Private Jets © Copyright 2015, 


y THENETWORK 


JOHN LASSETER 6 
“To infinity ... and beyond!" might be the BUSINESS 


perfect motto for John Lasseter, Pixar's 
chief creative officer. Since making that 
phrase famous 20 years ago with Toy Story— 
the first completely computer-animated 
feature-length film, which he cowrote and 


4 WaltDisney 





Luar Imagineert 
directed—Lasseter, 58, has reached for Thisanimated sor imceated ieeeried 
the stars, with impressive results, All of Bylasrinedesoomeine | cae stot Dany 
Pixar's movies except Cars 2 have received Neoriepanotthetharlogo, | | Wvelvedindedgsingcarslandat 


Catfoniacventurtonhassod 
WattDisney Pixar “Soinesromecustin toll 
jon Studios Seeere! 

Asch cif 

Inreotheorparieg tare 
pervecedaect! 
thefts Toy Sto, Carsand 
ee a 
procoeedinety alter 
Cling oven atte 


Oscar nominations. And all but one—this 
summer's Inside Out, which opened against 
Jurassic World—have debuted in the top 
spot. Lasseter has a chance to show that 
that slip was just a blip when Pixar's own 
dino film, The Good Dinosaur, comes out 
November 25, — JENNIFER BUEGE 





Since 1999's To Story ‘andthis year’s Inside Out. 
moviehe's produced ordirected 













MISCELLANEOUS ere nance ace 























Hawaiian Shirts 
Lasseteris famous for his 
Hawalian-styleshirtsandowns 
‘morethan oo0of ther, which 
he keeps arranged by subject 
‘matterin large walk-incloset. 


3 ‘Academy Awards 
Every full-length Pixar 
film except forCars2 
has beennominat 
atleast one Oscar 
































Fohn Ratzenberger 
Theactorhas voiced 
characters ns Pixar 











Research Foundation Skipper Cares, 

Johnand Nancy Lasseter Inthelate 1970s, e 
arelongtime supportersof Lasseter worked onthe Sp 
Chapter'sannualHopeGala, ——_returnedtothe Nano havative sane 
Whichincludedasneakpeekot attraction thispast Sa eey Ho 

Monsters University summerandtock the ennettondPaut 


helmonce again. 


Hayao Miyazaki 
This renowned Japanese lm director 
and animatorisone of Laseetersidole and 
Iriends. Lasseter says he even wooedhis wife 
With Miyazakisfilm The Caste 
of Copies, 


vith the Juvenile Diab 
Foundation since their son Sam wa 
siagnesed withtype idiabetesin200 
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GOLDEN ISLES’ 


GEORGIA 


ions Island - Sea Island - Jekyll Island + 


Goldenisles.com | (800) 933-2627) 


~>— Daily nonstop flights from Atlanta to the Golden Isles (BGK) on Delta Air Lines. 
Flights operated by Delta Connection” carrier, ExpressJet™. 


te 
Jekyll Island 
Club Hotel 


A Landmark Experience 


Your Nome for the Nolidayal 


The holidays conjure up images of family togetherness, elaborate 
home-cooked meals and a traditional Christmas tree. All can be found 
at the Jekyll Island Club Hotel. Packages start at $215 per night. 


(855) 462-2770 | www.JekyliClub.com/christmas 


Where nafirre ft 






4 

2 

‘ 

\ 

aptivates. j 








y” BESTIN CLASS 


BEST 
SMART- 
PHONES 
FOR 
TRAVELERS 


Our phones are our 
world—or at the very 
least, the doorway 
into our digital world, 
They're what we use 
to photograph our 
most spontaneous 
moments. They're 
our personal assistant 
and our personal 
trainer. They're our 
boarding pass and 

our alarm clock. And 
as travelers, many 

of us would literally 
be lost without 

them. The latest 
smartphones offer 
faster processors for 
productivity, better 
cameras than ever 
and bigger screens for 
business and pleasure 
BY CARAMEL QUIN 


FOR 
MUSIC ON THE MOVE « 


HTC OneMo 

This sleek Android smartphone boasts an outstanding design, 
with a curved metal body meant tolast and Gorilla Glass protect- 
ing its 5-inch display. Cameras are 20 megapixels on the rear and 
‘4 megapixels on the front. Butits strongest suit is music. Itcan 
store your entire collection with ease (it has 32GB of storage that, 
can be expanded affordably with a microSD card) and, unusu- 
ally, its front-facing built-in speakers do a good job reproducing 
sound. For example, nohi-fiin your hotel room? No problem, 
BoomSound speakers with Dolby Audio mean it even sounds 
good when playing movies. From $649 without contract; ht.com 


THE HTC 
ONE M9 
IS A TOP 
CHOICE 
FOR MUSIC 
LOVERS. 


FOR 
APPLE LOVERS» 


AppleiPhone6s Plus, 
Iyou'rea fan of Apple—its sleek, industrial design, 
its intuitive operating system, its expensive smart 
watch—you want either this or the smaller 6s. This 
update on the6 Plus retains the larger "phablet 
form factor with a5.5-inch display and doesn't costa 
penny more than ts predecessor. It adds clever 3-D 
touch controls that can differentiate between light 
taps and strong presses. Plus, it has a faster proces: 
sor, abetter camera (12 megapixels, 4K video) and 
more. From $649 without contract: apple.com 







FOR 


«WIRELESS 


TRAVELERS 
Samsung Galaxy S6 
Edge 

The most stunning 
Android phone yet, the 
Galaxy $6 Edgehas a 
5.1rinch display that is 
Slightly smaller than 

the iPhone 6s Plus’, but 
itpacks more pixels for 
stunning, crisp images. 
The camerais superb, with 
ant/1.9 aperture for better 
results in low light. And it 
boasts fingerprint recog. 
nition, What truly sets the 
phone apart, though, isits 
wireless charging ability 
It's compatible with both 
of the big wireless charg- 
ing standards (WPC and 
PMA), soit works with 
the very widest range of 
charging mats that are 
increasingly found in 
hotels, From $672 without 
contract; samsung.com 








= 





PUNKT. MP 01 MOBILE PHONE 


Whilesmartphones arebriliant,there’sa time and place for simplicity. Designed by Jasper Morrison, the MP O offers only the most basic communication needs: 


EAMGEMER caine andtexting plisasraptiovard contact nd calendar Punk oes expect youtoeplaceyourbi-srenphane withthe MP OL tater se heslek 


Josh Rubin, founder/editorin chief, coolhuntng.com 
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and simple ittle phone during moments you want to savor instead of being distracted by constant app notifications and social media pings. $295; punkt.ch] 


PHOTOGRAPH BY MICHAEL HENDRICKSON 











‘ETO CHANCE. 


OF COURSE, CHANCE DOESN’T HAVE 


INNES TL 


SUCCESS RATE. 





ee te. 0 meat 


EXECUTIVE SEARCH MEETS PERSONAL MATCHMAKING 


True love can be hard to find. Thankfully, we've figured it out. Our proprietary Meet 

Your Future® process has made Selective Search the leading matchmaking firm in 

North America. And, with the highest success rate in the industry, our results can 
last a lifetime. Contact us today for a complimentary consultation. 


866.592.1200 selectivesearch.com info@selectivesearch.com 


RANA EL KALIOUBY 


COFOUNDER AND CHIEF STRATEGY AND SCIENCE OFFICER, 
AFFECTIVA 


Rana el Kaliouby wants to bring emotion to digital technology, At MIT, 
she researched and invented a way to digitally interpret emotions 

from facial expressions. Her objective: to let cameras that are inside 
computers and smartphones “read” our expressions while we use them, 
which could allow us to express ourselves more meaningfully through 
the screens of our devices. Affectiva, the company she cofounded in 
2009, is now commercializing emotion-recognition technology based 
on her research, The company’s Affdex emotion analytics product has 
been used by more than 1,400 brands in 75 countries. A native of Egypt, 
el Kaliouby currently resides in Massachusetts, where her company is 
headquartered. ay GENE REBECK 
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RanaelKaliouby 
atAffectiva’s 
headquarters 

in Waltham, 

Massachusetts, 





Do most people really make facial 

expressions when no oneis looking? 
Even when nobody's 

around—even when they're watch- 
ing content. We joke that it’s not 
just when you're watching viral cat 
videos, Even when you're online do- 
ing your taxes or something, we see 
a wide range of expressions. 





How can Affectiva help make technol- 
ogy more “emotionally intelligent"? 
Technology has a lot of 1Q, but it’s 
missing that element of emotional 
intelligence; that’s limiting our 
human-computer communication, 
But it’s also limiting our human-to- 


_ pa es 


CYCLE 


CITY 


Welcome to Birmingham, where 



















life is fast-paced and our attractions 
are even faster. Barber Motorsports 
combines the quiet beauty of a museum 
with the heart-pounding excitement of 
race day. With the world’s largest 
collection of vintage motorcycles, the 
Barber Vintage Motorsports Museum 
is one of the automotive world’s most 
renowned displays. Barber Motorsports 
ie of the annual Grand Prix 


ae 
“ 1 global acclaim. 


= Global Wi-Fi Hotspot 

= Built-In Scale 

= Anti-Theft Distance Alert 
= Mobile Power Pack 

+ Multi-Functional App 











Visit www.andiamoluggage.com for more information. 


ANDIAMO Luggage a Division of 24-7 International, LLC 
andiamoluggage.com 51 Stiles Lane, Pine Brook, NJ 973.882.7508 (a 2 ea] 





human communication because a lot 

of our interaction is mediated through 
technology. Our emotions get lost in 
cyberspace. We envision a world where 
our devices have an emotion chip, and 
that chip can read everything from your 
expressions of enjoyment, confusion, 
concentration, curiosity and empathy 
and can convey that toa machine or an- 
other person on the other end of the line. 





What are the business uses for Affectiva's 
technology? 

We want to bring emotional intelligence 
to our digital devices and our digital 
experiences. Our first vertical happened 
to be media analytics, entertainment 

and advertising—understanding how 
people respond to content and tying that 
to an understanding of their behavior, 
whether they buy products or they share 
a video online. Today, we've packaged our 
technology as a software development 

kit that runs across platforms. That lets 
other developers take our technology and 
bake it into their products. 








How are market research companies using 
Affectiva's Affdex platform? 

‘They're measuring and analyzing how 
people respond emotionally to digital 
content, typically on behalf of large 
brands or entertainment companies. 
‘They use the emotion insights that they 
get from Affdex to optimize their video 
content, predict advertising KPIs such as 
brand recall, determine media spend and 
determine promo and ad placement. 








What'snext for you and Affectiva? 
‘We're having really interesting conversa- 
tions in the online education space. In 
K-12 but also in higher [online] ed, there's 
ahigh dropout rate. By the time these 
kids are disengaged and they're quit- 
ting, it's too late to intervene. Emotional 
engagement and attention metrics could 
be seen as leading indicators for learning 
outcomes, So we think there’s an oppor- 
tunity there, especially as more and more 
learning migrates on! 




















et your tail — 
down here. 





There’s no better place to get Florida lobster 
tail than in Key West, So move your tail, grab gf ga 
a bib and come on down. It's now easier with 4 a 
Delta's daily nonstop flights from Atlanta. VA vA 
fla-keys.com/keywest 1.800.527.8539 fo 











The Florida Keys Pr 


Nest 


(Clone To Perfect Fat Fiom Nona 


et Fie? 


“LCAN FINALLY STAND ALL DAY AND DO THE THINGS | LOVE” 
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Patented Dual Comfort Core™ 





Gel Pro Elite : 50% thicker than GelPro Classic” 


WORLD'S MOST COMFORTABLE FLOOR MAT. 


+ Soothing gel+energy-return foam 
+ Significantly reduces discomfort 

+ Easy-to-clean & stain-resistant 

+ No-curl, reinforced edges 

+ 5-year warranty 


1965 435.6287 
GelPro.com 
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TOOLS OF THE TRADE 





wa 


WILL 
MANNING 


The young blade behind 
Heartwood Forge raves 
about recycled steel 


A HEARTWOOD FORGE 
KNIFE isa thing of true 
beauty. Hand-forged cleav- 
ers, paring knives and more 
are crafted from recycled 
materials: vintage steel, 
reclaimed wood. Thank 
Will Manning for bringing 
this stunning vision to life. 
“1 worked in a sheet metal 
shop right out of high 
school,” says the Florida 
native, “and that set me on 
anew path. {had planned 
tobea musician but ended 
up studying design at [the 
Savannah College of Art 
and Design].” After working 
asa blacksmith, Manning 
hung out his own shingle 
near Athens, Georgia, in 
2013. Heartwood Forge 
kept its under-the-radar 
cult status until winning 
a“Made in the South” 
award from Garden & 

Gun magazine. Business 
exploded. Yet each knife 
isstill handcrafted using 
ecofriendly materials such 
as antique saw blades made 
of the coveted 1095 alloy, 
the “perfect knife-making 
steel,” says Manning, “'m 
constantly searching 

for old saw blades. I love 
the history behind each 
piece. You meet someone 
who had the saw blade for 
maybe 50-odd years. The 
backstories really bring the 
knives to life” 

JASON OLIVER NIXON 
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Thankstoitshigh 
carbon component, 
1095 steelisstrong 
and easy tosharpen, 


Steel canberecycled 
repeatedly without 
losingits strength 


“There arethree 
things extremely 
hard:stel adia 
‘mondand toknow 
one's sel” 
—BenjaminFranklin 


HEART OF STEEL 
Channel some heavy metal in Pittsburgh, Colorado and NYC. 





bal : 








Several global destinations Headto Damon unyanReper cof thefvelongest steel a 
boast the nickname Stee ity toryinPveble, Colorado foraNo- —__arehbridges canbe foundin China nade, vst 
Among thems Pittsburgh hometo erperformanceottheSouhem  Theathersarenfay o 
‘hePittsburghSteelersNFL cam, tcarjrker Steel Magnolias. Virginia, andNYCon Staten sland m 


PHOTOGRAPH BY NICK CABRERA 











AES 


DATE 


THE COUPLE 

+ GREGSTEED: 

CEO, Northwest 
Brewing Company 
EDUC: BA, Western 
Washington Univ. 
INTERESTS: Running, 
olf, skiing 

+ JENNIE (BOWEN) 
STEED: 

‘Marketing Brand 
‘Manager, Intl Coffee 
Corporation 

EDUC: BA, University 
of MA, Amherst 
INTERESTS: Yoga, 
theatre, hiking 





It's rare to hear about a love story that starts on an airplane. When single, we all secretly 
wish that the romance of meeting someone while traveling just might happen to us. 


changed on a flight when she saw an ad for 


Js Bowen Steed’s idea of finding love 
Its Just Lunch, 2 personalized matchmaking 





service for busy professionals. The ad read like 
2 good friend who could introduce her to single, 
professional men she wouldn't have the oppor: 
tunity to meet on her own, Today, Bowen Steed 
is married to her IL match Greg Steed, We sat 
down with Greg and Jennie to learn about their 
dating experience, lifestyle, and why they chose to 
cir pursuit of relationship happiness. 


Why did you join LIL? 
G14 bee 
hectic time career wise, My company 











divorced for about two years, and 





it wi 

was in a transitional phase, and it demanded a 

lot of my time and effort, so I didn't have time 
sie. 





for muel 





Favorite first date memories? 

Gz 1 was attracted to her right away. On the 
e there was a real chemistry. Then it 
ry quickly 


second di 





evolved v 


J: When Greg and I started talking, I discovered 


‘we had similar careers. I remember the conversa 





tion was so easy and comfortable, When I shared 
my date feedback with my IJL- matchmaker, Let 
her know that Greg and I had made arrange~ 
ments to attend a big award dinner at his country 





club, The minute I walked in, I knew he was a 


id 





consummate gentleman, He was atten 


made suse 1 was introduced to everyone, 





How did IJL compare to your online 
dating experience? 

G: Online dating isn't easy, i's work. P've got a 
didn’t need another job. With 
JL they did everything for me. You're busy with 
your career and everything else going on = Il. 
‘vas ust easier. The caliber of matches was much 
higher. 








full-time 








Best part about dating thru IJL? 

G: Besides choosing all my matches I would 
say the scheduling of my dates. They call you 
and ask what your schedule is like, so you don’t 
have to worry about it. If I said I was available 
Wednesday or ‘Thursday this week and Sunday 
next week they would find a way to fit dating into 
my schedule 


‘What would you tell a friend who was 
interested in JL but was tentative 
about making the investment? 

Gi At the end of the day what is your end goal? 
“Then Task, what's the cost of being happy worth 
t0 you? The kinds of people who choose IJL aren't 
fooling around, It’s not some 
just looking to meet a ton of people and date up a 


1 on the Internet 





storm, Ir was definitely worth it for me. 


Ie’s Just Lunch has been matching busy singles 
since 1991, Find outwhat an It’s Just Lunch match- 
maker can do for you by calling 1.800.858.6526 
or visiting ItsJustLunch.com. 


REAL CONNECTIONS DATING 





DATE BY NUMBERS 


When it comes to personalized match- 
making, our success is unmatched! 


24 YEARS 


Of changing lives one match 
ata time. 


+ 2 MILLION 
Dates arranged by IIL 
matchmakers. (They know 
how to bring the right people 
together.) 


52% 


Of singles think a smile is the 
most attractive feature of the 
opposite sex. 


48 HOURS 


Time it takes for the majority 
of men to ask for a 2nd date if 
they like someone. 


40% 


Of singles believe talking 
about your ex is the biggest 
“don't” on a first date 


40UT0FS 


Singles would be open toa 
kiss on first date. 


800.858.6526 
ITSJUSTLUNCH.COM 





It’s Just Lunch Matchmaker 


£0® 


WLISSA BROWN AMY ARINKMAN SARA DARLING 


\\ 
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> MOBY ON ANGELES CREST HIGHWAY 
IN LOS ANGELES 


‘The musician Mopy has eaten a vegan diet for 
nearly three decades. “Being vegan 28 years ago 
was akin to being a space alien,” he says. Now 
: chefs everywhere are giving vegetables star 
treatment on their menus. So, too, is Moby. He's 
opening the vegan bistro Little Pine in the Silver 
Lake neighborhood of LA. It’s intended to be an 
all-day place, going from 7:30 a.m. until midnight 








or 1a.m. and serving dishes such as mushroom- 
leek potpie and lemon-mint-pea paté. “The goal is 
not to rely on fake meats,” he says. “We want to 
create beautiful, relatively normal food that just 
happens to be vegan.” Moby, who has been a pho- 
tographer as long as he’s been a musician, is also 
responsible for the photos on the walls. “Every 
last detail I've chosen,” he says. —MATT McCUE 













































Switzer Falls 
"Gothereandhavea 
picnic, The last time | was 
up there, Isawagiant bear. 
Whereelse inthe world can 
youhavea picnicina city 
‘and run the risk of see- 

ingabear?” 


‘Mount Wilson 
Observatory 
“Ithas domed telescopes, 

and thereare pictures of Al- 

bert Einstein visiting there, It’s 
sucha magical place, When! 

take people there, noone 

canbelieve they're: 

in (LA.” 


Angeles 
National Forest 
“Iliveina dense, urban 
environment, and within 
30 minutes of my home, Ican 

beonthisroad that winds 
though a million acres of 


it forest almost devoid 
ya ‘ctpeople™ 


COORDINATES 


(© Switzer Falls 
Angeles Crest 
@ Farm Sanctu 
5200 Escondido Canyon Ra, 
Acton farmsanctuary.or9 

© Mount Wilson Observatory 
8r3 antaBarbaraSt, Pasadena 
wivwumtwilson.edu 

@ Angeles National Forest 
JOIN, Santa Anita Ave 

‘ecadia 
wivwfs.usda.gov/angeles 


Farm Sanctuary 
“"Thisis on the western 
end of Angeles National 
Forest.t'macity kid, so 
being able to pet baby goats 
and see happy pigs rolling 
aroundin the mud 

























, Altadena 
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WHY DO 
PEOPLE TRAVEL 
THOUSANDS 

OF MILES 

FOR ONE OF 
OUR SMILES? 


THE ATLANTA CENTER FOR'COSMETIC 
DENTISTRY, founded by Dr. Debra Gray King 
in 1987, is one-of-a-kind haven for your 
smile transformation. World-renowned for 


~__ enhaneingithe smiles of many celebrities, it 


transformed the lives.of thousands 
of people from all walks of life, from doctors, 
fo soccer moms, to business executives 
and beauty queens. The transformation 
process here is performed quickly, with 
lots of pampering, and minimally invasive 
fechniques. 


Your smile and oral health are very important. 
Tf you have been thinking of enhancing your 
smile, you owe it to your self to seek out the 
best. After all, your smile is not the place for 
on-the-job training, To get optimal results, 

it takes a well-trained, experienced doctor 
artist. Dr. King is one of only a few dentists in 
the world fo be an Accredited Fellow, which 
is the highest level of competence in the 
prestigious American Academy of Cosmetic 
Dentistry. She also has been extensively 
sought out as an expert on dental trends 

in the media, including CBS, CNN, Fox 

News, The Doctors, Extreme Makeover, 
Entertainment Tonight, The Wall Streef 


Journal, Time, InStyle, Vogt 

USA Today. To.ant sultation, or for 
more inf iy Visit our website or 
call. 

You will love your new smile! 













” STYLEINSPIRATION 


MM): 


ORLEANS 


After some difficult years, 
The Big Easy has shown 
that it’s back in the game. 
NEW ORLEANS offers unique 
eats, craft cocktails and a wealth 
of (lightly spooky) history. 
EAT For lunch, visit St. Roch 
Market. The new food hall 
boasts 13 vendors, where you'll 
find everything from an oyster 
bar to cold-pressed juices to 
_ ~ authentic Mexican fare. 
DRINK Head to CellarDoor, 
MIX UPA one of the oldest houses in 
SOUTHERN- = downtown—and now one of the 
STYLE hottest bars—for a traditional 
COCKTAIL libation such as a chartreuse- 
and-rum-based Daisy Santiago. 
While there, marvel at the stun- 
ning architecture and keep your 
eyes peeled for a ghost or two. 
LISTEN No trip is complete 
without visiting one of the city’s 
music venues. Put a night of 
blues at Tipitina’s at the top of 
ist, -ELIZABETH DOYLE 







© Top by McQ Alexander McQueen, $440. mytheresa.com@ Pants by .Crew Collection, $325. jcrew.com 
© The Inspired Home: Nests of Creativesby Kim Ficaro and Todd Nickey, $55. jaysonhome.com @ Cocktail mix by Williams-Sonoma, $16.95, willams- 
sonoma.com @ Suede blazer by Polo Ralph Lauren, $795. mrporter.com @ Juliet chair by Jayson Home, $2,495. jaysonhome.com @ Cocktail mixing set 
by Yarai, $105. askovfinlayson.com @ Travel candle by Travel by Land, $14. askovfinlayson.com @ Pump by Aquazzura, $695. shopbop.com 
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A HOKU: 


“Hawali's Finest Jewelers since 1924 3 
. 7 





Ultimate Wave Pendant 
with Opal Inlay and Diamonds 


Our Wave Pendant Collection 
comes in several styles and 
sizes and is available in 
14K Yellow, White or Rose Gold 






3 » 
An incomparable collection 


Hawaiian and Island iizeeyeds 


OAHU: Ala Moana Center « Outrigger Waikiki on Kalakaua Avenue « Waikiki Beach Walk « Hilton Hawaiia 
MAUL: The Shops at Wailea» Whalers Village « Front Street - Lahaina Cann 

Queen Ka‘ahumanti Center + Hyatt Regency Maui + Grand Wailea Resort 

KAUAI: Poipu Shopping Village - Grand Hyatt Kauai 
BIG ISLAND OF HAWAII: Kona Marketplace « Kings’ Shops + Hilton Waikoloa Village 
NORWEGIAN CRUISE LINE: Pride of America 
BOSTON: Natick Mall. Northshore Mall CHICAGO: Woodfield Mall DALLAS: NorthPark Genter 
DENVER: Cherry Creek Shopping Center LAS VEGAS: Grand Canal Shoppes at The Venetian ‘ 
LOS ANGELES: Glendale Galleria NEW YORK: Roosevelt Field PHILADELPHIA: The Plaza at King of Prussia 
PLEASANTON: Stoneridge Mall PORTLAND: Washington Square SAN DIEGO: Fashion Valley . Horton Plaza 
SAN FRANCISCO: PIER 39 SAN JOSE: Valley Fair SEATTLE: Bellevue Square “WASHINGTON, D.C: Tysons Corner Genter 
NaHoku.com + 1-866-296-5462 











BREAK AWAY 


GIVING BACK 
IN BONAIRE 


A volunteer diver immerses herselt in a coral garden and helps 
plant hope for the future. ay t1sa TE SONNE 
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I LOVE IMMERSIVE TRAVEL—e5- 
pecially when immersing my: 
means getting in the water. A trip 
to the captivating island of Bonaire 
off the coast of Venezuela gave me 
novel water memories: clambering 
into a cave and snorkeling 
stalagmites and stalactites—un- 
derwater and underground—riding 
ona horse as it swam in a lagoon, 
plopping into turquoise waters 
while learning to windsurf, diving 
with manta rays and turtles in 
81-degree waters. 

My most immersive experience, 
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UNTUCKit& 


SHIRTS DESIGNED TO 
BE WORN UNTUCKED. 


We started UNTUCKit because we had 
trouble finding shirts that looked good 
untucked. Shirts aren't designed that 
way: they're too long and look sloppy 
untucked. It’s a deceptively difficult look 
to get right. So we decided to make 
shirts for those who want to wear their 
shirts untucked. We would make a better 
shirt for the untucked man. A casual shirt 
fit for comfort and not convention; 
designed to fall at the perfect length. 
An ‘untucked’ shirt. 


Visit us at 129 Prince Street, NYC 


untuckit.com 
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however, involved giving back to 
the Caribbean island by volunteer- 
ing asa diver for Coral Restoration 
Foundation Bonaire, a nonprofit 
whose goal is to regain coral losses 
caused by the scourges of nature 
and humans. Volunteer divers work 
n shallow-water coral nurseries, 
that have lines of “trees” made 
from trunks and branches of PVC 
tubing and fiberglass rods, each 
secured to the sea floor and held 
upright with buoys, 

Iwas responsible for swimming 
to the tubing with clippings of live 
elkhorn and staghorn coral and 
hanging them like ornaments on a 
tree, Afterward, other volunteers 
from CRE Bonaire and sponsor 
Buddy Dive Resort would protect 
those coral pieces from preda- 
torsand algae until they were big 
enough to be transplanted to areas 
where they could expand into reefs, 

While corals may seem to be 
plants and look like rocks, they're 
actually animals. Hard corals are 
colonies of living polyps. They 
secrete around themselves calcium 
carbonate skeletons that we see, 
and get nourishment from the 
algae living on them—so they don’t 
need to be mobile to survive. 

Coral reef’s make up less than 
percent of the ocean’s surface 
area, yet they’re life hubs for about 
25 percent of the sea’s species, 

They can transform an underwater 
sand desert into a happening me- 
tropolis of hangouts, buzzing with 
dramas between predator and prey 
and, like any good city, full of col- 
orful characters. As ecosystems go, 
coral reefs are comparable to rain 
forests in terms of wildlife. They're 
also continually threatened. 

Hanging those clippings was 
my small gift to Bonaire (and to 
myself). How wondrous to think 
that they may someday contrib- 
ute to healthy coral habitat! This 
Christmas, when I decorate my tree 
with ornaments, Pll close my eyes 
and imagine “my” growing coral 
fragments as part of a healthy reef 
with butterfly fish, angelfish, blue 
tangs and sea horses. ¥ 





























THE BEST 


AIRPORT PARKING 
ISN’T AT THE AIRPORT siicc:o1/s/20 





OVERSEAS MANUFACTURING 
ISN’T AS SCARY AS YOU THINK 


Il, an American company headquartered in Houston, has been helping clients 
manufacture goods in China for 40 years - boosting profits and reducing costs. ITI has 
unlocked the mysteries of foreign cultures, languages and trade customs, creating 
significant manufacturing savings over domestically produced goods - while maintaining 
or improving delivery expectations, 


ITI handles all the logistics such as finding the right factory, negotiating prices, overseeing 
the tooling and factory production, quality inspections, financing, insurance, shipping, 
customs clearance and delivery. In fact, you pay nothing until the product is received in 
your warehouse, inspected and approved. 

With fulltime ITI employees working in nine established offices in China, ITI can manage 
your overseas manufacturing ~ so you can focus on growing your business. Call today. 


iti pee 


ic] 


888-855-2504 
skip.bickett@itimanufacturing.com See how ITI can reduce 
sky,itimanufacturing.com if 'y] in] your manufacturing costs. 


Since 1974 
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EDITORS’ PICK 


Macy’s Holiday Windows 
Fifty years ago, the Peanuts gang took over 
the small screen in A Charlie Brown Christmas 
Now they're taking over windowsat Macy's 
Herald Square in NYC, Starting the week be- 
fore Thanksgiving, the windows willbe filled 
with re-creations of sixscenes from the iconic 
TV special for the estimated 15,000 people who pass by each hour during the holiday season, 
Charlie Brown and Linus willbe visiting the Christmas tree lot, Snoopy will be decorating his dog- 
house and Schroeder will be playing the piano—with alittle help from visitors, who cantoucha 
keyboard on the window to make the piano's keys move and ight up as musical notes sound 














Your Next Trip Is Here 


Pac 


SEE THE WORLD'S MOST AMAZING PLACES 
in this pictute-rich dream book. Page after page 
of natures grandest spectacles and civilizations 
eer nreatest achievements will inspire your next 
fis; adventure. National Geographic’ worldwide 
nm network of travel experts and inside tps from 
locals help you plot the journey. 





— 
FOOD: 
JOURNEYS 


HEEL IME 


/AILABLE WHEREVER BOOKS AND EBOOKS ARE SOLD 
and at nationalgeographic.com/books 
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CITYLICIOUS 


NOVEMBER 
2015 


A taste of what's 
happening around the 
world this month. 


NEW YORK 
Signature Theatre commemorates 
playwright Arthur Miller's oth birthday 
with Incident at Viehy, a play examining 
the role complicity and denial played in 
perpetuating the Holocaust. Through 
December 6. signaturetheatre.org 


TOKYO 
Enter a floral Eden at the Tokyo 
Metropolitan Tourism Chrysanthemum 
Exhibition, which houses about 2,000 
spectacularly colored blooms. Hibiya 
Park, November 1-23. gotokyo.org 


LONDON 
During Bonfire Night, fireworks light 
up the city in remembrance of the failed 
1605 Gunpowder Plot. Various lacations, 
November 5-7. vistlondon.com 





SAN DIEGO 
Experience art on the cutting edge at Art 
San Diego, a weekend-long showcase of 
contemporary work. Balboa Park Activity 
Center. November 5-8. art-sandiego.com 


FORT LAUDERDALE 
Miami Dolphins alumni and celeb chefs 
team up at the Gridiron Grill-Off Food 
& Wine Festival, a culinary competition 
(and tasting) for charity. Pompano 
Beach Amphitheater, November 14, 
gridirangrilloff.com 


BUENOS AIRES 
Watch the best players in the world pass, 
swing and turnat the Argentine Open Polo 
Championship. Campo Argentino de Polo, 
November 21-December 12. agpolo.com 


SAN ANTONIO, NEW MEXICO 
It’sall about the birds at the Festival of 
the Cranes, where visitors can watch 
thousands of sandhills take flight. Bosque 
del Apache National Wildlife Refuge. 
November 17-22. festivalofthecranes.com 


MOBILE, ALABAMA 
Go from New Zealand to Scotland in 
minutes at the Mobile International 
Festival, which showcases more than 

30 countries, Mobile Civic Center. 
November 21, mobileinternatianalfestival.org 


AMSTERDAM 
Shut up and dance with Walk the Moon 
as the band travels the world on its 
Talking Is Hard tour. Melkweg The Max. 
November 29. walkthemoonband.com 








Authentic 


RODIZIO GRILL| 


Tie BRAZILIAN STEAKHOUSE, 





“THE THEATER IS SO 
ENDLESSLY FASCINATING 
BECAUSE IT’S SO ACCIDENTAL. 
IT’S SO MUCH LIKE LIFE?” 


PLAYWRIGHT ARTHUR MILLER 





MONDS.COM 





With over 30 years of 


rience in the diamond 
business, you can feel 
confident that you are 
receiving maximum value 
for your jewelry 

from a 


buyer you 
can trust. 


Call 
937-436-2852 


to speak to John Stafford personally. 


CashInYourDiamonds.com 
is a premium buyer of high 
quality diamond jewelry: 


CasHINYOURDIAMONDS.COM 








DAY TRIP 


OSAKA 
TO NARA 





LESS THAN AN HOUR BY TRAIN FROM OSAKA, JAPAN, Nara is an easy one- 
day destination—although there's plenty to see if you stay longer. This former 
eighth-century capital is dotted with an amazing assortment of historical 
buildings, including eight UNESCO World Heritage Sites. In Nara Park, you 
can visit four of them, including Todai-ji—home to one of the world’s largest 











bronze Buddha statues—and have a close encounter with some of the 1,200- 
plus “messengers of the gods,” aka sika deer. After temple-hopping, walk into 
town and visit one of the traditional machiya, long, narrow townhouses that 


once served as both a merchant's home and shop. Take a lunch break at Hiraso 
and try the house specialty, sushi wrapped in persimmon leaves (kakinoha 
zushi). Finish the afternoon with a sake tasting at Harushika Sake Brewery, 
where you also can pick up some of the local cucumbers and gourds pickled in 
sake lees (narazuke). Or enjoy a performance by the master mochi makers at 
Nakatanidou as they energetically pound dough with wooden mallets before 
stuffing it with red bean paste—a perfect treat for the train ride back to Osaka. 








MEDALLION PICK 
WYNN LAS VEGAS 


‘The Wynn Las Vegasis 2 favorite, 
says Diamond medallion member Scott 
Kellen of Hopkins, Minnesota. "I love 

the corner rooms, which provide great 
panoramic views, In addition to.a wide 
variety of restaurants, the Wynnis 

second tononein terms of world-class 
service It also houses a spa and fitne: 
center... and provides a great venue to 
watch your favorite sporting events. 

















MODERN DESIGN FOR 
URBAN TRAVEL AND 
OUTDOOR ADVENTURE 
#BOLDLYGO 






P; CUBED™ 
THE ULTIMATE TRAVEL PANTS 


Nine multi-secured Pick-Pocket Proof pockets” 
Nature-like nylon’ feels like cotton, performs better. 
Breathable. Water & stain resistant. 

Quick dry, wrinkle free, light weight. 

UPF 50+ 


Clothing 
Arts 


WWW.CLOTHINGARTS.COM “ +1 646.422.9222 10% OFF WITH CODE SKYMAGNOV EXP, 12/1/2015 





Fork and the Road 





HITTING THE STREET 


AN UNINHIBITED EXPLORATION OF SINGAPORE’S 
FOOD CENTERS IS THE BEST WAY TO EXPERIENCE 


THE CITY’S DIVERSE CUISINE. 


ingapore is one of the 
world’s greatest food 
cities and, despite 
the overwhelming 
diversity of its su- 
perb upscale restau- 
rants, street food is what makes it 
special. The term fusion cuisine is a 
misnomer of criminally overused 
proportions—except when it comes 
to descr 

















south of Malaysia has about 5 million 
inhabitants of Chinese, Malaysian 
and Indian descent. Mix that with 
healthy doses of European influence 
and you've got the ultimate expres- 
sion of cultural hybridity. It’s no sur- 
prise that rojak, the Malaysian word 
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for*mixture,’is often affectionately 
used to describe the diverse popula- 
tion. It’s also the name of one of the 
island’s most iconic dishes: a salad 
with thick cubes of fruit, potato, 
cucumber, mushroom and roasted 
peanuts, often topped with a chili- 
infused sweet potato gravy. It’s a 
strange but symphonic combination, 
a perfect analogy for the city’s food 
and culture. 

People here eat all daylong, which 
explains the success of hawker cen- 
nt food courts filled with 
hundreds of specialty 
of them built around a specific food 
genre. You'll find insane Indian and 
Malaysian curries at Adam Road 
Food Centre in Bukit Timah. Adam’s 

















vendor 
rbecues 








RIGHT: A 
‘marketin 
Chinatown. 





Indian Rojak makes a stellar version 
its namesake salad. At Fu Ming 
Cooked Food at Redhill Food Centre, 
try the iconic carrot cakes, which 
have absolutely nothing to do with 
carrots but instead consist of s 
fried radish cubes and eggs, often 
topped with green onions, garlicand 
dried shrimp. 

My love for Chinese food runs 
deep, which is why People’s Park Food 
Centre in the heart of Chinatown is 
my favorite hawker center. For some 
of the best roast duck in the city, 
head to Toh Kee, whose signature 
lacquered birds are almost black 
and served with braised soybeans. If 
you're a pork lover, track down a bow! 
of Wen Zifi's bak kut teh, a national 
dish that translates into “pork rib 
tea.” Expect cooked bits of braised 
pork rib, pork shoulder and paper- 
thin slices of offal swimming in a 
liquid that looks a lot like tea but is 
actually a rich broth bursting with 
the flavors of cinnamon, anise and 
braised greens. As its name suggests, 
Dong Dong Hainanese Chicken Rice 
does a fantastic rendition of the clas- 
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@ Find a store or browse online 
eye: O Ss at www.eyebobs.com 


AVE $20 OFF OF YO! 


RIPE 


THE WINE GLASS COMPANY 


GRAPE °° VARIETAL SPECIFIC 
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PERFECTION PERFECTED! 
SETTING THE STANDARD, YET AGAIN. 


PROMOTION-CODE 


[a = ae 
RIEDEL.COM 


annot be used in conjunction with any other 
ion. the has no cash. 





BELOW: Singapore-style Jaksanoodle soup. 


sic dish of steamed chicken drizzled 
with an aged, thickened, sweet soy 
sauce perched on Singaporean-style 
fried rice. 

No trip to Singapore is complete 
without a bowl of laksa. This spicy, 
flavorful noodle soup is to Southeast 
Asia what hot dogs are to New York 
City, Laksa has roots in Malay and 
Chinese cuisine ands served all over 
Asia, but the Singapore version is to 
me the most delicious. 328 Katong 
Laksa opened almost two decades 
ago and is now the most famous lak- 
sa spot in Singapore. Its preparation 
boasts noodles cut into bite-sized 
pieces so that it can be eaten with a 
spoon—no chopsticks required. 

Chili crab is perhaps the most 
popular dish for hungry travelers. 
Cher Yam Tian invented the dish in 
the 1950s and opened Palm Beach 






IS COD 
WITH 
BOW: 





Seafood to sell it to the masses. She 
stir-fried crabs in a thick sweet-and- 
savory, tomato-and-chili 
and fired them on an open charcoal 
grill. The restaurant relocated 
to Bedok Beach and was eventu- 
ally taken over in 1985 by the son of 
Tian’s partner. Although he changed 
its name to Roland Restaurant, after 
himself, the crab is still as stunning, 
Nasi lemak is Malay for “fatty 
rice,” and it’s one of the most beloved 
foods in the city. Fragrant rice is 
soaked in coconut milk and steamed 
with jasmine-scented pandan leaves, 
then served with an assortment of 
sides that complement the rich, 
creamy rice. Sambal, a spicy chili 
paste, is the most important, but oth- 
er stalwarts include fried chicken, 
anchovies, eggs, peanuts and cucum- 
ber slices. Selera RasaNasiLemak has 
two locations and makes the finest 
version I've ever tasted. Don't trust 
me? The sultan of Brunei flies his 
nasi lemak in from here regularly. 








based sauce 








Formore from chef, authorand teacher 
AndrewZimmern, host of Bizarre Foods 
on the Travel Channel, go to andrew 
simmern.com. 





WIN A TRIP TO THE 90TH MACY'S THANKSGIVING DAY PARADE! One lucky winner will receive a trip for 
four to NYC, a three-night stay at the Manhattan NYC hotel and tickets to the 90th Macy's Thanksgiving Day 
Parade in 2016. Contest ends November 26. To enter, and for complete rules, visit macys.com/parade 


ADELTA 


OFFICIAL AIRLINE OF THE MACY'S THANKSGIVING DAY PARADE. 
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CHECKING IN (WITH) MILLENNIALS 


HOTELS ARE TAPPING INTO THIS EVER MORE MOBILE GENERATION. 


BY JENNIFER JEANNE PATTERSON 


or Clem Foltz, an ac- 
tuarial analyst, life 
is about experiences. 
That's why he looks 
for adventure when 
he travels. A friend’s 
Facebook photo led him and hi 
fiancée to pick Big Sur, California, 
for their October honey 
“It gave me a sense of the s 
experience we'd be having there,” 
says the 22-year-old. “It looked like a 
great place to hike and explore, and 
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it was rugged and private. 

Foltz’s innate curiosity is fairly 
typical for his generation, as is his 
wanderlust—both of which, hotels, 
are betting, make millennials ideal 
travelers. At 83 million strong, it is 
the largest generation in U.S. his- 
tory, expected to spend about $226 
billion on travel this year, according 
toa Harris Poll survey. Millennials 
are influential due to their sheer 
numbers, but also because of their 
verbosity. Research from the Boston 














Consulting Group shows that younger 
members of the generation are three 
times more likely to report strong 
brand loyalty than their nonmillen- 
nial counterparts, and they influence 
others by sharing their brand prefer- 
ences both offline and online 
Millennial travel predilections can 
be described in three words: local, mo- 
bile and social, says Jan D. Freitag, se 
nior vice president of lodging insights 
for hospitality research firm STR. 
“They don’t want a gray box that is 





HLLUSTRATIONS BY MARCOS CHIN 
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disconnected from the neighborhood,” he 
says. “They want to feel a sense of place.” 
To capture this burgeoning travel 
market, hotel companiesare making some 
significant changes to their strategies. 
Starwood Hotels and Resorts plans to tap 
into millennials’ desire to be immersed in 
local culture with its new brand, Tribute 
Portfolio, a collection of privately owned 





independent hotels, “We've learned that 
millennials sometimes shy away from 
big brands,” says Dave Marr, global brand 
leader for Tribute Portfolio and Sheraton 
Hotels & Resorts.*With Tribute Portfolio, 
no two hotels are alike. Our owners have 
a vision for what they want to present” 
Plans are to sign 100 new and existing ho- 
tels by 2020, including four that will open 


soon in cities with thriving arts districts 
and booming food scenes: Asheville, North 
Carolina; Savannah, Georgia; Charleston, 
South Carolina; and Nashville, Tennessee 

Members of this digitally savvy 
generation grew up with information at 
their fingertips, and they expect to stay 
connected at every stage of their travel 
plans—before, during andafier their trips. 
In fact, a study by serviced-apartment 
company SACO found that more than half 
of millennials aged 18 to 24 prefer a high- 
speed broadband connection to great food. 

“We know through research that 
millennials never switch off in today’s 
switched-on world,” says Toni Stoeckl, 
vice president of lifestyle brands for 
Renaissance, AC and Moxy hotels. In 
September 2014, Marriott opened its 
first Moxy Hotel in Milan, a neon-lit af- 
fordable lifestyle brand designed to lure 
these tech-savvy millennials with mobile 
check-in, keyless entry, outlets galore 
and free Wi-Fi. Its NOW public space fea- 
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timate Guide to Great Relationships 


New York Times bestselling author 
Alan C. Fox will help you create a better, 
more meaningful life. 


“Alan Fox's journey on love and relationships is honest and 
inspiring. Read, share and be moved by these stories as 
they remind you to focus on the positive and appreciate the 
relationships around you.” 

~ Jack Canfield, Co-creator, Chicken Soup for the Soul ®@ and The Success 
Principles: How to Get From Where You Are to Where you Want to Be™ 


PEOPLE 
TOOLS 


for LOVE and 
RELATIONSHIPS 


“For anyone who is in love or would like to be. | know Alan's 
advice will help you deepen your relationships.” 
— Steve Harvey, host of Steve Harvey Show 


The Journey from Me 






Available now in airport and 
other select bookstores nationwide. 
Audiobooks/eBooks also available. 





ALAN GC. FOX 


AN ©. FOX 


SelectBooks 


Distributed by Midpoint Book Sales and Distribution 


peopletoolsbook.com 





CENTER FOR RESTORATIVE BREA 


Affiliated with St. pital, the only hospital in the world dedicated to 





T SURGERY 


y for women facing breast 








Craig Blum, MD * Frank DellaCroce, MD, FACS * W. Karl Ordoyne, MD, FACS * Alan Stolier, MD, FACS 
Scott Sullivan, MD, FACS * Christopher Trahan, MD, FACS * M.Whitten Wise, MD 


Internationally recognized leaders in the most advanced 
breast reconstructive surgeries, including the immediate nipple-sparing mastectomy. 





1717 St. Charles Avenue | New Orleans | 504.899.2800 | www.breastcenter.com 


PROUD MISSION PARTNER BREASTCANCER.ORG 








tures a video wall that displays guests 
Instagram photos with the hashtag #at- 
themoxy. And at other Marriott proper- 
ties, guests can use theirsmartphones to 
chat with housekeeping, valet and other 
staff at any hour of the day. “The whole 
life cycle of interactivity has drastically 
changed,’ Freitag says. 

Likewise, researchers at Residence Inn 
by Marriott discovered that millennials 
care less about having a full buffet and 
more about craft beers and ambience—i 
particular, socializing with others in their 
travel party or meeting new guests. “Our 
extended-stay guests typically stay two 
weeks?” says Diane Mayer, vice president 
and global brand manager for Residence 
Inn. “Meeting other guests can help them 
have a better stay experience. Residence 
Inn introduced a new social hour called 
‘The Mix that brings in local food trucks 
and premium beers. Since April, aver- 
age guest satisfaction scores are up two 
points—four points among millennials, 





























In a sea of cookie cutter bags 
and cases, the North Carolinian 
Ieathersmiths ColsenKeane 
handcraft is the kind of head- 
turning bag you'll consider an 
heirloom. The No. 4313 Satchel: 
hand-stitched beefy aged hide, 
eight hours of artisanship, copper 


rivets and four heavy-duty buckles 


comprise the last bag you'll ever 


own, Guaranteed for life. The 


acme of grassroots American made 


custom leather goods for the 
vintage-minded in the digital age. 


704.750.9887 
www.ColsenKeane.Com 
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“(MILLENNIALS] 
DON’T WANT 
A GRAY BOX 
THAT IS 
DISCONNECTED 
FROM THE 
NEIGHBORHOOD. 
THEY WANT 
TO FEEL 

SENSE OF 
ACE” 












PL 


JAN D. FREITAG, RESEARCH FIRM STR 





Mayer reports. 

While baby boomers value familiarity, 
safety and comfort, millennials crave co 
nectivity—both to the Internet and other 
people. They don’t want to work in their 
rooms hunched over an office desk, but 
to be “alone together,” IM-ing each other 








acrossa hotel lobby. In response, hotels are 
forgoing grand marble foyers in favor of 
wired gathering spaces designed to bring 
ona sort of youthful vibrancy.'To give The 
Palladian in Seattlea more communal feel, 
designer Nicole Hollis created a combined 
lobby/lobby bar, introducing bistro tables, 
a coffee table paired with sofas and acom- 
munal table with comfortable chairs. 

‘There are now more millennials in the 
US. workforce than generation Xers or baby 
boomers, according to Pew Research. As 
their earnings grow, so will their influence. 
A survey conducted for Hotwire by Harris, 
Poll found that about a third of millenni- 
als plan to travel more this year—a higher 
percentage than any other age group. 

Foltz plans to be one of them. “Travel- 
ing isa high priority for me,” he says. He'd 
happily live in a smaller home or drive a 
cheaper car to be able to afford more of 
it. “Some of the biggest [personal] growth 
happens when you're rethinking your 
old routine” x 




















EVE HEWSON Is A T. 
UP-AND-' 
AND SHE JU 
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© prep for scenes with 
male actors, Irish actress 
Eve Hewson need look no 
farther than members 
of her own family. For 
example, when Hewson 
landed an audition for the Cinemax show 
The Knick, she says she naturally asked 
her dad—Uz2 frontman Bono—to help by 
playing Clive Owen's character of Dr. John 








our best selling dress shirt 
white pinpoint oxford 
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© white 100% cotton 

© 6 collar styles 
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e Add this silk tie for 
$19.95 (reg. $62.50) 
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Paul Fredrick 


paulfredrick.com/special 
800-309-6000 


Specify promotional code CWHSDE 
FREE EXCHANGES. New customer offer, Limit 4 shirts per customer. 
Shipping extra. Cannot be combined with other offers. Expires 12/31/15. 


Leet: Hewsonin 
season oneof The Knick. 
BELow: Clive Owenand 
Hewsonin The Knick. 
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‘Thackery. Then she read the audition 
scene to herself. In it, her character, 
Nurse Lucy Elkins, had to inject a 
naked Dr. Thackery with ashot of co- 
cainein his nether regions to ease his, 
drug withdrawal symptoms. Um. 

‘The 24-year-old quickly realized 
she needed to find someone else— 
anyone else—to stand in for Owen. 
‘The explanation to her dad as to why 
she had to pass on his help paid of f 
when the show premiered last year. 
“My parents were so prepared for that 
scene, because I had talked about it 
for a year,” says Hewson, who's full 
name is actually Memphis Eve Sunny 
Day. “It was old news to them.” 

That interaction with Dr. Thack- 
ery marked the beginning of Nurse 
Elkins’ transformation during the 
show's first season, Hewson’s charac- 
ter arrives at New York City’s Knick- 
erbocker Hospital in the early 1900s, 
asa green, West Virginia transplant 
and evolves into an enabler and lover 
to her tough boss and mentor, Dr. 
Thackery. Heis mad and brilliant and 
represents everything Elkins wa 
taught to fear, “She is clearly scared 
of him, but something about that at- 
tracts her to him,’ says Hewson. 

Directed by Steven Soderbergh, 
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‘The Knick has returned 
this fall for season two. “EVE HAS A MATURITY 

The Knickerbocker isa | THAT YOU JUST DON’T SEE 
harsh environment. Sur- IN MANY PEOPLE HER AGE. 





geries are performed in an 





SHE’S ENDLESSLY PREPARED, 


auditorium and doctors FIERCELY CONFIDENT AND 


use techniques that were 
considered cutting edge at 
the time, but still resemble 
butchering.“Medicinewas (NN 
brutal and primitive, and 

the world was brutal and 

primitive, yet they saw themselves 

as the most evolved and advanced 
society in the history of humanity,” 
says series co-creator Jack Amiel. This 
generation of doctors developed such 
advancements as the x-ray machine 
and antiseptic surgeries, but they 
were still years away from the cre- 
ation of medical staples such as the 
BAND-AID and the blood bank. 

‘The social issues that still plague 
society today—racism, 
productive issues, access to health 
care and the massive disparity 
between rich and poor—were more 
pronounced back then but rarely 
discussed. Nurse Elkins realizes 
she needs to play by different rules 
than those she's used to. By acting 
as Thackery’s conduit whenever he 











sexism, re- 





SHE REALLY TRUSTS HER 
INSTINCTS.” 


“THE KNICK CO-CREATOR JACK AMIEL 


needs a fix, she gains power 
over the most important man 
at Knickerbocker Hospital. “In. 
season two, you get to see how 
she uses that to her benefit and 
{find out] if she becomes as cor- 
rupt as everyone around her or 
if she goes another direction,” 
says Hewson. 

There is a lot of blood on 
the set, and Hewson is usually 
uneasy around blood, “It was 
bizarre in that when Iwason set 
it didn’t make me feel queasy or 
sick,” she says. “But [had to go 
get my blood drawna few week: 
ago, and I couldn’t look at it” 
‘The feeling runs in the family. 
“My mom doesn’t like violence, 
blood or gore,” says Hewson."So 
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DANIEL STEIGER $749.00 


LAZER __ 
“BLUE 


By Daniel Steiger 


“THE NEXT GENERATION OF HYBRID” 
...AND UNDER $100 












Timepieces International brings you the incredible Daniel Steiger Lazer Blue Watch. 
In our opinion, the best looking hybrid watch on sale! What's so incredible about the 
Daniel Steiger Lazer Blue? As well as having an ultra modern look and style, this amaz 
ing watch is packed full of features and functions and is available in 18k Yellow Gold 
fused two-tone or classic steel colored version. This fantastic watch features a metal 
case structure, digital format windows showing 24hr, days of the week, seconds with 
an easily accessible alarm system. This incredible watch is robust enough for those 
always on the move, and yet made with comfort in mind with a modern sporty 
look. But pethaps the most stunningly cool feature of this astonishing timepiece 
is its lense. The Lazer Blue Crystal gives this magnificent watch a truly unique look. 
Integrated into the crystal itself the Blue Lazer coloring takes the look of this watch 
to another level. The level of AWESOME! What else is awesome about this fantastic 

Available in 

Steel & Gold 


watch? Quite simply its price. At an incredible $99 (plus shipping and handling). This is 1 
unique buying opportunity not to be missed! Limited stock available. Ra Colorvexions 
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And Quote Promo Code: 


30 DAY MONEY-BACK GUARANTEE [i DE 1 LIMITED STOCK AVAILABLE 


OR order online at www.timepiecesusa.com/de5n And Enter Promo Code DESNLZ 
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Wariner’s powerful, raw memoir 


nothing you've read before 


“APRIL CHRISTOFFERSON 


NOW AVAILABLE 
for PREORDER 


RUTH WARINER 


ruthwariner.com 


@ 


FLATIRON 
s0oKs 











COMING JANUARY 
from FLATIRON BOO! 





60 DELTA SKY / NOVEMBER 2015 


Hewsonwithher A-list 
father, U2frontman Bono, 
at Vanity Fair's 2013 Oscar 
party atthe Sunset Tower 
Hotelin La. 





“YOU CAN WALK 
DOWN THE ROAD IN 
[THE IRISH VILLAGE 
OF] DALKEY TO YOUR 
FRIENDS’ HOUSES. 
THAT’S WHAT 

IT FEELS LIKE IN 
BROOKLYN.” —newson 


she first watched The Knick while 
she was at the gym working off her 
anxiety.” The most uncomfortable 
part about Hewson’s role, though, 
could be the board-stiff nurse's hat 
plastered to her head. “There are 
about a thousand pins in my hair” 
she says.“I get numb to the pain of 
itpulling” Then thereis the corset. 
“When they put it on, you feel like 
you might die,’ she says. 
Because of Hewson’s last name, 
The Knick producers had no idea of 
her rock lineage and they chose her 
for the role based on her audition. 
“Eve has a maturity that you just 
don’t see in many people her age” 
says Amiel. “She's endlessly pre- 
pared, fiercely confident and she 
really trustsherinstinets. Andshe 
should, because she has excellent 
i 

















Hewson is the second-oldest 
of four siblings. (Her mother is Ali 








Hewson, and Bono's birth name is 
Paul David Hewson.) Growing up in 
Ireland, she was encouraged to pur- 
sue the arts from an early age. She 
traces her interest in acting back 
to when she was a teenager having 
a tough time in school. Hewson’s 
parents let her tag along on U2’s 
Vertigo Tour, and she clicked with 
her tutor on the trip, Erica Dun- 
ton, who was also a prospective 
filmmaker. Dunton later invited 
Hewson to participate in her 2008 
movie The 27 Club, and Hewson 
caught the theatrical bug full on. 
She played the teenage friend of 
an aging rocker (Sean Penn) in the 
2011 film This Must Be the Place, 
and then appeared opposite James 
sandolfini and Julia Louis-Dreyfus 
in 2019's Enough Said. 

Bono initially told Hewson not 

toenter show business. “He knows 
how hard it is,” she says. “He said 
Iwas going to do it I needed to 
write and direct to be in control of 
my career.” But just as her father 
forged his own path as asinger, she 
pursued herambition to perform in 
front of the camera. Her decision 
has paid off in high-profile produc- 
tions. Besides The Knick, she also 
has a part in Steven Spielberg's 
Bridge of Spies. The film is based 
on the 1960 incident when Soviet 
Union forces shot down an Ameri- 
can U-2 aircraft unlawfully flying 
inits airspace. 
The Knick is primarily filmed 
in Brooklyn—certain streets were 
covered indirt to recreate the plot's 
time period—making it an easy 
commute for Hewson. She lives in 
Williamsburg and compares her 
current neighborhood to the Irish 
village where she was raised, Dalkey. 
“You can walk down the road in 
Dalkey to your friends’ houses,” 
she says. “That's what it feels like 
in Brooklyn.” Her sister lives a few 
blocks away, and a bunch of child- 
hood friends are nearby. “One of our 
friends from home is the bartender 
at ourlocal pub? she notes. “It's like 
alittle Irish cohort” 















































STEAK HOUSES 
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benjaminsteakhouse.com 


‘PROPRIETOR: Benjamin Prebvukaj 
‘HEF: Arturo McLeod 


mekendricks.com 


‘PROPRIETORS: Claudia & Doug McKendrick 
‘CHEF: Tom Minchella 


malonesrestaurant.com 


‘PROPRIETORS: Brian McCarty & Bruce Drake 


themetropolitangrill,com 


‘PROPRIETOR: Ron Cohn 


RingSideSteakhouse.com 


‘PROPRIETORS: Jan, Scott & Craig Peterson 


‘geneandgeorgetti.com 


‘PROPRIETORS: Tony & Marion Durpett 





iifforks.com 


[EXECUTIVE CHEF: Chris Voge 


‘PROPRIETOR: Kim Ross 


stelmos.com 


PROPRIETORS: Steve Huse & Craig Huse 


wonw.elways.com 


‘PROPRIETORS: John Elway & Jennifer Wiard 


‘mannyssteakhouse.com 


‘PROPRIETORS: Phil Roberts, Peter Mihajloy 
& Kevin Kuester 


grill225.com 


‘PROPRIETOR: Nick Palassis 
EXECUTIVE CHEF: Demetre Castanas 


INDEPENDENTLY OWNED & OPERATED 
www.GreatSteakofNA.com 
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1City5 Ways 


THERE'S 

MORE THAN ONE 
WAY TO DISCOVER 
A DESTINATION. 








‘Museo Soumaya 
inMexico city's 
New Polanco. 
neighborhood. 








IF YOU HAVEN'T CONSIDERED a sojourn to Mexico's thriving capital city, you're frankly missing out. 
Security concerns have largely given way to enthusiasm about the city’s many culinary stars, walk- 
able neighborhoods and wealth of cultural attractions. Mexico City has so many museums—second 
only to London—that one of your most pressing dilemmas will be deciding which ones to visit. This 
doesn’t feel like a city with about 20 million people in its greater area—though that might not be the 
case early this month when Mexico City hosts the Formula 1 Gran Premio de México, a highly antici- 
pated event that will have this city buzzing even more than usual. 










PHOTOGRAPH BY LUIS GARCIA DELTA SkY / NOVeMe 


csenowm —MEXIED CITY 


The St. Regis Me 
Leave your tress behind 
when youstep into the 


LUXE elegant lobby of the St, 
Regis, where guests get their 
TRAVELER owndutersndsceston 
top-notch spa, cutting-edge 
restaurants and over- 
the-top personal service. 
starwoodhotels.com/stregis 








MORNING 
Museo Soumaya 

Created by Mexican 
billionaire Carlos Sim, this 
‘museum displayshisprivate 
collection of mostly Euro- 
pean art—but the real staris 
thebuildng itsel, futuristic 
squeezed tubecoveredin 
16,000 aluminum plates, 
‘museosoumaya.com.mx 








HISTORY 
BUFF 





BOHEMIAN 


WMexico City 
Like other hotelsin the W 
cain this oneis flashy, 


COLORFULLY — nwtchcosts tot 

STYLISH the Ws roomearebrightand 
futuristic while restaurant 

Solea features fresh seafood 





4 WHERE TO STAY 
Downtown Mexico 
Thismodern, I7-room boutique 
hotel fom Grupo Habita will 
putyouright atthe center of 
Mexico City’s past. Housed ina 
Wth-century colonial building, 
the chicrooftop bar and pool 
terrace offer prime views over 
downtown DF (Distrito Fed- 
eral). downtownmexico.com 


MORNING > Palacio de Bellas Artes 


4 WHERE TO STAY The Red Tree House 

Geta heady dose of hospitality in this 1980s guesthouse, which 
feels like (stylish but understated) home away from home. 
Budget travelers might want to opt forthe tiny TreeHouse 
room with its own private terace theredtreehouse.com 


‘The murals this imposing building include Diego Rivera's 
‘Man at the Crossroads. Originally created in 1933 for John D. 
Rockefeller in NY, it was deemed too controversial and de- 
stroyed, so Rivera recreated ithere,palaio.bellasates gobimx 








4 EARLY MORNING 
Teotihuacén Pyramids 
Experience the pyramids of 
Teotihuacdn—a pre-Hispanic 
UNESCO World Heritage Site 
about 60 minutes from Mexico 
City—from the basket ofahot- 
air balloon hovering right above 
theancient Pyramids ofthe 
Sunand the Moon inthe early 
‘morning mist, skyballoons.mx 








RNING 
Popular Art Museum 
Leamallabout Mexico's 
traditional flkart—from 
pottery and lasswork 
tobasketry textilesand 
traditional dress—at this, 
‘museum housedinan 
art deco buildingin the 





from chef Mauricio Leén, city’shistoric district, 
wmexicocity.com www.map.dt gobimx 
Las Alcobas Delirio 
Locatedin Polanconext to Make your way to 


FOODIE 
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chef Martha Orti’s Dulce 
Patra, this Yabu Pushelberg- 
designed hotel features just 
35 chic, ightfilled rooms, 
custom-designed furish= 
ings andluxe bathrooms 
with ain showers and 
Jacuzzis. lasalcobas.com 





Colonia Roma and 
Monica Patino's small 
market/café serving 
simple, deliciousegg 
dishes, pastries and 
sandwiches along with 
sulficiently strong 
coffee. deltio.mx 


4 AFTERNOON 
Polanco 

Popinto oneof this tony 
neighborhood's bistros 
belore shopping its many 
boutiques, from couture 
mainstays suchas Louis 
uitton and Pradato 
Mexican designers Raquel 
Oro2co, Alejandro Carin, 
Yakampot and Sandra Wei 





4 WHERE TO EAT 
LaTable Krug 

The St. Regishas several 
excellent restaurants, 
butastandoutis La Table 
Krug, The plush intimate 
space—a collaboration 
with Krugchampagne— 
hosts Frenchtastng din- 
ners or upto 2 guests, 
starwoodhotels.com 





4LATE NIGHT 
M.N.Roy 

French/Mexican design team 
Emmanuel Picault and Ludwig 
Godefroy designed this swank 
lounge/private club in Roma. 
Hidden behind an unassuming 
ray facade, it'snamedafter the 
founder ofthe Mexican Commu- 
rist Party, Talk to your concierge 
about trying to geton thelist 





‘MORNING Metropolitan Cathedral 

Backin the city, make your way tothe Zécalo, Mexico 
City’s main square, andthe Metropolitan Cathedral 
which was built over an Aztec pyramid andis literally 
sinking around it. wwwarquidiocesismexicoorgimx 


AFTERNOON > Anthropology Museum 

One ofthe citys jewels. Exhibits radiate ofa 
courtyard with towering watrfall—the perfect 
place to rest before diving back into the county's 
Teotihuacén, Maya and Aztec past. mna.inah gob.mx 


4 AFTERNOON 

Frida Kahlo Museum 
Head tothe Coyoacén 
neighborhood and La 
Casa Azul. where Frida 
Kablolived and created 
hericonicart. Then stop 
by the Anahuacalli Mu- 
seum, created by Kahlo's 
husband, Diego Rivera. 
‘museofridakahlo.org.mx 








DINNER 
Quintonit 

Named one of the world’s 

50 best restaurants (along 
with Pujol), Quintonl's menu 
isthe creation of orge Vallejo, 
the latest Mexican chef to put 
his unique spinon traditional 
Mexican food, using fresh and 
local ingredients to renowned 
effect. quintonilcom 





LATE NIGHT 
Los Insurgentes 
Embracethesawdust 
floors. loud musicand 
traditional drinks at this 
pulqueria, servingmany 


4 EVENING 

Lucha Libre 

Yes, youcan buy your 
own Lucha Libre mask to 
take home andimpress 
your friends, But while 


you'rehere, embrace flavorsof pulque—a 
thisraucous, rebellious milky, frothy crinkmade 
sportwithano-holds- _fromthesapoftheagave 
barredMexicanwres- _plantthatsundergoinga 
tlingmatch. cmicom hipster resurgence. 





4 AFTERNOON Carla Fernéndez 

Spend time geting to know some of Mexico City’s emerging 
fashion leaders, including a stop at Cara Fernander’snewyre- 
‘modeled boutique in Roma for avant-garde womenswear that 
aso supports indigenous communities. carlafernandez.com 


COCKTAIL HOUR King Cole Bar 
Be part ofthe in-crowd at this St Regs bar, where you can 
rab a quiet predinner drink under the bar's colorful surrealist 
‘mural or jin the beautiful people later for tequila onthe buzzy 
terrace overlooking Paseo dela Reforma, starwoodhotel.com 


DINNER? 
Dulce Patria 

The presentation ofthe food 
takes topbillinghere, with 
colorful flowers and toys 
integrated into the flavorful 
Mexican dishes. Your cocktail 
might very well look like an 
edible terrarium that you'll 
feel justalitle) bad imbib- 
ing. dulcepatriamexico.com 








LUNCH> AFTERNOON DINNER 
Contramar ‘Mercado San Juan Pujol 
Youmay havetowaitfora " Wander through this, Bringing an innovative 


tableatthshot spot, but 
itsworthitforthesub- 
lime (nd now famous) 
tostadas withraw tuna, 
ctipotle mayonnaise, 
friedleekssoy-citrus 
marinade and avocado, 
contramaccom.mx 








eclectic food market 
inthecity’shistoric 
district forabroad taste 
cof Mexican food—fresh 
fish and meat, produce, 
cheese. tapas nd more, 
Forawaking tour check 
‘out eatmexico.com, 


Spinto indigenous 
Mexican cuisine, 
Enrique OWveraisoneot 
theworld'top chefs 
Getready for powdered 
ant, flavorfulmole 
and host of inventive 
dishes. pujol com.mx 
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For nearly 

15 years, 

Zac Posen has 
combined 
masterful 
fecviteyatt-g 
with elegant 
design— 
whether for a 
red carpet 
gown, a 
Brooks 
Brothers 
shirtdress 

or even the 
next generation 
of in-flight 
attire. 

May we all be 
so accomplished 
at 35. 


PHOTOGRAPHS by MILLER MOBLEY 





here's a long list of promising young 
creatives who peaked early, only to 
fizzle before 30. Zac Posen isn't one of 
them. In fact, its hard to believe that 
he just turned 35. The designer, who 
grew up in Manhattan's Soho neighborhood, started his own label when he was. 
barely able to drink legally, and within two years, he'd won the Council of Fash- 
ion Designers of America’s Perry Ellis Award in Womenswear—the Best Actor 
Oscar of the fashion industry. His intricately tailored, glamorous and shapely 
‘gowns have become red carpet staples, and luminaries from first lady Michelle 
‘Obama to actress Uma Thurman have worn his creations. (Posen and his partner, 
Christopher Niquet, even went to Disneyland in January with Katie and Suri 
Holmes.) And while Posen is known for dresses that are, quite simply, very, very 
pretty, he’s also a fashion innovator: As part of his spring 2016 collection at NYC 
Fashion Week in September, Posen partnered with Google and Made with Code 
tocreatea dress that was embedded with LED lights that are animated by code 
created by teenage girls. 
Last year, Posen was named cre- 
ative director of Brooks Brothers, and 
his first line for the iconic clothier 
debuted during NYC Fashion Week 
to overwhelmingly positive reviews. 
‘The success of these designs—suits 
and dresses in bold prints and color 
with inspiration from the Hamptons 
and Nantucket—have caused many 
to speculate that 
raise the retailer’s visibility among 





























Posen’satelierin 
Midtown Manhattanis 
is involvement will a particular point of 

pride forthedesigner. 
‘Sky photographed him 








women. Brooks Brothers is, after all, al- ‘among his fabrics | 
ready the outfitter of choice for stylish andonthestreet 4 
outside (previous page) 


professional men (including Posen). 
Then there’shis line of affordable wed- 
ding dresses at David's Bridal, Truly 
Zac Posen jewelry for Helzberg Dia- 
monds—even a Zac Posen-designed 
bottle of pinot grigio for Ecco Domani. 
He's currently appearing in his fourth 
season of Lifetime's Project Runway. 
And last year, his company raised $3.5 
million for charity through various 
fashion shows and special events 
iven Poser’s busy travel schedule, 
it seems logical that one of his newest, 
partnerships is with Delta, designing 
the airline's next line of uniforms for 
its 30,000 flight attendants and air- 
port service agents. So if you haven't 
yet seen one of Posen’s creations in 
person, that will soon be changing, 
We caught up with the designer after 
a gusty end toa (rare) vacation in the 
Turks and Caicos, courtesy of Hur- 
ricane Joaquin. 
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Sky: When did you first know you 
wanted to be a designer? 

Zac Posen: I've always, since my earli- 
est memories, been really interested 
in clothing, from fashion to costume 
and film, My dad is an artist, so cre 
ativity and expression of creativity 
was something very valued in my 
household, and using craft was some- 
thing very important to my mom. I 
got a great opportunity at 16 to do 
an internship at Nicole Miller, where 
I was really able to see behind the 
scenes. She was incredibly nurturing, 
and it gave me insight into how fash- 
ion can operate and how one can be 
instrumental and see a design direc- 
tion come to fruition, 

In terms of the specifics of running 
a fashion house? 

Yeah, running a fashion house, under- 
standing how the business works, how 
art and commerce come together, how 
competitiveit is and the challenges of 
just even getting a sample made. 






























How did growing up in New York 
City—Soho, in particular—shape 
your approach to fashion? 

Well, | am who I am. But growing 
up in New York, you are influenced 
by so many different cultures at all 
times. I was born in 1980, so it was 
really a transitional time in Soho, 
starting with the art galleries open- 
ing up there because the artists had 
their studios there to then becoming 
a trendy neighborhood and becoming 
a fashion neighborhood. 

My friends growing up were all chil- 
dren of artists, from famous artists to 
unknown artists. So everybody's par- 
ents were in some way involved in the 
creative process, This wasn't a Gossip 
Girlupbringing. My dad's studio, where 
he created and painted, was half of the 
loft where I grew up, so respecting the 
creative process was something that I 
was very attuned to froma very early 
age, and some of my father’s subject 
work dealt with fabric and draping 














“| BELIEVE THAT FASHION AND STYLE AND DRESSING 
ARE REALLY A GREAT WAY FOR WOMEN TO EXPRESS AND 
INTERACT WITH THEIR CREATIVITY." 





cloth. Soho itself was a garment dis- 
trict and still had surviving elements 
of it then, so my play tools were things 
that [would collect and find in the gar- 
bage when I walked the dogs at night— 
the excess cuttings of fabries were play 
tools for my figurines. 

We were also raised with the great 
American movies of Hollywood and 
international films at a very young 
age, as well as going to theater, from 
Broadway to experimental shows at 
S122, Culture and creativity are part 
of my family’s being. My mother be- 
‘came a corporate lawyer anda partner 
‘on Wall Street, so it was an interest- 
ing juxtaposition, and an unusual one. 
One that happens to combine the 
creativity and business acumen 
needed to build a fashion company. 
It’s fine balance, art and commerce. 
It’salso a fine balance to be taken seri- 
ously and be dedicated to your craft 
and your process and at the same 
time be diversified and explore other 
interests. Obviously, when I went on 
Project Runway, there was a huge op- 
portunity for my brand, but it also 
used and got out a different side of 
me that I needed to get out. When I 
‘was younger and starting in fashion, 
I didn't know how to express that 
performance side of who Iwas, and 
fashion as an industry is not comfort- 
able with that, so it took some time of 
maturing to come back and find an 
avenue for that. Andit’s been a hugely 
successful four years on the show. It’s 
very exciting to be part of something 
that’s been on TV for I4 years. [ have 
ablast on set. 

You have so many irons in the fire— 
how do you manage it all? 

What I've learned over the years is 
that the trick to all of this is enjoying 
the process and the community you 
build around you. To bea great leader, 
you need to be a great collaborator. 
You have to knowhow to delegate and 
you have to know where your hands 
and eye need to come into the pro- 
cess. You can't second guess. And you 
really must treat others as you would 
like to be treated yourself. You have 








to treat people with respect. 
Who do you design for? Do youhave 
amuse? 
Idon't have one muse, but I will say 
that what collectively holds together 
all of my different lines—from ZAC 
Zac Posen to Brooks Brothers to the 
future Delta uniforms—is that the 
woman is driven, she’s ambitious 
and empowered, And she really en- 
joys fashion and the transformative 
powers of it, but she’s not defined by 
it, She's in control and she enjoys the 
glamour and drama and elegance of 
fashion. ... I believe that fashion and 
style and dressing are a really great 
way for women to express and inter- 
act with their creativity. I think that’s 
an empowering thing. 
How do you work? Do you have a 
specific process when you're de- 
signing clothes? 
I'm obsessed with form and line. I 
start with my draping. I do research 
for it, I start with the fabrics, but 'm 
a really breezy, hands-on builder. 'm 
interested in how I can use my emo- 
tions, the music I'm listening to in my 
office—I lock my door, my fabrics all 
roll out, I have my mannequins and 
I start building. That’s my sculpting 
process time. I'm taking the garment 
through effect as well as the inside- 
out of construction, like a blueprint. 
‘Then it gets passed on to one of 
ny greatest pride and joys that I've 
created over the duration of the 
building of my company, which is my 
atelier—it’s something very rare and 
special and areal honor to have. It’s a 
big family in there of incredible arti- 
sans from all over the world. They're 
incredible, passionate, loving techni- 
cians, because it’s so important that 
everything starts with the most posi- 
tive energy. I don't want to sound too 
kumbaya here, but what goes into a 
garment affects how a person feels. 
‘There's a level of excellence in execu- 
tion and great pride in giving the best 
of the best a real run for its money. 
Each piece goes through many differ- 
ent steps in which it gets remade and 
CONTINUED OW PAGE 191 
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utting-edge skyscrapers wrapped in chrome and glass rocket into 
the clouds. Louis Vuitton hunkers here, Prada there, Hermes here 
and the ever-present Chanel fills in the blanks. In Hong Kong, 
the new face of luxury seems to be ubiquitous luxury—in-your- 
face, with a certain lack of mystique. After all, its a place where 
mainland Chinese visitors queue up by the dozens outside the 
chic boutiques on Canton Road and then load up their suitcases 
with handfuls of croc, snake, ostrich and Epileather handbags 
just outside the store. Then again, I was in HK the week before 
the Chinese financial bubble burst. 

Turn the corner and you'll find old-school, pastel-colored 
apartment buildings—veritable low-rises of 15 to 20 stories—cov- 
ered in barnaclelike in-window air conditioner units, twisting 
tentacles of plumbing pipes and colorful confetti of dangling 
laundry. In the distance, more contemporary buildings rise 50, 
60 and 70 stories in triplicate, forming half-mile-long curtains 
that block views of palm-fringed peaks in the distance. The 
smell of dried fish and seaweed spills onto the street, and am 
asked repeatedly by sidewalk buskers if I want a “copy Rolex, 
copy watch, copy handbag.” Nearby, a new tower rises, its skin 
wrapped in the wow-inducing, all-bamboo scaffolding that will 
continue to ascend upward as the edifice tops out at 50 stories. 

Hong Kong isall about contrasts: the heights, the merchant- 
class money, the property values, the East-meets-West conver- 
gences, the minuscule apartments couched in vast complexes, 
the glitter and neon-topped canyons. Veritable forests of sky- 
scrapers stretch to the horizon across all 18 of the city’s districts 
and wrap the confines of Victoria Harbour with its ferries, barges, 
sailboat flotillas and pleasure craft zipping about between Hong 
Kong island and Kowloon. Its acity of eye-popping luxury hotels, 
-xceptional and innovative cooking, cultural heritage, endless 
shopping and equally endless hustle and bustle. It’s New York on 
steroids, minus the tension and anxiety you might experience 
in a NYC taxi on, say,a hot summer afternoon. Horns honk, but 
nerves never seem to frazzle. Plus, HKis supersafe, even amid the 
careful cacophony that you will encounter at rush hour crossing 
one of the harbor tunnels, Crime is rare, though being jostled is 
common, Somehow it all works. 

Ona recent summertime visit, the city is hot, humid and 
kissed with sea breezes. I wander down the sweltering streets 
and dodge pedestrians more engrossed in their phones than 
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social niceties, But as I step inside a nearby luxury shopping 
mall, | enter a hypercooled cocoon where the air conditioning 
blows with arctic force. After browsing through the chic Lane 
Crawford department store at Pacific Place—home toa slew of 
ultraluxe hotels as well as shops—I hail one of Hong Kong’s red 
cabs and zip past a store proffering the latest furs from Siberia 
before reuniting with expat friends at a hotel bar (also ice cold) 
centered around a blazing fireplace. There’s a terrace, but lam 
told by the hostess that “only the expats” take advantage of al 
fresco seating. The natives prefer the frigid indoors. And, sure 
enough, I find my friends drinking outside, 

As night falls, the drama cranks up as the neon billboar: 
pulsate and the streets bustle, It’s Hollywood—well, Hollywood 
Road, It’s Fred and Ginger and Xanadu all rolled into one. The 
lights on the harbor-facing edifices flash and dance in an almost, 
but not quite, Shanghai-worthy symphony. From the Kowloon 
ide of the harbor, it’s all Panasonic!, AIA\, Hitachi and other 
brands flashing their wares, A blue Rolls-Royce skims by as a 
tug pulling piled-high garbage moves slowly into the waterway. 
At8 p.m., we watch the harbor’s sound and light show from the 
Aqua Luna junk, the last of its kind in a harbor that once boasted 
thousands of such fishing boats and now plies the waters with 
its red sails flapping as mere decoration. 

Thave visited Hong Kong on several occasions, and on each 
trip, [am amazed by the startling juxtapositions, The sleek and 
chic contrast with the tatty, the madding crowds give way to 
exceptionally gracious service and the British-tinged heritage 
is peppered among sliverlike buildings that hug carved-out ter- 
races and hillsides. On Sunday, the massive population of 
maids, orhelpers, have set up cardboard camps on sidewalks: This 
is their day off, and the contract employees come together with 
their fellow workers to catch up, cook meals and socialize, 
he city is known 
for its culinary ambi- 
tion. “Hong Kongis the 
hottest dining scene 
around,” says Lori Lin- 
coln, the glamorous PR 
gurufor the Shangri-La 
hotel group who spent 
many yearsin NYCand 
San Francisco before 
departing for HK. We 
are dining at the Lob- 
ster Bar and Grillin the 
Island Shangri-La with 
its stunning lounge, 
recently named one 
of the world’s 50 best 
bars by industry heavy 
hitter Drinks Interna- 
tional magazine. Notes 
Lincoln, “Of course, the 
Shangri-La’s restau- 
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others, too, that are really worth visiting.” And with that she 
ticks off 22 Ships, Bibo, Yard Bird and Arcane. 

Later, [lap up chef Jowett Yu's creative cooking and cock- 
tails—including Hong Kong-style French toast, crispy skinned 
chicken and potent whiskey cocktails—at buzzy Ho Lee Fook 
(say that twice!, ahem) and the truffled dumplings at the chic, 
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polished Duddells. visit several other hotel-centric restaurants, 
including Tosca at the sky-high Ritz-Carlton, where the Italian 
cooking on the 12nd floor is pared-down and sublime—a con- 
trast to the Vegas-worthy décor. explore tucked-away eateries 
in the hot SoHo neighborhood and hit up a few buzzy cocktail 
spots, including the rooftop Sevva and Eyebar. And everywhere 
I field friendly inquiries: Have you tried the Mexican at Brick- 
house? Or the burgeoning private kitchen scene? Have you been 
dancing at Cé La Vie? 








“THERE Is NOWHERE ELSEINTHE WoRLD that has so much energy,” says 
Raphaél le Masne de Chermont, the French-born executive chair- 
man of Hong Kong luxury fashion and home brand Shanghai 
‘Tang, “Hong Kongis like Manhattan, only built on a mountain in 
a tropical garden and paired with spectacular views” 

From my modern, spare room on the 46th floor of ‘The Upper 
House hotel on Hong Kong island, I watch the city spill out before 
meand am mesmerized by the dizzying activity playing out from 
the massive windows. Soon it’s time for my dinner upstairs at 
the hotel’s Café Gray Deluxe, overseen by global superstar chef 
Gray Kunz, where I take in dishes such as brown butter-poached 
turbot and veal tenderloin roulade with lingonberries. I wash it 
all down with handcrafted cocktails in pastel hues. 

‘One morning, I brave the crowds to catch the 
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‘Tram, a vestige of British life that ascends at dizzying angles 
toa viewing station high atop The Peak, Hong Kong island’s 
highest point. Iam jostled and have to elbow a tad to get a seat, 
but like an amusement park ride, i’s worth the lack of personal 
space. Once past the handful of stops—with Anglo names such 
as Kennedy and MacDonnell road; the train was once used ex- 
clusively by The Peak’s British inhabitants—the tram terminates 
shopping mall packed with the likes of Bubba 









view—again, the v 
hour wandering the 360-degree, open-air terrace that carries me 
from views of quiet Repulse Bay on the back side of Hong Kong 
island around to the brand-new cruise terminal and the jostling 
port with its cranes and container ships piled high with colorful 
containers headed to all parts of the world. Peeking out from it 
all are the low-rise architectural vestiges of the former British 
colony: Afterall, Hong Kong was under colonial rule for 156 years 
until its sovereignty was turned over to China on July 1,1997. 

I poke about at the museum devoted to tea and Chinese 
stamps in the Mid-Levels neighborhood, but it’ a bit lackluster 
and lacking in content. And the harbor-facing museum of art 
on the Kowloon side is closed for renovations. Frankly, Hong 
Kong seems to be more about the money, the trading and the 
action rather than cultural venues. So Ijoin the fray and explore 
the Ladies’ Market, where “copy” Mulberry, Goyard and Louis 
Vuitton bags perch beside children’s toys and fake Paul Smith un- 
derwear (who knew’). lexplorea street devoted to dried seafood 
and another to plumbing. And I spend several hours wandering 
through the terrific, incubatorlike PMQ, the former Police Mar- 
ried Quarters, series of midcentury buildings that now house 
one-off, artisanal shops such as local darling G.0.D. as well as a 
handful of eateries and bars. Then it’s off to explore a neighbor- 
hood packed with traditional Chinese medicine pharmacies. 

“Pll pass on sampling the snake soup,” I tell our guide and 
head instead to The Peninsula, the iconic, historic hotel in Kow- 
loon, for the bustling afternoon tea service in The Lobby. The 
hotel hasa no-reservation policy for outsiders, so stay here if you 
want a confirmed seat. Otherwise, join the queue and take in the 
recently restored digs at this iconic grande dame. 

After tea, [hop on one of the narrow, two-story trams that ply 
Hong Kong's main arteries and enjoy the open-air ride from Cause- 
way Bay to Wing On department store, where I have to chuckle at 
the vacuum-packed corn on the cob and American marshmallows 
in the basement-level food department. A stop at Sir David Tang's 
lifestyle store Tang Tang Tang Tang is also a must; I love the lug- 
gage and passport covers wrapped in the not-yet-ubiquitous logo. 
Acar ride to the other side of Hong Kong island carries me to 
the quiet village of Stanley, with its cafés overlooking a verdant 
harbor and relaxed beach-resort vibe—you'd never know it was 
the next-door neighbor of a major urban metropolis. I catch the 
wonderfully inexpensive (s.26!) Star Ferry across to Kowloon and 
wonder why NYC doesn’t take more advantage of its waterfront. 

finish off my visit in a plush room at The Peninsula—the 
perfect bookend to The Upper House, directly across Victoria 
Harbour. | kick back on the plush settee in front of my room's 
massive glass windows and watch the movielike landscape un- 
fold before me. After posting a few Instagram snaps and crafting 
some winning hashtags, I quickly am lulled to sleep, my head 
full of Lotus Eater dreams undoubtedly inspired by the visual 
symphony flashing just before me. 

“It’s really an incredible city,” Lori Lincoln reminds me.*A 
magical place.” x 

















FROM HONG KONG WITH LOVE 


A SNAPSHOT OF WHERE TO STAY AND EAT IN SKYSCRAPER CITY. 


£ 
ed 





WHERE 10 STAY THEPENINSULAHONGKONG HULLETTHOUSE WHERE TO EAT 











Bd Situatedon Victoria 1 Housedwithinthe COneofthe many eateries 
THEUPPERHOUSE HarbourinKowloonand histoicformermarine _-UDDELL'S inthe lack Sheep 

Asleekandspareretreatfacingthestyscraperfoestthat _policeeadquartersonthe i Browsethrough the Restaurant group'high-flying 

fromHongKong’ssi- __-marchesupThePeakonHHong _Kowloonside thisboutique numerous floors of empire, this basement level 
ing, heavingstreetscape, The Kongisland, The Peninsuais hotesitssmackintheaction ‘Shanghai Tang's flagship store _cantinain Central packs bold, 
UpperHousersestallinHong _thegrandedameofHKhotels. —_—butboastsjustDindividually _—_‘frommen'sandwomenisfashion graphic décor with equally 
Kong’sCentraldstictwithinthe _Assuch,itoverflows witha designed suites, Sample the tolacqueredhomegoods—be- _inteseflavorsandartisanal 
PacificPlacecomplexofhotels _richhstory.Thearchtectureis_chinoiserie-chic MaWan.a foresettingintoaglamorous cocktails. Great service too. 
andstores,Fomthemoment _old-schoolandEuropean.but _—_‘fretworkfantasyrichinreds saffron-huedbanquetteat this holeefookhktumblrcom 
yourendezvouswiththehotels theroomsarecuttingedgewith _andgreens, the deco-style chi next-doortempleocon- 
inchousecarand diver atthe ai- traditional nodsanddrop-dead__~PuiOorthe white-on-whit, temporary Chinese cookingand 
port(‘Wouldyoulikeattamplate vistas, Theservicehereis Pariscinfluenced ivermine,to desig. Thedimsumelections— Housed within the 
corcoffeewaitinginyourroon?") heavenly andthereareheapsof _namebutthree, Downstairs, the including the seafood dumpling elegantlstand Shangri-La 
tothestellarintuitivestafthat _optionstokeepyouontheprop- _Hulletthasawonderfulselection _witheggwhiteandcaviarare Hong Konghatel, the Lobster 
agreetyouasyougldeintothe _erty-fromHermés,Pradaand _ofeateries,includingtheStables top-notch duddels.co Barchannelsa throwback upper 
artfiledporte-cochere, The Goyardboutiquestonumerous Gril, ocated inthe irca1881 club withitsbeautifully crafted 
Upper House defines world-class internationaleateries(weloved _formerstables, and the Mariners’ cocktails paired withalmost 
service andresidential-style ‘the throwback Swiss restaurant Rest withits originaljailcells left EJ Onthe102ndfloor of ‘nightly entertainment, suchas 
hoteliving.Ascendtoyourlime- Chesawithitsfondueandother intact. Aslew of luxury tales, Kowloo'stowering adelciouslyatmospherictorch 
stone-and wood-wrappedroom Swissspecaties). Foraspecial including Chanel, Gucciand Ritz Carton Hong Konginthe singer. Throw backaLemon 
totaleinthecinematicviews __treat,takeahelicopterridefrom ShanghaiTang.stsjustoutsde _—light-wrappedICCBulding, Tosca Sherbet ishoplibation (Valdes- 
acrosstheharbortoKowloon.!™m thehotefsrooftoviewthecity _thehotel’sdscreet entry. pairs sublime taian cooking ino Pedro Ximénezshery with 
stildreamingaboutthetruffled fromevenhigherheights.And _hulletthousecom with wow inducing décorand lemon sherbet, aqua frescaand 
eggsonthebreakfastmenuat _besuretocheckoutthe Pens. nockoutviews,Superstarchef vanilla tincture) before sampling 
thetop-lloorCaféGrayDeluxe. _indoorpooland catchajazzact PinoLavaracrftswonderfully _theseafood-heawy menu, inlud- 
tpperhouse.com performinginthebasement- tunderstatedyetflavorpacked ing Peruviancevcheand grilled 

level speakeasystyled Salon de Aishessuchasbrowncrabravioli _seabass.shangri-lacom 
Ning peninsula.com withzucchiniandsea bream with 


thymeand potato, A stunner 
ritzcarton.com 


PARK CITY 


The winter destination that has it all 


VISITPARKCITY.COM/WINTER 








THE GREATEST 
SNOW ON EARTH 


A playground for snow enthusiasts from all over the 
world looking for the best ski destinations around. 
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nowcapped mountains, monolithic canyons, otherworldly 
rock formations, world-class parks and (according to 
license plates) “the greatest snow on earth.” Utah is the 
Western landscape writ large—an outdoors destination 
offering year-round adventures in an unmatched variety 
of terrain, 

‘The main point of entry for visitors arriving by airis Salt 
Lake City International Airport, with regularly scheduled non- 
stop flights to United States hubs and international destina- 
tions including Mexico City, Cancun, Amsterdam and Pari 
new Delta Air Lines route to London starts in spring 2016. One- 
plane/one-stop flights run to Barcelona, Rome, Frankfurt, Hong 
Kong, Lima, Munich, Winnipeg and Guadalajara. Best of all, 
disembarking here puts you on the doorstep of some of Utah’s 
best outdoor terrain. You can be off your plane and on your skis 
in less time than most people's daily commute. 

Just how good is the skiing? Calling Salt Lake City “Ski City” 
is no exaggeration: 10 ski areas lie within an hour of downtown; 
average annual snowfall is 500 inches. 

‘Take the four closest ski areas, all located in nearby Bigand 
Little Cottonwood canyons and accessible via public transpor- 
ion. Brighton is a family favorite with its famously nurturing 
chool and free lift tickets for kids 7 and younger. Opposite 
on the spectrum is hard-core Alta,a skier-only resort—don't 
even try to show up with asnowboard, Regulars boast that “if 
youcan ski here, you can ski anywhere.” Snowbird (famed for its 
Jong season) shares Little Cottonwood Canyon with Alta; Sol 
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tude (short on lift lines, long on powder) shares Big Cottonwood 
Canyon with Brighton. And after the last lift glides to a stop? 
Salt Lake City boasts 1,700 restaurants, 140 bars and 120 hotel 

‘The Ski City Super Pass is valid at all four resorts—so you 
can spend aweek and never repeat aun. The pass buys a40 
percent ski rental discount and free rides on TRAX light rail 
and the UTA ski bus. 

Looking for luxury? Deer Valley ups the ante, Known for 
customer service, fine dining and sumptuous lodging, it has 
earned “best ski resort in North America” honors from Ski 
magazine readers three timesin the past seven years. Terrain 
is skiers-only and it’sa great choice for intermediate skiers. 
‘The aprés-ski scene is sophisticated and subdued—think fine 
French food rather than beer and pizza. 

Equally well known, yet different in character, is Park City. 
With a famed ski school, terrain parks and an enormous half 
pipe, Park City is another favorite, The lift starts right in town, 
making for convenient transfer between skiing, restaurants 
and acasual nightlife scene. 

Nearby, nonskiers have plenty of options thanks to facilities 
inherited from the 2002 Winter Olympies:a bobsled run, two 
skijump platforms, a cross-country ski center, a speed skati 
oval where more than 100 world records were set. 

Withall the winter activities, i's almost possible to forget 
that Utah is also a world-class summer destination, High sea- 
son for Utah's state and national parks is May through October, 
but the weather in early spring and late fall often is even more 
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pleasant and trails and campgrounds are less crowded. 

Ittakes about four to five hours to drive from Salt Lake City 
tothe canyon-and-parks country in southwest Utah. The area 
also can be reached from Las Vegas (about two and a half to 
four hours away). If you're flying, Cedar City’s regional airport 
isa convenient gateway to the national parks and forests of 
southwest Utah. The town hosts a hopping arts and theater 
scene, including the 'Tony Award-winning Utah Shakespeare 
Festival and the Neil Simon Festival. 

In 2016, the National Park Service marks its 100th anniver- 
sary, and with five national parks, six national monuments, 
four national historic trails, one national recreation area and 
one national historic site, Utah has plenty to celebrate. 

Sowhich park to visit? The best answer is“as many as pos- 
sible.” The two most visited are Bryce Canyon and Zion. 

Visiting Bryce Canyonis like entering a world made by 
magicians and wizards. Park trails, ideal for day hiking, wind 
inand out of landscapes that follow their own artistic rules of 
colorand composition. Even more startling are the dramatical- 
lysculpted stone towers called hoodoos. Created by rain erosion 
anda process known as frost wedging—the result of endles: 
freezing and thawing cycles—the hoodoos stand between five 
and.150 feet tall, silent sentinels waiting to be awakened froma 
slumber of geological proportions, 

Incontrast to Bryce’s mazes are Zion’s monolithic sandstone 
walls,also painted by the light but towering above the land- 
scape. If you want to hike to the sky yourself, take the gravity- 
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defying trail to Angel's Landing, a pinnacle jutting 1500 feet 
above the valley. The Park Service recommends that acrophobes 
avoid this hike, and you'll understand why when you enter the 
tight series of 21 switchbacks known as “Walter's Wiggle,” then 
crossa vertigo-inducing knife-edge to the summit. 

‘Three miles from the entrance, Springdale is a good base 
camp for visiting Zion. The town's offerings—a wide range 
of accommodations, some 40 restaurants, as well as spas, art 
galleries, coffeehouses, live music and outfitters—belie its tiny 
population of 500 people. 

If you're flying through Cedar City, check out alesser- 
known gem, Cedar Breaks National Monument, just 24 miles 
away. It features three-mile circuit that forms a geologi- 
calamphitheater, descending 2,000 feet through amaze of 
canyons, hoodoos, arches and towers. At night, the 10,000-foot 
elevation and lack of ambient light create an ideal environment 
for stargazing, especially during annual meteor showers. Join a 
naturalist-led program or simply sleep under the stars. In win- 
ter, the park hosts guided snowshoe hikes each Saturday, and 
visitors can also cross-country ski or snowmobile on groomed 
tails. 

And with more time? There are no limits. Utah's park 
forests and ski areas surprise and delight in endles 
bicycling to bird watching, hiking to horseback riding and 
snowboarding to snowshoeing. This is a playground, a wonder- 
land,a natural history museum and a luxury resort all rolled 
| into one. The experiences are up to you. 
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Atlanta in 


the Lead 


AS THE CITY STEPS ONTO THE GLOBAL STAGE ASA 
MULTIFACETED BUSINESS POWERHOUSE, ITS GREATEST 
STRENGTHS—ITS PEOPLE, PARTNERSHIPS AND SPIRIT OF 
INNOVATION—SHINE. by WENDELL BROCK 


> Ask any Atlanta leader why the city is 

such a dynamic place to do business and you'll 
hear a familiar refrain. The quality of life is 
high—and affordable. The city is a historic 
hub of transportation and today lays claim 

to the world’s busiest passenger airport. 
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There’s a wealth of top-notch colleges and 
universities, constantly replenishing the talent 
pool and spawning the kind of creativity and 
entrepreneurship that the business community 
demands. The city is beautiful, green, vibrant. 
Really, what’s not to love? 

But dig a bit deeper and community insiders 
will tell you that there’s something intangible 
at play in Atlanta's rapid growth and develop- 
ment, resilient economy and irrepressible 
energy. 

Yes, Atlanta has 20 Fortune 500 companies, 
a political and a business establishment that 
works harmoniously to lure new business and 
forge partnerships, a philanthropic community 
with global reach, and a revitalized inner core, 

But according to Mayor Kasim Reed and Hala 
Moddelmog, president and CEO of the Metro 
Atlanta Chamber, it also possesses a spirit of 
inclusiveness and diversity that makes it call 
out to anyone who wants to work hard to make a 
place in the community, 
that is driven by talent and 
Reed says. “Most people, they just want 
afair shot in life, and I think if you are talented 






































and driven, you can really find your way into the 
heart of the life of this town.” 

“It’s the tone we set here,” says Moddelmog, 
when asked to explain the secret sauce of At- 
lanta’s success, “We are a place where people can 
make their mark. People will welcome you with 
open arms and help you succeed.” 





All Are Welcome Here 

1n1970, before diversity was a common word in 
the American workplace, Geri Thomas took a 
job as an account rep at Bank of America. “There 
were very few blacks in corporate America at 
that time,” she says. “There weren't a lot of peo- 
ple who looked like me.” 

She was a student activist and she was made 
to feel accepted. “My white teammates and my 
Hispanic teammates, we invested in getting to 
understand our cultures.” 

Aftera few years, she moved intoa human 
resources role, worked her way up the corpo- 
rate ladder and today is chief diversity officer 
and Georgia president of Bank of America. “My 
job,” she says, “is all about making sure that the 
people who work here represent the communi- 











‘CLOCKWISE FROM FAR LEFT: Dawnover 
Downtown Atlanta; Coca-Colabottlear 
installationat the Worldof Coca-Cola; 
Centennial Olympic Park; Biking the BeltLine, 











ties we serve, but additionally, that they feel like 
they can bring their whole selves to work.” 


Cyclical Growth 
During the civil rights movement, Atlanta be- 
came known as “The City Too Busy to Hate.” An- 
drew Young—a former U.S. ambassador to the 
United Nations and Atlanta’s mayor from 1982 to 
1990—was an advocate for Atlanta’s internation- 
alism and helped win the 1996 Olympics. The 
games brought global clout and new growth. 
Now, nearly 20 years later, Atlanta is enjoy 





ing another surge in development. Community 
leaders credit the synergy between public and 
private sectors for much of the progress. “At- 
Janta 


blessed with corporate leaders that are 
ded and civic leaders that are busi- 
ness-minded,” says Invest Atlanta president and 
CEO Craig J. Richard. 

And then there's the camaraderie between 
Mayor Reed and Georgia Governor Nathan Deal, 
who frequently work as a team to court new 
“When you have a mayor on one side 
of the aisle and a governor on the other side of 
the aisle, it gets noticed,” Richard says. (Reed 
isa Democrat, Deal a Republican.) “To see that 
type of collaboration and partnership [in] doing 
what's right for business—it gets noticed.” 

“We have had more headquarters relocate 
into the city of Atlanta iin the last four years 
than we had in the previous 20,” Reed says, 
ticking off a list that includes NCR (3,700 jobs on 
$300 million campus), Pulte Group and Prince 
Global Sports, among others. These corporate 
newcomers end up picking Atlanta for all the 
obvious reasons: quality of life, affordability, 
excellent colleges and universities. “When 
you have educational institutions producing 
best-in-class graduates in science, technology, 
engineering and mathematics,” Richard says, 
“we become very competitive.” 

Another amenity that’s increasingly relevant 
in drawing business to the city is the Metropol- 
itan Atlanta Rapid Transit Authority (MARTA), 
which offers both bus service and rail transit. 
When looking for an ideal headquarters loca- 
tion, companies such as Mercedes-Benz, USA— 
which is now planning a $93 million campus 
in Sandy Springs—consider quality of life and 
attracting workers. In that particular case (and 
others), access to rapid transit has helped to 
tip the scales in Atlanta's favor, particularly as 
famously car-averse millennials become a more 
in-demand segment of employees. 

‘The upswing in development is mirrored in 
the outer reaches of the city, too, and Yvonne 























“THIS IS A 
CITY THAT 

IS DRIVEN, 
BY TALENT 
AND MERIT. 
... THINK 

IF YOU ARE 
TALENTED 
AND DRIVEN, 
YOU CAN 
REALLY FIND 
YOUR WAY 
INTO THE 
HEART OF THE 
LIFE OF THIS 
TOWN.” 


MAYOR KASIM REED 
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hhen Kasim Reed looks you inthe eye 
and tells you that Atlanta the best 
place in the world, you believe him. 
Sure it's his job as mayor to say that. 
But his passion runs deeper than his 

rhetoric. At 13, he decided he wanted to be mayor of 

the city-and ran hard to achieve his dream, 

"You know, mind ofthe dog that caught up 
ays 46-year-old Reed, who assumed 
office in 2010 and is serving a second term that 





THE CHARISMATIC 
MAYOR 


KASIM REED 


will cary him through 2017 Calm and soft-spoken, 
Reed support his premise that Atlanta is ona 
trajectory to become “one of the leading cities of 
the world" with an astonishing set of statistics, 
When he took office, city cash reserves were at a 
«smal $72 milion, Today, they are at $150 milion 
In 201, constuction spending in Atlanta was just 
under $1 bilion This year itis expected totally at 
least $3 billion. “Our metropolitan economy is now 
bigger than 33 states in the union,” Reed says. By 
2018, Atlanta wil attract 50 milion visitors a year, 
supporting $13 bllion-2-year tourism industry. 
When Reed became mayor, the city was reeling 


from the nation's worst nancial criss since the Great 
Depression. “It was realy important for him to create 
the financial soundness and the confidence fiscally 
inthe city” says Marty Flanagan president and CEO 
cof Invesco. "Hes done that and I think thats really 
allowed te city again to reinvest in areas of need.” 

In March, voters approved a $250 milion bond 
‘referendum to repair the city’s aging infrastructure 
without raising a penny of taxes This will ot only 
stimulate the economy, it will help cement Reed's 
legacy “The blessing of being mayor ofthe city that 
you were raised nis that you really do think it’s the 
best place in the world” he says, —W. B, 











Williams has seen the power of public and 
private collaborations firsthand. Williams is, 
the president and CEO of the Perimeter Com- 
munities Improvement Districts. The PCIDs are 
self-taxing districts that use additional prop- 
erty taxes paid by commercial property owners 
toaccelerate transportation and infrastructure 
improvement projects. 

Working with partners including the cities 
of Brookhaven, Dunwoody and Sandy Springs, 
the Georgia Department of Transportation, the 
Georgia Regional Transportation Authority and 
MARTA, the PCIDs have cultivated a $1.2 billion 
portfolio of projects. The result of that effort is, 
the Perimeter’s growing reputation asa livable 
center offering transit, shopping and dining. 
“[Those amenities] make the market an attra‘ 
tive choice for Fortune 500 companies,” Wil- 
liams says. Companies such as Newell Rubber- 
maid, State Farm, Cox Enterprises—and soon 
Mercedes-Benz USA—call the districts home. 











Technology Hot Spot 
‘The influx of big business, in turn, creates afer- 
le environment for start-ups. As Richard puts 
“Fortune 500 companies all have problems, 
right? Who better to address those problems 
than entrepreneurs? 
And Atlanta’ increasing technological so- 
phistication givesit international prestige. 
“The technology industry by definition isa 
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global industry,” Richard says. “When you have 
that strong concentration of technology com- 
panies being started and expanded in Atlanta, 
we become mentioned in the same breath as the 
Silicon Valley and the Research Triangle... as an 
alternative to those hot spots.” 

As head of the city of Atlanta’s Development 
Authority, you expect Richard to talk like that. 
But Atlanta CEOs back him up. “Certainly, the 
level of entrepreneurship that is felt here is better 
than anytime in my career that I have ever seen,” 
says John Dyer, president and CEO of Cox Enter- 
prises. Marty Flanagan, president and CEO of In- 
vesco, concurs: “We've lost track of the {number 
of] start-ups now. It’s in the thousands.” 











Hip to Be Here 

While Atlanta’s growth pattern has radiated 
outward from the city for decades, many busi- 
nesses—and residents—are now moving to the 
heart of town. 

“This year we will have the highest amount 
of construction active in the history of the city, 
Reed says. Historic buildings stand ready to be 
converted to homes and offices. The Belt Line— 
sustainable redevelopment project that will 
provide a network of public parks, multi-use 
trails and transit along a historic 22-mile rail- 
road corridor that encircles the city—has been 
lauded as the most comprehensive transporta- 
tion and economic development project the city 


















Cox Enterprises is a private, family-owned 
communications, media and automotive 
services company with annual revenues of 
nearly $18 billion and 50,000 employees. 
For more than 75 years, we've been proud 
to be in Atlanta and grow with the city 
and region. We've helped generate jobs, 
drive business innovation and bring our 


Neri SD) 


community together through partnerships 
with dozens of local non-profits focused 
on education, health, empowerment, 
diversity and the environment. We've 
been especially pleased to support the 
Atlanta BeltLine and the PATH Foundation 
in creating urban greenspace and trails 
for outdoor recreation and healthy living. 


Cox Enterprises is guided by a strong belief: 


Do the right thing for our employees, our customers and our communities. 


| Y Cox 
w/e AUTOMOTIVE 
ENTERPRISES 


om) 


COxi 


Artist’s rendering of the Atlanta BeltLine from. 
Historic Fourth Ward Park, facing Ponce City Market, 











SKAROGeS TREE 


KrogStreet Market, 
located along the! 
hasbecomeone of 
Atlanta's hottest dining 
destinations, featuring 
restaurants including 
‘The Luminary and The 
Cockentrice. The market 
also boasts independent 
retailers suchas The Mer- 
‘chantand French Market 
Flowers. 





itLine, 





has ever known and is now ready for bikers and 
pedestri \ecording to Reed, a $400 million 
public investment in the BeltLine is paying off 
to the tune of $2.4 billion in private investments 
along the corridor.) And Ponce City Market and 
Krog Street Market, two new developments that 
border the BeltLine, are beehives of urbanity. 

“The city offers this urban lifestyle that the 
next generation is crying out for,” says A. J. Rob- 
inson, president of Central Atlanta Progress and 
the Atlanta Downtown Improvement District. 
Now leaders point to the development of the 
Westside as the city’s next frontier. 

‘Talk about public-private partnerships in 
motion: The Arthur M. Blank Family Founda- 
tion, headed by The Home Depot co-founder and 
Falcons owner, Arthur M. Blank, has committed 
$15 million to help revitalize the neighborhoods 
of English Avenue, Vine City and Castleberry 
Hill. Invest Atlanta has thrown in another si5, 
million to help revitalize what Reed describes 
as“some of the most beautiful real estate in the 
city of Atlanta.” And the BeltLine is accelerating 
work on its three-mile Westside Trail. 

“think we are going to get it right,” Reed 
says of the Westside facelift. In the not-too-dis- 
tant future, the Westside is likely to exude the 
same cool vibe of Atlanta's trendy inner core. 






































‘Atthe AT&T Foundry in Atlanta, software developers, 
‘engineers and studentsare able to collaborate and draw on 


"s resources and expertise, 





“Millennials love things like the BeltLine 
[and] Ponce City Market,” Moddelmog say 
“They love seeing public-private relationships” 

And they love welcoming newcomers, as 
Atantans always have, In 1979, Blank and his 
partner, Bernard Marcus, arrived from the Los 
Angeles area to open two home-supply stores. 
‘The rest, as they say, ishistory. 
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More educated young adults head to Atlanta than to any other city.” 
It might be smart for you to consider locating here too. 


*Market Watch Magazine 


INVESTATLANTA 


www.InvestAtlanta.com 
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From Atlanta 
with love 
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Trending in 
Technology 


MAJOR COMPANIES AND START-UPS ALIKE ARE 
BUILDING ATLANTA'S REPUTATION AS ONE OF THE 
WORLD'S MOST FORWARD-FOCUSED TECH HUBS. 


> Back in 2004, when Tino Mantella took over as president of the 
‘Technology Association of Georgia, the state was still recovering 
from the dot-com bust and the Georgia economy remained known 
mostly for the five P's: peaches, pecans, pine trees, poultry and 
peanuts, 

But Mantella and other tech leaders saw strong underlying 
resources. TAG worked to convince government leaders to invest in 
the tech industry. That investment has paid dividends, with a 2013 
survey revealing that tech has a $113.1 billion impact in Georgia. 
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Thestate’s technology ctockwise 
has Fnom err: 
industry has grown to Prom .asrs 


employ more than 270,000, 
with an increase of 10 
percent since 2010 alone. 
‘TAG has been at the center 
of itall and has seen its membership grow from 
fewer than1,000 in 2004 to nearly 30,000 today, 
making it the largest state tech trade organiza- 
tion in North America. 

Tech leaders continually cite the degree 
of partnership and collaboration in Atlanta as 
a factor in the region’s favor. CEOs from com- 
peting businesses join together to work with 
the governor to recruit new businesses, and 
they talk to universities about preparing the 
workforce of tomorrow. “When companies come 
to town, they have a built-in infrastructure,” 
Mantella says. 





‘MailChimp. 








Tech on the Move 

‘The mobility revolution has made our lives 
increasingly connected to the Internet, through 
phones, alarm systems, cars and more. That 
revolution has been very good to Atlanta. 


























Connection to make? 
No problem. 


Connecting smartphones, tablets, televisions, cars, homes, and businesses 
Because when everything and everyone work together, your world works better. 


Claim based ONLY on avg 4G LTE signal strength for national carers LTE sa trademark of ETSI. 4G LE nt ava everywhere. ©:2015 ATT Intellectual Property. Alright reserved. 
ATEN the Globe logo, and Mobilizing Your World are trademarks of AT Intellectual Property. 








say that John Portman has tower- 
ing reputation inhishometown is no 
exaggeration I's literal fat. No sin- 
ale Atlanta architect has done more to 
shape Downtown than the elegant and 

august Portman with his futurist skyscrapers and 

large interior atriums, “Im indigenous to Atlanta. If 





THE MASTER BUILDER 


JOHN PORTMAN 


you cu Atlanta | bled," says Portman, who turns 
91in December and stil works six days a week 

The architectdeveloper traces te town's 
success to 1836, when a prescient U.S. Army 
engineer chose tas the zero mile post fora railway 
hub inking Georgia and the Southeast tothe North 
and Midwest "So it came into being a circulation 
point, asa city that was realy the maypoe of the 
whole Southeastern United States,” The highways 
followed then the airways. Ariving home from 
World War Il the young Portman found a city of 
about 315,000 people. Yet it wasablank slate on 
hich to build and prosper. 

Portman drove his own stake into the ground in 
1962, with the opening of The Atlanta Mart (now 





‘AmericasMart Atlanta) on Peachtree Street. The 
‘mart became the anchor for Portman’ Peachtree 
Center, a complex of highrise office buildings, 
hotels and shopping galleries that includes his 
‘most influential building: the Hyatt Regency Hote, 
known for its soaring interior atrium,“ ee nothing 
but greatness inthe future." Portman says of his 
city." think the main thing we have to do is keep 
What I al the people spirit. There's something 
about the oxygen inthis city that creates a can-do, 
willdo, must-do,ind--way-to-do attitude. That 
separated us during the civ rights movement, and 
all the ideas that come out ofthis ity have come 
{rom that spiritual base I's been here since that 
zero milepost, and thnk it stil exist.” —W. B. 
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AT&T Mobility isa standalone operation 
within AT&T that has both acquired existing 
tech startups and served as an innovation in- 
cubator in its own right, developing technology 
in computing, health care and automotive, The 
businesses it has developed—Digital Life and 
Connected Home, among others—have created 
thousands of new jobs in Atlanta. 

“We believed the next big thing was wireles: 
ly enabling everything, and we have seen expo- 
nential growth,’ says Glenn Lurie, president and 
CEO of AT&T Mol I. 

As more companies have stepped into the 
mobility game, business leaders have collaborat- 
ed on building the city into a wireless hub. 

Anearly member of that business commu- 
nity was Alan Dabbiere, who founded supply 
chain commerce software company Manhattan 
ociates in California and moved to Atlanta 
in1995. One of Dabbiere’s first employees, John 
Marshall, went on to create a wireless infra- 
structure management company called Wander- 
ing Wifi. Combining their expertise, Dabbiere 
and Marshall launched AirWatch and started 
creating mobile platforms that allow businesses 
to manage all of their wireless devices. In 2014, 
Palo Alto-based VMware, a leader in virtualiz 
tion, cloud infrastructure and business mo- 
bility, acquired AirWatch for $1.54 billion, but 
AirWatch is staying in Atlanta. 

“There was a real advantage to [VMware] that 
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we were in Atlanta,” Dabbiere says. “The West 
Coast can go through a bit of feast and famine, 
and retaining a workforce is difficult. You have 
a different mindset in Atlanta. Atlanta does not 
and should not aspire to be Silicon Valley.” 


Fostering Innovation 

For 35 years, the Advanced Technology Develop- 
ment Center has served as an incubator to start- 
ups, providing them with funding, insights and 
physical space. Now housed on Tech Square on 
the Georgia Institute of Technology campus, 
ATDCis home to more than 30 companies and 
has launched nearly 200 successful businesses. 

Stephen Fleming, ATDC’s director, says the 
innovation environment is stronger than it’s 
ever been. A key factor is the involvement of 
large corporations—Atlanta ranks third nation- 
ally in the number of Fortune 500 companie 
Those corporations—AT&T and Coca-Cola 
among them—have partnered with ATDC to 
develop innovation centers. 

Fleming says those centers have helped 
cultivate a culture of entrepreneurship among 
Georgia Tech’s undergraduate students. Chris, 
who created the wildly successful Inter- 
net § still Georgia Tech 
undergrad, established the Create X program, 
which allows student innovators to win as much 
8 $20,000 to build their concept into a business. 

What Atlanta needs more of, tech leaders say, 





































Grow your business and optimize your email 
for only $199 a month. Improve your performance: 
powerful analytics tools built for growing compani 
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THE PORSCHE 
EXPERIENCE 
CENTER 


The easiest way to get behind the 
wheel of a luxury sports car. 


cerious drivers have new theme park 

in Atlant. At the $100 milion Porsche 

Experience Center, you can take the wheel 

‘and be put through your paces by a Porsche 

diving instructor on a track that includes 
Various skil-uildng modules such as a low-friction circle, 
low-riction handing circuit and a kick plate. In addition to 
‘Atlanta, Porsche has PECS in Leipzig, Germany: Le Mans, 
France; and Siverstone, England I's also curently build- 





ing locations in Shanghai and Carson, California, 

Porsche Cars North Americas relocation from 
Sandy Springs, Georgia (where the company had been 
headquartered since 1998), tots current southern Atlanta 
site was a decision based on numerous factors, including 
the proximity to Hartsield-lackson Atlanta International 
Airport. With the adltion ofthe new Porsche Experience 
Center, 80 percent ofthe U.S populations now within 3 
2.S-hour fight ofhelming one of75 new model Porsche 
sports cars, 

Starting at $300 fora 90-minute session, driving 
Porsche can be the experience ofa lifetime. Porsche 
Experience Center programs feature the fll Porsche 
‘mode ne, including the Cayman, Boxster, 11 Carrera and 
others. You also have the option to try your virtual racing 
skils in Porsche's Simulator Lab, or optimize your physical 
performance witha vst to Porsche Human Performance 
powered by EXOS, 





is seed funding for start-up companies. The At- 
lanta Technology Angels offer funding support, 
and other resources exist, such as Atlanta Tech 
Village. Dabbiere says he doesn’t worry about 
funding. “I'm a believer that money will follow 
smart ideas,” he says. 


Atlanta Charm 
The new headquarters of email marketing ser- 
vices company MailChimp have a laid-back feel. 
But make no mistake: This isa space focused 

on business. There’s a Ping-Pong table, but “if 
we found we needed more space to collabo- 

rate, we'd get rid of the table,” says Marti Wolf, 
MailChimp’s chief culture officer. 

The company isa true Atlanta success story. 
Itdeveloped on the city’s west side, but needed 
to expand as its client base went global. Its lead- 
ers never looked outside of Atlanta. 

They eventually settled on Ponce City 
Market, a redevelopment of a massive former 
Sears distribution center that includes office, 
retail and residential space. It’s connected to the 
BeltLine, which some staffers use to commute 
by bicycle—or even skateboard. 

Wolf says the BeltLine is just one of the 
things tech companies use in recruiting pitches. 
But Atlanta also boasts plenty of homegrown 
talent, with the city’s higher education institu- 
tions supplying skilled graduates. 

“We find that some of our best candidates are 
Georgia natives who went to New York or Silicon 
Valley and want to come back home,” Wolf says. 
“We interview them and then we send them 
grits” 
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‘Savvy Minds and Smart Grids 

Atlanta has long been home to some of the na- 
tion’s biggest energy utilities as well as some of 
its most innovative tech companies. Now those 
two sectors are merging as the city leads the way 
in the smart-grid movement, which utilizes data 
analysis and real-time monitoring to manage 
the flow of energy across the grid—improving 
efficiency and avoiding outages. 

Atlanta-based utility Southern Company, 
which reported revenues of $18.47 billion in 
2014, has been at the head of the field. Last year, 
the company completed a $363 million smart- 
grid improvement project, part of its massive 
$7billion investment in smart-grid technologies 
across the Southeast. 

“Innovation is in Southern Company's DNA,” 
says Thomas A. Fanning, the company’s chair- 
man, president and CEO. “Reliable, responsible, 
affordable energy solutions drive the economy 
and make our lives better.” 

Southern Company is partnering with Tesla 
‘on new battery technology and just opened the 
Energy Innovation Center in Tech Square on the 
Georgia Tech campus. It has developed a number 
of renewable projects since 2012—generating 
3,600 megawatts—including the nation’s largest 
voluntary solar program. It also has partnered 
with the U.S. armed forces to develop renewable 
energy sources for military bases. 

“Progress and innovation have made us the 
great country we are today,” Fanning says. “It’s 
so exciting to consider the opportunities we 
have before us to better our economy, our envi- 
ronment and—most important—our people.” 
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D expo You're not about to 
let a little geography get in the way of growing your 
business. Neither are we. We'll help you with everything 
from choosing the right services to filling out the international 
forms you need. With a powerful network of nearly 80,000 
employees outside the US and serving more than 220 countries 
and territories, a world of opportunity awaits. From figuring it 
out to getting it done, we're here to help. ups.com/solvers 
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The Health 
Care Hub 


WITH NATIONALLY RANKED CENTERS OF CARE AND 
GLOBALLY RECOGNIZED PUBLIC HEALTH INSTITUTIONS, 
ATLANTA HELPS TO HEAL THE WORLD. by VAN JENSEN 


> When hospitals and public health entities struggled to contain 
the Ebola outbreak in Western Africa last year, Atlanta's health care 
providers came together to help stop the disease’s advance and treat 
those who had been infected. 

‘The dire situation highlighted the many strengths of Atlanta’s 
health scene and the seamless way the members of the community 
collaborate. The Centers for Disease Control and Prevention had 
teams on the ground in hard-hit areas of Africa. Grady Hospital's 
Biosafety Transport Team worked to safely bring the first American 
stricken with Ebola back to the United States for treatment. And Eb- 
ola patients received world-class care at Emory University Hospital. 

But Atlanta's health care marketplace is known for far more 
than disaster response. Many of the state’s top hospitals are located 
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in Atlanta, and they are cockwise 





national leaders in anum- —_FROMLEFT: Grady 
ee Hospital; Children’s 
ber of areas. Statewide, Healtheareof 





hospitals generate as many Atlanta; Piedmont 
{a8 325,000 jobs and $45 bi 
lion in economic activity, 

according to a 2013 report 
from the Georgia Hospital 
Association. 

CDC director Dr. Tom 
Frieden says it’s the partnership between the 
many different institutions and hospitals that 
allows Atlanta to playa key role in saving lives 
around the world. 

“For example, CDCis working with Georgia 
Tech on anew microneedle patch for measles 
vaccination, which could make it easier to 
vaccinate tens of millions of children around 
the world,” Frieden says, “And we've partnered 
with Emory University on hospital training and 
patient care for emerging health threats.” 

And the region’s universities are training the 
next generation of doctors, part of an ecosystem 
that’s focused on providing the best treatment 
in the world. 





Hospital Cancer 
Institute, 

















Renowned Specialists 
‘Take a look across national rankings of hospi- 

















“Smoooth.’ 


KK KK - Piedmont Patient 


Piedmont Healthcare believes you deserve the full story when choosing 
your doctor. That's why we publish unfiltered patient reviews - the good, 


the bad, the funny. 


Real talk from real patients. See for yourself at piedmont.org. 


f"} Piedmont 











‘her first day as controller of Scottish 
Rite Children's Medical Center (now 
part of Children's Healthcare of 
Atlanta), Donna Hyland was handed 
a box of bil totaling $600,000 

and tld the hospital only had $200,000. The 

Aiplomatic accountant did not bolt, though she may 

hhave wanted to, That was in 1986, 

Today, Hyland is president and CEO of Children’s 





Legends & Leaders 


THE CHILDREN’S 
CRUSADER 


DONNA HYLAND 


Healthcare of Atlanta and one ofthe city’s most 
admired women, 

In1998, she helped mastermind the merger of 
‘Scottish Rite and Egleston Childrens Health Care 
‘System-hospitals with a notorious competitive 
streak between them—into a single nonprofit ent- 
ty. (Hughes Spalding Hospital, orginally dedicated 
to the citys African-American community, joined 
the pediatric health care system in 2006, followed 
by the Marcus Autism Center in 2008.) Her mission 
to serve childrens driven by her role as a mother of 
two. "These kids ae truly remarkable and... they 
refuse to let theirillnesses get them down, Itisa 


spirit that | wish mare people could witns 
Hyland believes Childrens research nitatves 
with Emory University School of Medicine andthe 
Georgia institut of Technology give it an edge. “It's 
0 exciting that the innovations and advances being 
developed here today will impact kids for decades 
to.come,” Asa boss, she's especialy responsive to 
‘the fact that about 80 percent of her employees are 
‘women ands proud of instituting a successful pro- 
‘gram that bolstered the organizations postmater- 
nity retention rat to.98 percent, No wonder, then, 
that Children’s has made Fortune’ list of 100 Best 
‘Companies to Wotk For” 0 years running WB 














tals and their programs, and you'll see many of 
the 180 providers across Georgia. 

Northside is one of Atlanta’s largest health 
care delivery systems, employing more than 
2,500 physicians and 11,000 employees at its 
three full-service, not-for-profit hospitals and 
more than 150 outpatient service locations in 
the Atlanta area and across the state of Georgia. 

It’s an organization that boasts some impres 
sive statistics: 2 million patient visits annually; 
the most cancer cases diagnosed and treated in 
the state of Georgia; a national ranking in the 
top 10 percent in robotic surgery programs; and 
more babies delivered than at any other hospital 
in the United States. Northside also provides— 
ina big way—for people in need. In 2014, the 
system provided approximately $2917 million in 
indigent and charity care. 

Emory Healthcare has a dozen nationally 
ranked programs, as well as the Winship Cancer 
Institute, which serves 14,000 patients a year 
and has long been a leader in oncology. 

“Emory always was known asa place with 
tremendous potential,” says Dr. Walter Curran, 
Winship executive director. “We've really ful- 
filled much of that.” 

Emory Healthcare has focused on bringing 
research advances to its patients, and over the 
past decade, the number of patients part 
pating in clinical trials has increased at least 
threefold every year. Through the Georgia 



























Center for Oncology Research and Education, 
Emory Healtheare is partnering with communi- 
ty oncologists around the state. 

Piedmont Healthcare serves nearly 2 million 
patients at six hospitals in Georgia, including 
Piedmont Atlanta Hospital, a529-bed acute- 
care hospital in Buckhead that specializes in 
heart health, transplant services and cancer 
care. It was named among “America’s 100 Best” 
for cardiac care and coronary intervention 
(2016) by HealthGrades, and was ranked the top 
acute-care community hospital in metro Atlan- 
tain the 2011-12 U.S. News & World Report's “Best 
Hospitals” list. 

Piedmont Healthcare is also the parent com- 
pany of Piedmont Heart Institute, which pro- 
vides integrated cardiovascular health care, and 
the Piedmont Physicians Group, with more than 
245 primary care and specialty physicians in 
more than 70 offices throughout North Georgia. 

Grady Hospital is the state’s largest hospi 
taland serves asa training center for medical 
students from around the state. It also has a 
number of specialties, including its trauma 
center and burn center, But it’s known nation- 
ally for the Marcus Stroke and Neuroscience 
Center, which has allowed Grady to strengthen 
its already renowned response to strokes. 
the center is another of the key collabora- 
tions in Atlanta, a union of the Marcus Founda- 
tion, Grady Health System, Emory University 
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DIFFERENCE 
MAKERS 
SINCE 1892. 





‘We make the experience, we make the difference. Grady extends its care to everyone; yes, even you. 
We are Atlanta's premier Level 1 trauma center, the city’s only verified burn center, and we house the state-of-the-art 
Correll Cardiac Center and the Marcus Stroke and Neuroscience Center which has set the standard 
in stroke care, We're true innovators. And not only are we leading the field in medical treatment and education, 


but compassion as well. That is what makes us proud to be called difference makers. gradyhealth.org 


57 Grady 


atlanta can’t live without grady 





DR. CHRISTIAN LARSEN 


DEAN OF EMORY UNIVERSITY SCHOOL 
OF MEDICINE AND PHYSICIAN GROUP 
PRESIDENT FOR EMORY HEALTHCARE. 


institutions that will 
‘change the way patients 
with bran tumors are 
diagnosed and treated, 
using genetic biomarkers, 


and knowledge about 
Ebola globally, 


How doestheintersec- 
tion of education, re- 





todifferentiatetumor __searchand treatment 
Larsen grew up in Mi searchAlianceand other types. Ariveinnovation? 
andcameto Atlanta, universities, including Emory hasa three- 
‘where heattended Georgia Tech andthe Howdoeshealthcare _pronged mission: 
Emory College and University of Georgia, inAtlantaaffectthe —“Toserve humanity 
Emory Univesity School lead toinnovations. restofthe world? by improving health 


‘of Medicine, in 1976. 12014, Emory through integration of 


Anexampleofan successfully reated four education, discovery and 
Why isAtlantafertile innovationthatEmory _patientsdiagnosedwith _healthcare”"Throughits 
‘ground forhealthcare isworkingon? theEbolavinisdisease. exceptional [personnel], 
innovation? Winship Cancer Institute Sincethen, Emoryhas education and research, 
Emory’spartnerships _researchersleda continued to disseminate innovations seen daly, 
with theGeorgia Re- study with 44 other best practice information at Emory. 








Thecoc 
Foundationin 
SierraLeone. 
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School of Medicine and many other health care 
providers in and around the Atlanta area. 





Cutting-Edge Research 

Atlanta hospitals are national leaders in another 
important measure: research. The Winship 
Cancer Institute has dramatically increased 
federal funding for biomedical research, up to 
$87.4 million in 2014, with $269 million coming 
from the National Cancer Institute. That has 
moved Emory from being simply well-regarded 
to being a national player, Curran says. 

Emory partners with Grady and other hospi: 
tals on research efforts, as well as with Georgia 
‘Tech. Atlanta also is home to the American 
Cancer Society, which has spent more than 
$4 billion to fund research around the world. 

Children’s Healthcare of Atlanta has rapidly 
grown its research efforts in the past decade 
through partnerships across the metro area. 
Children’s is renowned for treating children, but 
more research is still needed, as there remain 
diseases that do not have cures, says Dr. Paul 
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Spearman, chief research officer at Children’s 
and vice chair of research at Emory Pediatrics. 
“We always start with knowledge that we 

provide the very best care available to kids,” 
Spearman says. “There are alot of things for 
which we need more research to save more lives 
or better treat diseases.” 


Treating the World 
While people from around the world come to 
Atlanta for its hospitals, Atlanta’s health care 
‘community also ventures around the world to 
treat diseases. 

The city has a wealth of public health power- 
houses, including the American Cancer Society, 
the Carter Center and the Task Force for Global. 
Health. And Emory’s Rollins School of Public 
Health is one of the top-rated such programs in 
the world. 

Atlanta's reputation as the public health 
capital of the world traces back to the founding 
of the CDCon one floor of an office building near 
Emory in 1946. Now it is the most recognized 
public health entity in the world. 

The collaboration between the CDC 
and Emory traces back for years. The CDG 
collaborated with Emory on its special isolation 
unit, and the CDC began training with Grady’s 
Biosafety Transport Team in 2000. When put to 
the test, they knew exactly how to respond. 

“In today’s world, a health threat anywhere 
isa health threat everywhere,” CDC's Frieden 
says. “Today, the United States is ina much bet- 
ter position to protect people from dangerous 
jectious diseases.” ¥ 
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GREAT DOCTORS DON’T WORK ALONE. ~*~ Z 
THEY NEED GREAT NURSES AND STAFF. eA 


In Atlanta and throughout Georgia, Northside Hospital 

provides high quality health care. It begins with our medical 

and administrative leadership — known for accountability 

and acknowledged for perennial success. Our employees, NORTHSIDE HOSPITAL 
volunteers and caregivers are connected, regardless of eae 

where they are or what they do. When our patients and A Lifetime of Cave 
families need one, we give them everyone. Because at northside.com 
Northside Hospital, our great doctors have great teams. 
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Corporate 
Citizens 


WHY SO MANY OF THE COUNTRY’S—AND THE 


WORLD'S—LEADING COMPANIES CHOOSE TO CALL 
ATLANTA HOME. 


AGcCO 





gricultural equipment manufacturer AGCO was formed in 1990 
and designs, manufactures and distributes farm equipment. 

now: AGCO's net sales grew to $97 billion in 2014. It employs more than 
500 people in the Atlanta area and is a Fortune 500 company. 

way artanta: “With its cosmopolitan culture, talented workforce and 
support of innovation, Atlanta continues to provide a solid environ- 
ment for our company’s growth.” —Martin Richenhagen, CEO 


Asbury Automotive Group 

‘wen: Asbury moved its headquarters from New York to Atlanta in 2008. 
now: Asbury Automotive is a Fortune 500 company and one of the larg- 
est automotive retailers in the country. 

wuy artanra: “Atlanta is, strategically, a great location. Our relocation 
helped us optimize our footprint in the Southeast and is one of the 
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best decisions we have 


ctockwise 
e." —Craig Monagha Fnom .sFT: Georgia- 
made."—Craig Monaghan, Rom Georg 
president and CEO Hei bliais 
Chick-fil-A, 


AT&T 

‘wen: [n a 2006 acquisition, Atlanta-based Cingu- 
lar Wireless became a subsidiary of AT&T Inc. 
now: AT&T has more than 21,000 employees in 
Georgia and has invested nearly $5.4 billion in 
wireless and wired networks in the state, 

way artanta: “We love having operations based in 
metro Atlanta. The area is rich with colleges and 
universities, many of which we are able to col- 
laborate with, Georgia provides a rich ecosystem 
of innovation with a great quality of life for our 
employees.” —Beth Shiroishi, president, AT&T 
Georgia 








Chick-fil-A 

‘wen: Chick-fil-A started in a suburb of Atlanta 
asa restaurant called the Dwarf Grill, created by 
‘Truett Cathy 

now: The company and its independent franchise 
operators employ more than 75,000 across the 
country, generating more than s6 billion in sales. 
way artanra: “Atlanta isa great place for entrepre- 
neurs. The community has always been support- 
ive of Chick-fil-A, and it is where our employees 
enjoy building life and career.” —Jon Bridges, 
chief marketing officer 
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Mobil IF and EF pporschedriving.com 


One belief. Invested into one home. 


Our new headquarters, One Porsche Drive, is a major statement from Porsche and reaffirms 
our commitment to Atlanta, a city we've called home since 1998. The first of its kind in 

North America, the Porsche Experience Center allows you to explore the world of Porsche as 
never before. From the driver development track and Heritage Galery to our business center 
and fine dining restaurant, our new home immerses guests in all things Porsche. Reserve 
your experience today, and witness our dedication to Atlanta at porschedriving.com. 





PORSCHE 





THE GLOBAL VISIONARY 


MUHTAR KENT 














inthe city Stil he professes a deep up steam” he says, “and think everyone who lives 
affection for his adopted hometown, and works here canbe proud ofthat, I's tribute to 
“think there's something realy the highly skilled workforce, the university system, 
special between Coca-Cola and Atianta;” the cutural richness and diversity, and much more.” 
says the man who's ed the company Under Kents watch, Coca-Cola has set 2020 
since 2008, “Coke was created here asthe dealin fortwo extraordinary measures: 
in1886 andit hasbeen embraced and water neutrality and empowering milion women 
tar Kent is the son of Turkish loved by the people ofthis ity for nearly 130 entrepreneurs in the company's value chain,“ 
diplomat, was educated in England __ years." In that time the cty has enjoyed miraculous believe we should al do our pat to make a positive 
andrunsa company with operations growth, “Atlanta has been gaining prominence asa__diflerence inthe world, and thnk thats true of 
inevery country on earth, except for national and global business center for many yeas," individuals and companies,” he says. Kent can 
Cuba and North Korea, As chairman Kent says, “Certainly, the 1996 Olympic Games achieve those goals—and there's every indication 
and CEO of The Coca-Cola Company, Atlanta's most were positive moment, one that really put Atlanta he willhe may earna place atthe table reserved 
iconicbrand, he spends the majority ofhis time inthe spotlight as leading global ity Since then, for Coke giants Robert W. Woodruff and Roberta C. 


traveling and may be the most globally agile leader “Atlanta's momentum asacity has continued to pick Goizueta. —W. B. 

















A.acco 


Your Agriculture Company 





OUR HEADQUARTERS ARE IN ATLANTA. OUR IMPACT IS WORLDWIDE. 
AGCO's global agricultural solutions come from here. But we're equally 

proud of where they go: to a hardworking farming community that stretches 

around the world, hungry for innovation. www.agcocorp.com hdege CENDT GD FY VATA 








The Coca-Cola Company 

swew: Dr. John S. Pemberton invented and served 
Coca-Cola for the first time in Atlanta in 1886. 
now: The Coca-Cola Company and its partners 
employ more than 700,000 people, ranking it 
among the world’s top 10 private employers, 

way artanra: “Atlanta has maintained so much of 
what makes it special, including a strong group 
of people leading the city’s businesses, civie 
organizations, academic institutions and govern- 
ments.” —Muhtar Kent, chairman and CEO 














Cox Enterprises 

‘wen: Cox Enterprises was founded in Ohio in 1898 
and relocated its headquarters to Atlanta in1964. 
ow: Cox Enterprises has grown into a commun: 
cations, media and automotive service company 
with annual revenues of roughly si8 billion and 
50,000 employees. It is Georgia’s largest privately 
held corporation. 

way artanra: “Cox Enterprises has helped fuel 
Atlanta's growth. We're proud to bea part of the 
city’s vibrant, competitive and global business 
ecosystem.” —John Dyer, president and CEO 











Georgia-Pacific 
Founded in Georgia in 1927, the company 
moved to the Pacific Northwest in 1953 and 











relocated to Atlanta in 1982. 

now: The company employs approximately 
people across the metro area and operates 19 
facilities across Georgia, employing 7,400 people, 
way artanra: “Atlanta is desirable in many aspects, 
including its vibrant cultural history, central lo- 
cation, good cost of living and sought-after talent 
pool.” — Jim Hannan, CEO and president 











The Home Depot 

‘wen: Founders Bernie Marcus and Arthur Blank 
started The Home Depot in 1978. The first two 
Home Depot stores opened in Atlanta in 1979. 

‘he Home Depot is the world’s largest home 
improvement specialty retailer, with 2,270 retail 
stores. In fiscal 2014, the company reported sales 
of $83.2billion and earnings of $6.3 billion. 

way artanra:“Atlanta’s wealth of talent, higher 
education and transportation infrastructure has 
made it the ideal place to grow our business.” 
—Craig Menear, chairman, CEO and president 




















Manhattan Associates 

twen: Manhattan Associates was founded in 1990 
and relocated to Atlanta in 1995. 

the supply chain commerce software com- 
pany ranks as one of Atlanta’s top workplaces. 
wny artanra: “Atlanta provides outstanding infra- 
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Porsche Cars North 
‘Americainc. movedits 

headquartersto Sandy 

Springsin1998. In 

2010, the company did a 
‘thorough search foranew 
headquarters location, 
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Atlanta international 
‘Airport. The stoo milion 
Porsche Experience Center, 
and One Porsche Drive 
‘complexis the largest 
investment ever outside 
Germany forthe sports car 
‘manufacturer. 





Relax. 


At Broadspire? we offer a broad suite of 


customized claim and medical manag 


nt servic 


‘designed to increase employee productivity while 


containing costs. 


We’ve got this. 


Broadspire’ 


A CRAWFORD COMPANY 


Werking together, we will design and implement a 
Workers compensation claim service program tailored 
specific to your needs. 


So Fasten Your Seatbelts, return your seats and 
tray fables to the upright position and prepare for a 
journey with a partner commitied to your succes: 


To speak with a representative, please call 
973.439.6761 or visit us 
www.choosebroadspire.com 


ity Employer 








DRAWN TO THE 
+ SGENTER 


Atlanta. 


Center of global trade. 





Nexus of global retailing, design, culture 
and commerce. 


Gateway to the world. 
Transcending all limits. 
The city we call home. 


Since 1957, the center of our universe. 





AN AmericasMartAtlanta 
JOHN PORTMAN & ASSOCIATES 


PORTMAN HOLDINGS 
NDING 


2015 PORTMAN FAMILY CO 











“ATLANTA IS 
DESIRABLE IN 
MANY ASPECTS, 
INCLUDING 

ITS VIBRANT 
CULTURAL 
HISTORY, 
CENTRAL 
LOCATION, GOOD 
COST OF LIVING 
AND SOUGHT- 
AFTER TALENT 
POOL” 

JIM HANNAN, CEO 


‘AND PRESIDENT OF 
‘GEORGIA-PACIFIC 


structure and access to top-notch talent through 
its world-class colleges and universities.” 
—Jonathan Colehower, chief marketing officer 





Porsche Cars North America Inc, 

‘tnen: In 1998, Porsche Cars North America Inc. 
moved its headquarters to Sandy Springs. 

ow: In 2010, PCNA began its search fora new US. 
headquarters. The company chose the Atlanta 
Aerotropolis site and worked with Governor Deal 
and Mayor Reed to develop One Porsche Drive 
and the Porsche Experience Center. 

way artanra: “Our vision for our new home was 
to create a bold and energizing environment in 
Atlanta. The experience center, coupled with our 
headquarters, is truly the first of its kind in the 
automotive industry. It is here that we reaffirm 
our commitment to the state of Georgia and the 
city of Atlanta." —Detlev von Platen, president 
and CEO 














‘Southern Company 
wen: Southern Company has maintained its cor- 
porate headquarters in Atlanta since 1957. 

ow: The Southern Company system employs 
some 26,000, including 6,500 in metro Atlanta. 
rom renowned universities to the 
nation’s busiest airport to world-class cultural 











amenities, Atlanta is an exceptional city in which 
to live and conduct business." —Thomas A. Fan- 
ning, chairman, president and CEO 


Turner Broadcasting System Inc. 
men: Turner Broadcasting System Inc. was found- 
ed in Atlantain 1970 by Ted Turner. 

now: As acompany within Time Warner, Turner 
Broadcasting creates and programs news and 
entertainment across media platforms. 

way artanra: “Turner has grown intoa global com- 
pany with employees and offices around 
the world. As our business continues to expand 
and evolve, Atlanta will always hold a special dis- 
tinction as the place where it all began.” —John 
Martin, chairman and CEO 








‘UPS 

‘wen: UPS relocated from Greenwich, Connecti- 
cut, to Atlanta in the early 1990s. 

now: The world’s largest transportation and 
logistics company, UPS also is one of the largest 
employers in the Atlanta area. 

wny artanta: “When we made the decision to move 
to Atlanta, we did it for our people and the future 
of our business. The benefits continue to pay div- 
idends for UPSers and for the company.” —Myron 
Williams, president of sales operations % 




















19 facilities. 


7000+ employees. 
$1.2 billion invested 


in 9 years. 


From Savannah to Atlanta and Rome to Cedar 
Springs, we're making good things happen. 


Fore Georgia-Pacific 


“One of Georgia's Ten Best Employers” 
Forbes (2015) 


GP.com 
2015 Georgia Pai LL Al sgt reserved 
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Southern Company 


Working todai 









t Southern Company, 
innovation is in our DNA 

For more than 100 years, we've 
led the way with new ideas, delivering 
real solutions, not only for today, but 

for tomorrow. 


Innovation is rooftop solar offered 
by Georgia Power. It's working with 
Nest to make ‘smart thermostats’ 
available to customers throughout 
the Southeast. It’s collaborating 
with Tesla to test potentially 
game-changing technologies like 
commercial-scale battery storage. 


Of course, innovation is more 
than just new products. It's 
consulting with U.S. military 
bases to help them achieve 
ambitious energy-efficiency 
goals through our work with 
the Department of Defense. 
It’s helping residential customers 
achieve real energy savings 
by making energy-efficient 
energy future, our appliances more accessible 
through creative pricing promotions 


“As we shape America’s 


fundamental vision for 


‘doing energy better’ is a Innovation is advancing new 
technologies that enable our 


commitment to clean, safe, utility companies to more quickly 


reliable and affardable identify and resolve power outages. 
It's helping hospitals maintain the 
energy solutions for the continuity of critical, life-saving 


services. It's working diligently to 
develop a more diverse set of generation 
we serve.” resources to help ensure a cleaner, 
healthier environment. 


4.5 million customers 


We also remain committed to developing 
renewables asa part of the full portfolio of 
Southern Company energy resources ~ including nuclear, 21st 


Chairman, President & CEO, 





century coal, natural gas and energy efficiency. 
Proving this dedication, we have added or 
announced more than 3,600 megawatts of 
renewable projects since 2012. 


We are energized to consider the opportunities 
we have before us to better our economy, our 
environment and — most important - the lives 
of the people we serve. From cutting-edge 
research alongside universities to partnerships 
with other forward-thinking organizations, the 
men and women of the Southern Company 
system will continue to work hard every single 
day to make that better, brighter future a reality. 





wner Andra Hall of Atlanta eansults with 
Georgia Power to help achieve optima efficiency in energy 
consumption in her etal locations and production canter. 








SOUTHERN 
COMPANY 
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Education, 
Elevated 


ATLANTA'S INSTITUTIONS OF HIGHER LEARNING PREPARE 
STUDENTS—AND THE CITY—FOR SUCCESS 
by WENDELL BROCK 


> Atlanta wouldn’t be nearly as creative, 
diverse or technologically sophisticated 

if it weren’t for its bounty of colleges and 
universities. “We have a very strong public 
and private university system that works 
well together,” says Atlanta Mayor Kasim 
Reed. “We have a city that is surrounded 
by universities, and universities create and 
contribute a vitality and an energy that— 
while it might seem intangible—gives youa 
different level of creativity and draws people 
to it.” 
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Agnes Scott College 
tue sasics: Founded in 1889, the women’s college 
counts South Carolina Supreme Court chief 
justice Jean Toal among its alumnae. 
achievements: Agnes Scott has been named a“Top 
Fulbright Producer” by the U.S. Institute of Inter- 
national Education. 

unique rocrams: The college introduced an inno- 
vative core curriculum, called SUMMIT, focused 
on global learning and leadership development. 








Clark Atlanta University 

‘we sasies: [n 1988, Atlanta University and Clark 
College consolidated to form this private, coedu- 
cational university. 

Achievements: In August, the Princeton Review 
named the university among the best in the 
Southeast. The Carnegie Foundation for the 
Advancement of Teaching has designate 
“Doctoral Research University.” 

unique programs: CAU houses the Center for Cancer 
Research and Therapeutic Development, The Center 
for Functional Nanoscale Materials and the Center 
for Innovation and Entrepreneurial Development. 

















Clayton State University 
‘we sasies: Clayton State is home to 7,000-plus 
students. 

Aciuevemenrs: U.S. News & World Report ranked 
Clayton eighth in “Top Public Schools—Regional 
Colleges (South).” 








clockwise 


FARLEFT: Innovator 

rai [innovator] 

University 

css” RONALD JOHNSON 

Spelman 

Collage: PRESIDENT OF CLARK ATLANTA UNIVERSITY 

students on 

the Oval; 

Morehous: 

School of Clark Atlanta University president Cancer Research and Therapeutic 

— Ronald Johnson is new to Development—the nations largest 
State ‘Atlanta—he relocated in July academic prostate cancer research 
University 2015—but he's now positioned at center—the Center for Functional 

ei thehelm ofan institution that has Nanoscale Materials, and the 


storied historyinthe city anda Center for Alternative Renewable 
strong reputation inresearch and Energy, Technology and Training, 





Innovation 
How will your backgroundin 

Whatarethemost exciting business affect yourapproach 
opportunitiesyouseeforCAU? at CAU? 
Weare mobilizing forthe future, Weare focused on increasing 
enlisting campus stakeholders ‘our Rin the context of shared 
Inpositioning the university asa governance, shared responsiblity 
global crossroads forideasinad- and participatory democracy, Weill 
dressing the social and economic adhere to this course, simultane- 
challenges of our time. To this ‘ously elevating the foundational 
end, our univesityis committed values inherent ina learning or 
tobeing alearing-and-doing ganization, refocusing on college 
laboratory forentrepreneurship, readiness, sharpening our focus 
design and systems thinking, ‘on competency-based outcomes 

untque pocrams: The UGA Small Business Di environmental sustainability and and growth opportunities for our 





velopment Center at Clayton State University move faculty staff and students 
supports new entrepreneurs. 





WhatmakesCAUstandoutasa What arethemosteriticalskills, 


Emory University researchinstitution? thatcollegesanduniversities 
swe astes: Emory is recognized forts liberal arts CarkAtlanta continues to push the mustimpartto their students? 
colleges, graduate and professional schools and ervelope incesearch andinnova- Judgment, know-how and cultural 
Emory Healthcare. tion asthe home of the Center for intelligence. 


achievements: Emory recently raised $1, billion to 
support teaching, research, scholarship, patient 
care and social action. 

uwique procrams: Emory’s Office of Technology 
‘Transfer is one of the nation’s most active prod- 
uct pipelines, having launched 72 start-ups with 
30 products reaching the market. 





Georgia Institute of Technology 

‘tue sasics: Georgia Tech is one of the nation’s lead- 
ing research universities, with 25,000 undergrad- 
uate and graduate students. 
Georgia Tech is ranked No.7 among 
public universities by U.S. News & World Report. 
Its industrial engineering program has been 
ranked No. for more than 20 years. 

unique procrams: In 2014, Georgia Tech offered the 
first professional online master of science degree 
in computer science that can be earned complete~ 
ly through the “massive online” format. 























Georgia State University 
swe aasies: GSU is recognized as one of the most 
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THE MAGNANIMOUS 
ENTREPRENEUR 


ARTHUR BLANK 


‘Stadium, the new Falcons and Atlanta United home 
scheduled to open in 2017. The foundation has 
invested more than $10 million in the Westside, 
plus an additional $15 milion commitment called 
the Westside Neighborhood Prosperity Fund, 

“At the end ofthe day, my measure of success is, 


have any money. Yet my family always founda way 
to give back and do it in ways they could afford 
Alot twas based on time. t wasn't based on 
writing big checks.” 

Since retiring from his post as co-chairman of 
The Home Depot in200}, the Atlanta Falcons and 
Atlanta United owner has focused largely on his _ nat ony the stadium.” Blank says, "but are we going 
family of businesses and philanthropy. To date, the to make permanent difference in those commu 
‘Arthur M. Blank Family Foundation has granted nities?” He praises Atlanta's spirit of collaboration, 
‘more than $300 milion to support early childhood public-private partnerships, visionary leaders and 
development, education, the ats and parks. Today, inclusiveness “Atlanta has a tremendous amount 
a prorty ofthe foundation sto support the of growth, so you have a lot of diversity inthis city, 
neighborhoods surrour Which think is wonderful—W, 8, 





rthurM. lan, cofounder of The 
Home Depot an philanthropist, 
traces his passion forgiving to his 
late mother, Mol Blank "She was 
a fountain of life and fountain of 

wisdom to me,” syste sel-madebilionaire who 

lived in an apartment uti he was3, "We did 
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innovative universities in the country. When it 
merges with Georgia Perimeter College in Janu- 
ary, it will have an enrollment of nearly 50,000. 
Achievements: GSU ranks as the fifth-most-innova- 
tive university in the country and 1ath for com- 
mitment to undergraduate teaching, according 
to the 2016 edition of U.S, News & World Report's 
“America’s Best College 
unique procrams: Thanks to a $22.8 million gift 
from the Woodruff Foundation, GSU will open 
the Creative Media Industries Institute. 





Interdenominational Theological Center 

‘tne sasics: A consortium of five seminaries, IT¢ 
located on the historic Atlanta University Cé 
Campus. It houses Morehouse School of Religion, 
Phillips School of Theology, Turner Theological 
Seminary, Gammon Theological Seminary and 

H. Mason Theological Seminary. 

achievements: ITCis situated at ground zero of the 
civil rights movement in Atlanta and was the first 
home of the Martin Luther King Jr, Center for 
Nonviolent Social Change. 

unique programs: IC publishes a biannual schol- 
arly journal and is the home of Black Women in 
Church and Society, an initiative that supports 
and empowers women via education, 











Kennesaw State University 
swe easies: KSU is Georgia’s third-largest univer- 
sity and enrolls 33,800 students from more than 
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0 countries. This year it completed a consolida- 
n with Southern Polytechr 
and the “new U has a combined economic impact 
of s1.abillion. 

achievements: U.S. News & World Report has laud- 
ed KSU’s first-year experience as one of the best 
in the nation 12 times. 

‘unique mocnams: Starting this fall, KSU will offera 
doctorate in analytics and data science. It will be 
one of the first programs of its kind in the coun- 
try. KSU recently appointed its first vice presi- 
dent for economic development and community 
engagement to work with business and industry 
to create job opportunities for students. 























Mercer University 

‘tue easics: Founded in 1833 in Penfield, Georgia, 
Mercer expanded to Atlanta in 1972. 

acnievements: U.S, News & World Report has 
ranked Mercer among the top 10 regional univer- 
sities in the South for 17 straight years. 

‘umique procrams: Mercer and Atlanta’s Piedmont 
Healthcare operate a partnership, the Center for 
Health and Learning, which has resulted in the 
establishment of the Piedmont nursing scholars 
program anda master of family therapy program 
at Piedmont Hospital. 





Morehouse College 
rwe.asies: The private, historically black college 
for men isa national powerhouse. Its most fa- 
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WE'RE ON THE RISE. 
Learn more at BSU.EDU, 


INNOVATIVE in 
7 [j_NIVERSITY TEACHIN 





DANIELLE 
LISENBEY 


PRESIDENT AND 
CEO OF BROAD- 
‘SPIRE SERVICES INC, 


tocar roors: My family 
and I moved here from 
Flordain2012duetoa 
jb promotion, as the 
corporate headquarters 
‘of Crawford & Company, 
the parent company of 
Broadspie,ishere and 
hasbeen here fralmost 
75 years. had often 
Visited the Roswellarea, 
where have family, so! 
feltrightat home, 
ravonrTe ears: Thsisa 
‘ough oneastim foodie 
‘Afew of my favorites are 
‘Agave Restaurant, The 
Optimist, Hugo's Oyster 
Bar Fox Bros. Bar B-0 
Bone’, Egg Harbor Café, 
West Egg Café... could 
goon! 

must-see: The history 
isamazng here and not 
known by many. Goto 
‘Stone Mountain Park, 
Kennesaw Mountain 
National Battlefield Park 
and the immy Carter 
Presidential Libraryand 
Museum. 

‘ont wen: InAtlanta, you 
willesperence Souther 
hospitality like nowhere 
‘se. Whilein Atlanta, you 
have tohavesome true 
wet te, enjoy the “ity 
ina forest and experience 
‘appl fetal ime 











FROM LEFT To RIGHT: Clayton State University classroom; The Georgia Institute of Technology has been ranked among thetop10 
public universities in the United States; A studentat the Interdenominational Theological Center. 


mous alumnus: Martin Luther King Jr. 
acnievements: U.S. News & World Report currently 
ranks it No.4 among the nation’s historically 
black colleges and universities. President Obama 
gave the 2013 commencement address. 

unique procrams: The Morehouse College Entrepre- 
neurship Center helps small businesses compete 
for contracts with large companies. The Andrew 
Young Center for Global Leadership partners 
with large corporations and organizations to 
provide leadership opportunities to students. 











‘Morehouse School of Medicine 

‘we sasies: Founded at Morehouse College in 1975, 
the school has been independent since 1981. 
acnievements: Dr. Louis M. Sullivan, who served. 
secretary of health and human services un- 
der President George H. W. Bush, was president 
from 1981 to 1989 and 1993 to 2002. 

unique programs: The school is home to world- 
renowned centers and institutes, including The 
Cardiovascular Research Institute and The Cen- 
ter of Excellence on Health Disparities. 











Oglethorpe University 
‘we sasies: Founded in 1835, Oglethorpe is home to 
1,150 students representing 40 countries. 

5, Forbes named Oglethorpe 
among “America’s most entrepreneurial colleges; 
and Oglethorpe was named among the top liberal 
arts colleges by U.S. News & World Report and 
Princeton Review. 

unique procrams: Oglethorpe is the exclusive ac. 
demic partner of Lead Abroad, which offers study 
abroad experiences to all U.S. college students, 














Savannah College of Art and Design 
savannah-based university opened 





‘THE AASICS: 
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its Atlanta satellite in 2006, Today the Atlanta 
campus includes a digital media center anda 
newly opened fashion museum. 

achievements: DesignIntelligence has named 
SCAD's undergraduate interior design program 
No.1 for four straight years, Business of Fashion 
recently named SCAD’s graduate fashion pro- 
gram No.1 in the world. 

unique programs: SCAD's Collaborative Learning 
Center has partnered with 80-plus companies to 
create products, services and technologies. 














Spelman College 

te asics: Spelman College is one of the nation’s 
top liberal arts colleges and is the oldest histori- 
cally black college for women. 

achievements: Spelman is one of the country’s top 
educators of African-American women who goon 
to earn doctorates in all STEM. 
News & World Report has ranked 
No. 1 historically black college and univer 
eight years ina row. 

unique programs: Spelman is the home of several 
interdisciplinary centers of excellence including 
the Gordon-Zeto Center for Global Education and 
the Women’s Research and Resource Center. 














University of Georgia 

awe asics: America’s first state-chartered unive! 
sity is home to 35,200 students and 17 colleges 
‘cmtevemenrs: Forbes ranked UGA 18th on its “Top 
25 Public Colleges 2015” list, and U.S. News & 
World Report ranked it 21st among public univer- 
sities in 2015, 

unique procrams: Beginning fall 2016, UGA will be- 
come the largest public university in the nation 
to require undergrads to engage in experiential 
learning before graduating. 




















KENNESAW 
- STATE [JNIVERSITY 











As Georgia’s third-largest university, Kennesaw State University enrolls more than 33,000 students 
from over 130 countries. In January 2015, Kennesaw State and Southern Polytechnic State University 
consolidated to create one of the 50-largest public universities in the United States with destination 
campuses in Marietta and Kennesaw, just 30 to 40 minutes from downtown Atlanta. 





Over the past decade, Kennesaw State University has gained national recognition and is poised to 
become Georgia’s next world-class institution. 








Explore what the new Kennesaw State University has to offer by visiting: kennesa 


WE PREPARE SCHOLARS TO LEAD THE FUTURE. 


Zoe McDowell, a junior majoring in 
biology, was named a White House 
Initiative on HBCUs 2015 
College All-Star. 


ia 


CLARK ATLANTA 
UNIVERSITY 






Senior Darrius Atkins is the 
only student from an 
HBCU named a 2015 

Harry S. Truman Scholar. 
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MOREHOUSE 








Kateena Lovely Addae-Konadu 
graduated in 2015 with a Doctor of 
Medicine, Master of Science in clinical 
research anda Doctor of Philosophy in 
biomedical sciences. 








@ MOREHOUSE 


5c IRE ‘OF MEDICINE 





Tayler Ulmer, a 2015 Marshall Scholar, 
founded Crafting Change Agents, 

a transnational, youth-led coalition of 
scholar-activists engaged in 
meaningful digital dialogue and 
experiential learning. 
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Fl Spelman Colleges 


A Choice to Change the World 
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The Logistics 
Leaders 


AS THE HOME OF INDUSTRY-DEFINING COMPANIES 
AND UNMATCHED INFRASTRUCTURE, ATLANTA MOVES. 
THE WORLD FROM POINT A TO POINT B—BY AIR, SEA, 
GROUND AND RAIL. by CHRISTINE VAN DUSEN 


> Log o the layperson, the word might conjure images of coor- 
dinating carpool schedules or mapping out a vacation. But to transpor- 
tation, manufacturing and retail businesses, logistics means managing 
the flow of goods from the factory floor to the customer's doorstep. And 
to Atlanta, logistics means big business, 

The city has become one of the top markets in the world for the logis- 
industry—a leader by air, sea, ground and rail—due to its location. 
and infrastructure. Originally founded as the terminus fora railroad to 
the Midwest, Anta is home to two major rail yards and the intersee- 
tions of three major interstate highways. The country’s fourth-largest 
container port, the Port of Savannah, is just 250 miles away. And Harts- 
field-Jackson Atlanta International Airport is the world’s busiest, mov- 
ing 96 million passengers through 150 domestic locations and nearly 70 
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international destinations in 








more than 45 countries. Hearst ee 
Allof that makes Atlanta 

the “ideal location to serve International 

customers in the Southeast anette 

and around theglobe,’ says transportation. 





Myron Williams, president of 
sales operations for UPS. 
UPS, for one, moved to Atlanta in1991 primar- 
ly because of the airport and its freight capa- 
bilities. Heavy planes can take off from there, 
now that the airport's longest runway has been 
extended, a change made in 2012. And the cargo 
space at Hartsfield-Jackson keeps growing—a new 
128,566-square-foot cargo building is set to open 
in the South Cargo Facility complex this month. 

Inthe first three months of 2015, the airport 
moved 141,524 metric tons of freight,a9.56 
percent increase from the same period in 2014. 
International cargo accounts for about 61 percent 
of the total volume. 

Also appealing fora company such as UPS: 
Atlanta is good on the ground, too, with the 
majority of markets in the United States reachable 
via truck within two days.“There’s a geographical 
motivation behind UPS being headquartered in 
Atlanta,” Williams says. 

The cityis also strong by sea. Access to the Port 
of Savannah helped attract Kia Motors America 
Inc, which built an assembly plant in West Point, 
Seorgia, about 80 miles southwest of Atlanta. The 
port is set to undergo a $706 million deepening 
that will allow larger cargo ships to dock, making 
the port more competitive and more attractive to 
big companies with heavier freight. 

“The Port of Savannah also makes Atlanta a 
key transportation hub, and you can't have distri- 
bution without transportation,’ says Kate Baar, 
marketing director for Fortna Inc.,a multination- 
al information technology company that has its 
Americas headquarters in the Atlanta suburb of 
Alpharetta. 

Fortna, one of the many businesses that mak 
upa support network for Atlanta's logistics in- 
dustry, helps companies improve and repair their 
supply chains and distribution networ 















































He hesitated, his 
eyes uncomfortably 
scanning the rear 
wall of the store, as 
he held up a pair of 
heels some distance 
from his body. 









“I've never been 
here,” he assured 
me, “but I've seen 
this logo all over my 
wife's closet." With 
just a phone number, 
my tablet app 
showed me her past 
purchases online and 
in-store, her wishlist 
and buying habits. 
found the perfect 
clutch to match a 
dress she'd recently 
bought. 


He scratched his 
head. “It’s so small. 
You sure?" he asked, 
as he signed his name 
on the tablet. 


Two weeks later, a 
woman marched into 
the store and asked 
to see the manager. 
That's never a good 
sign, | thought 


“1 don’t know what 
you did," she 
declared breathlessly, 
“but for the first time 
in twenty years, he 
got it right! 


“Your people 


have a gift.” presenteo sy 44Manhattan 


Associates. 


There's more: 
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The way consumes shop haveired more than 
EDDIE C APEL has changed forever, 600 new employees. 
and logistics ystems 
cher execuTiveornicRor Reese peer 
thecustomer inorder _upholditspostionasa 
tosucceed companies center of novation? 
Capel borin England, looking tothe next rusttransformtheie ‘The Georgia Department 
joined Mankatan logistics horizon. Today, technology inastucture of Economic Dvelop- 
Ascaciatsandmovedtoitisatthefortrnt ot andthewaytheyintract__ ment hs programs that 
‘lontzin2000.Hewas innovation attracting __withthercustomers. _driveob creation and 
appointed the company’s world-ass companies, education, Wealso see 
cEOin208. educatingbright minds How has Atlanta innovation an leadership 
and transforming influenced Manhattan from ourlcal busines 
Whatis the most logistics tomeetthenew Associates? community, Continuing 
remarkable partof __demandsof commerce, Alana providesa tomurturesprobusiness 
Atlanta's evolutionasa tremendous platform environment il elp 
logistics hub? How will logistics forourgroth. Inthe Georgia strengthenits 
‘lontais constantly changeinthe future? pastthreeyears,we positon. 
Inacity known fortech savvy,it makes sense | tocustomersas quickly as neighborhood stores 





that a company such as SITA, a multinational 
information technology company, would have 

a presence—andit has for 40 years. SITA assists 
airports and airlines in moving people and cargo 
efficiently. “Having Hartsfield-Jackson in our 
backyard gives us an advantage,” says Paul Hough- 
ton, president of the Americas region for SITA. 

Rail till playsa big role in transferring goods 
from point A to point B, and GE Transportation's 
Software Solutions business is an Atlanta-based 
software supplier that leverages knowledge of 
rail operations, supply chain management and 
intermodal terminal operations. The compa- 
ny’s portfolio includes software, analytics and 
software-enabled services that help railroad 
operators and industrial rail shippers manage the 
operations of all of the nation’s class 1 railroads, 
major terminal and switching companies, as well 
as many rail shippers and receivers. 

Being in Atlanta also allows logistics compa- 
nies to remain tuned in to traditional retail— 
which is thriving in the city in high-end districts 
such as Buckhead—while seeing, up close, the way 
e-commerce is altering the paradigm. 

Supply chain commerce software company 
Manhattan Associates is integrating tech and lo- 
istics, inking the two in tech solutions that solve 
complex business problems in supply chain and 
inventory. Now the company also is focused on 
omnichannel solutions, which promise to shape 
the future of how products move, particularly in 
retai 

Though online retailers have made revolution- 
ary inroads, they've grappled with getting goods 
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can. And stores have struggled to compete on in- 
ventory and tracking customer preferences. Now, 
Atlantais proving to bea sort of ground zeroin 
the fight between these two kinds of retailers over 
which can serve customers better. 

“You need only walk into [places like] Lenox 
Square, Phipps Plaza and Perimeter Mall to see 
our customers,” says Jonathan Colehower, chief 
marketing officer for Manhattan Associates. “Our 
software keeps them in business.” 

That software allows a store associate to look 
upa customer's preferences and purchase history 
ona tablet, then tailor the shopping experience. 

Manhattan Associates also is helping its bri 
and-mortar customers make greater headway on 
the Internet, with software that allows retailers 
toreceive orders online, then evaluate inventory 
levels and determine which store should ship the 
products. “Now retailers are equipped to compete 
with Amazon for the customer and the sale,” 
Colehower says. 

‘Though there are no coincidences when it 
comes to businesses utilizing Atlanta's logistics 
capabi happens that Amazon, too, is 
expanding its presence in Atlanta. The company 
is reportedly taking more than 300,000 square 
feet of warehouse space in East Point, Georgia, 
just miles from the airport, to focus on cutting 
delivery time for high-volume products. 

While it remains to be seen who will be victori 
ousin the retail battle, t's a win-win for Atlanta's, 
logistics industry, Colehower boils the subject 
down: “If it has to do with logistics and supply 
chains, itis probably happening in Atlanta? 





































Two Men Hartsfield-Jackson 
One AV AT} Key 41 Atlanta International Airports 


a a ac EE hes 
William B. Hartsfield Maynard H. Jackson Jr. 





“ Somehow, Atlanta We stand notso 
always meets the challenge... much as a gateway to the South 
We have been doingitand | butasa gateway toa newtime, 
will continue in the years | anew era,anew beginning for 
to come.” the cities of our land.” 


circa 1940 


Oy @atlairport wwwaatlanta-airport.com 
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Building 
Bioscience 


IN ATLANTA, A STRONG AND PURPOSE-BUILT 
NETWORK CONNECTS EDUCATORS, BUSINESSES AND. 
ORGANIZATIONS WORKING TOWARD A COMMON 
GOAL: TO LEAD THE NATION IN BIOSCIENCE RESEARCH, 
INVENTION AND INNOVATION. by VAN JENSEN 


> The simple explanation for Atlanta's rise to becoming a national 
leader in bioscience and health I—with some s30 billion in annual 
revenue and 120,000 employees—is that it didn't happen by accident. 
‘Twenty-five years ago, the state created the Georgia Research 
Alliance—a unique public-private partnership between the academ- 
. government and business communities—to recruit world-class 
scholars to the University System of Georgia, then provide them 
with the resources to engage in world-leading bioscience research. 
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Robotic That research, in turn, attracts 
a federal research funding to the 
eatedet state, which has risen fivefold 
GeorgiaTech. since the GRA’s inception—so far, 
the GRA has recruited 73 schol- 





ars, Research, in turn, leads to new medical de- 
vices, vaccines and treatments, which are spun 
off as for-profit businesses, further boosting the 
state's economy. 

Last year alone, GRA scholars filed 4 
tion disclosures and were granted 47 patent 
applications. They've launched 150 companies, 
and by last year, the companies employed more 
than 1,300 employees and raised $780 million in 
outside investment. 

The state also boasts Georgia Bio, an indus- 
try organization to connect bioscience research- 
ers and business leaders. Greg Duncan served on 
the board of Georgia Bio, which he says gave him 
a good vantage point to the state’s strengths. 

“There are many industry-agnostic benefits 
of being based here in Atlanta, starting with 
a low cost of doing business as compared with 
other cities, superb transportation anchored to 
our world-class airport and access to profession- 
al talent in the fields of finance, technology and 
legal and human resources,” Duncan says. 

Those factors helped convince Duncan and 
his partners to start up the biomed company 
Celtaxsys in Atlanta. Celtaxsys is a clini- 
cal-stage company developing therapeutics to 
treat “orphan” inflammatory diseases, which 
include cystic fibrosis, and “orphan” skin dis- 
eases. The company’s lead candidate medicine, 
acebilustat, has been shown to reduce lung 
inflammation, which causes significant damage 
in those with cystic fibrosis. 

“If we are successful, we have the opportu- 
nity to substantially raise the standard of care 
for 70,000 patients worldwide living with cystic 
fibrosis,” Duncan says, “{and] we will do so asa 
company based out of Atlanta, Georgia.” 

Another big thing benefiting Atlanta is the 
high degree of partnership in the area, Duncan 
says. 

‘That atmosphere was a key factor in bringing 
C. Ross Ethier to Atlanta, where he is a profes- 
sor in the Wallace H. Coulter Department of 
Biomedical Engineering at Georgia Tech and 
Emory. A personal connection recruited him to 
become a GRA scholar and took him ona tour of 
the city, showing Ethier Atlanta’s life sciences 
resources and its friendly neighborhoods. 

Since arriving, Ethier has continued to 
benefit from the partnership as he works toward 
acure for glaucoma, the second-leading cause 
of blindness. Having a foot in both Emory and 
Georgia Tech provides access to the best minds 
at two renowned institutions. 

“thas been hugely beneficia 
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at Winship (Cancer Institute of Emory University. 


Our cancer care ranked first in Georgia and in the top 25 nationally by U.S. News & World Repott, 
A prestigious National Cancer Institute designation also means that we're in the top 5% of treatment 
centers selected to conduct the most advanced cancer clinical trials in the country, Innovative research 
is one of the reasons we attract some of the world’s top oncologists as well as patients with hi ‘treat 


cancers like Bari’s. 

Three-quarters of cancer therapies approved by the FDA in the last 
7 years were tested at Winship. You could wait years to get these innovative 
treatments somewhere else or come to Winship for the most advanced 
care available anywhere, Cancer doesn‘twait. Makétheright decision the 
first time. It’s a decision Bari Ross is glad she made every day she wakes up 
cancer-free. To learn more, visit advancingyourhealth.org/winship 


&]) EMORY 
WINSHIP. 


CANCER 
INSTITUTE 


a 











GARY REEDY 


‘CEO, AMERICAN 
CANCER SOCIETY. 


tocat roots: moved to 
‘Atlanta in Api after living inthe 





and interact with my colleagues at Emory, par- 
ticularly in ophthalmology,” Ethier says.“They 
have resources and expertise that complement 
what I have; it’s really about adding two plus two 
toget five” 

‘As faras the city has come, there is always 
more to do, Ethier and Duncan say. While At- 
Janta has a thriving health IT industry, some life 
sciences companies have grown up in Atlanta 
only to leave the state, despite economic incen- 
tives. 














Philadelphia area for 25 years. Society global headquarters, 7 P 

‘irs ns my BREGHSEE SOTED rene ect et eared Experts in the field agree: The way forward 

iswonderfulgettingback tomy _tohavealternate routes to any lies in education. 

Isoutnerorte) Sesiation Dowrioatina tie “Establishing life science tracks at several 

ipoereente an stl vine ‘Ware app isa must! of our top universities can help build aware- 

new places, but favoritessofar aust: Smile and greet ness of and catalyze interest in the life sciences 

are South City Kitchen, Ecco, ‘everyone you see—Southern arena,” Duncan says. “Research universities 

‘Marlow’s Tavern and Highland hospitality is key. have substantial endowments and could reserve 

Bakery.| must givea shout-out pesrecr pays Atlanta offers targeted funds as seed money for ideas managed 

toMary Macsfried chicken 50 mary options with many by teams made up of both university and private 

rivals my mother's! ‘outdoor activities to enjoy. industry professionals. 

‘must-see: Centennial Olympic Wear your sneakers and start “And, importantly for the long haul, the state 

Parkand the Georgia Aquarium — walking! is increasingly adding life sciences education to 

‘are twomust sees, vanrecr nights A perfect night the curriculum at the middle and high school 

‘omuy were: Only in Atlanta will ‘would involve any performance level. Building a cadre of students with life 

‘yu find the American Cancer atthe Fox Theatre, sciences interests, knowledge and skills can help 
serve as a feeder for developing talent locally for 
years tocome.”¥ 

the humonieart \ | Berm rss 
\ | 4 
, : 
Georgia. Invention grows here. 
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technology to fol fraud 


for dry eye 


‘The world's most-prescribed 


drugs for HIV 


B Georgia Research Alliance 


More examples: GRA.org/Breakthroughs 





ASBURY 


AUTOMOTIVE GROUP 


asburyauto.com 





(NYSE:ABG) is a Fortune 500 company headquartered in 
Duluth, GA. Built through a combination of organic growth 
and a series of strategic acquisitions, Asbury new operates 
87 dealerships and over 100 franchises across the country. 
Asbury is proud that Nalley Automotive, which\operates 17 
of those dealerships, calls Atlanta home. 
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EMPLOYS" SOLD’ SERVICED™ EDUCATION CHARITIES 
AUTOMOTIVE 176s people 29,425 cars 254,764 cars Acbury Technical Children's 
RHE CAR VOUWANT THENAMEYOUTREST in Atlanta in Atlanta’ in Atlanta institute, a school Healthcare of 
is founded to train Atlanta, 
Operates 17 Stores & 14 Brands , technicians Boy Scouts 8 
nalleycars.com 


RallyPoundution $80,000 | 
[= meer moons, 
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Finance 
Meets Tech 


BILLIONS OF DOLLARS IN FINANCIAL TRANSACTIONS. 
PASS THROUGH ATLANTA EVERY DAY. AS A CENTER OF 
PAYMENT PROCESSING, THE CITY IS ENSURING THAT 
MONEY MOVES FAST—AND SAFELY. by VAN JENSEN 





D Atlanta's preeminence in the finance tech industry traces all the 
way back to Columbus, Georgia, in the 1950s when the Columbus 
Bank and Trust became one of the first institutions in the nation to 
offer charge cards. To help process all those card transactions, the 
bank computerized its operation in 1966. In the 1970s, it shifted to 
become a bank holding company and began processing credit card 
transactions for other banks as well. Eventually, that led to the 
creation of Total System Services—later renamed Synovus Financial 
Corp.—which pioneered the realm of digital transaction: 
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Bankof Synovus remains a leader in 
America's electronic payment processing 
‘ATMwith 3 

Taller with millions of customers world- 
Assist. wide, Those early developments 


also established Georgia as the 
leader in finance tech—or fintech—a position it 
holds today. 

According to the American Transaction Pro- 
cessors Coalition, Georgia leads the nation in 
payments processing, which encompasses card 
processing, electronic billing and more, Every 
year, trillions of dollars pass through Georgia, 
processed by companies that either sprang up 
in the city or relocated here to become part of 
the fintech hub. Those companies bring in some 
$34 jion in annual revenue. 

The industry continues to grow as more 
transactions move online, but rapid technolog 
ical shifts also mean more threats as hackers 
search for new ways to access consumers’ 
formation—and money. Luckily for consumers, 
AUlanta’s fintech leaders are all working to make 
transactions faster and more secure than ever. 


























Payments Hub 

Atlanta has long been a financial leader, thanks 
to the presence of major bank chains, including 
Bank of America and SunTrust, the latter of 
which is based in the city Atlanta also ishome to 
Intercontinental Exchange (which owns the New 
York Stock Exchange) and BitPay, a major player 
in the world of digital currency 

In recent years, the region's strength in fi- 
nance, information technology and software has 
given rise to a new set of companies with a foot in 
each of those worlds. Equifax,a worldwide leader 
in finance analytics, has a headquarters here. 

In 2009, NCR relocated to Duluth, Georgia. 
NCR was founded in 1884 as the National Cash 
Register Company but has since become a lead- 
ing supplier of financial hardware and software 
with nearly 6.6 billion in annual revenue. 

The city is also home to Global Payments, a 
processing company that includes point-of-sale 
solutions for merchants. The company employs 
many of its 4,300 worldwide workers in Atlanta 
and has a presence around the globe. 

‘The biggest company in the issuer processing 
field is First Data. The company had been head- 
quartered in Colorado, but about a decade ago 
its executives began to consider relocating as it 
expanded. They set their sights on Atlanta. 

Barry McCarthy, now the executive vice pres- 
ident of network and security solutions at First 
Data, was one of those deciding where to move 
the company. “We identified Atlanta as a great 
location for technology companies,” MeCarthy 
says. “It has a deep pool of highly schooled tal- 
ent. There's great infrastructure, including the 
airport. And it’s a probusiness environment.” In 












































Your retirement 
could last longer 
than your career. 


Now what? 


Merrill Edge® streamlines investing by giving you 
five simple strategies to avoid outliving your 
retirement savings. 


Get the strategies on merrilledge.com/5-strategies 


ae 
205 
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=EDGE z 
= It’s investing, streamlined. Bankof America a 


‘Merrill Edge Is available through Merrill Lynch, Pierce, Fenner & Smith Incorporated (MLPF&S), and consists of the Merrill Edge Advisory Center (Investment 
Suidance) and self-directed online investing. 


fnvestment products: | Are Not FDIC Insured | Are Not Bank Guaranteed | May Lose Value | 





MLPF&S is a registered broker-dealer, Member SIPC and a wholly owned subsidiary of BofA. Banking products are provided by Bank of America, N.A., Member 
FDIC and a wholly owned subsidiary of BofA. © 2015 Bank of America Corporation. All rights reserved. 
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GERI 
THOMAS 


CHIEF DIVER- 
SITY OFFICER 
‘AND GEORGIA 
PRESIDENT, BANK 
OF AMERICA 


tocat roors: | wasborn 
in tanta, 

avonrte ears: enjoy 
dining at Sit Feet Under, 
which has the best fish 
stew anywhere 
must-see: You cant 
cometo Atlanta and not 
vist the Center for Ci 
and Human Rights and 
the College Footbal Hal 
offame. 

‘ony were: The World of 
Coca-Cola, of cours, is 
unique to Atlanta, 
‘aver abvice Take 
MARTA from the airport 
you will be here longer 
than day, buy a pass, 
hich gives youaccess to 
thetrainsand buses. 
‘musr-0o: Avis tothe 
King Center andthe crypt 
‘of Dr Martin Luther King 
Jt.andhis wife, Coretta 
Scott King, 

FECT DAY: Stay 
Downtown and walk to 
the Georgia Aquarium, 
the World of Coca-Cola, 
the Center for Ci 
‘and Human Rights the 
College Football Hall 
of Fame andcap tall 
coffwitha ride onthe 
SoyView Feri wheel 














August 2009, First Data opened its new head- 
quarters in Atlanta. 

even though Atlanta’s fintech companies ar 
often in direct competition, there’s a sense of 
camaraderie among them. Many are involved in 
the Technology Association of Georgia, which 
has a robust fintech society, as well as the Metro 
Atlanta Chamber of Commerce. And in 2013, 
the American Transaction Processors Coalition 
launched in Atlanta to serve as a lobbying voice 
for the industry. 

“Clearly, there is a benefit for all of the 
companies that we are here together,” McCarthy 
says. “It gives us a bigger voice and a bigger seat 
at the table in the local community.” 

















Recruiting Hotbed 
Another key attractor for Atlanta is the work- 
force, which is growing with each graduating 
class from the region’s highly ranked universi- 
ties. Georgia Tech particularly has become a key 
feeder to fintech companies; it boasts degree 
programs in science, engineering, program- 
ming and business, and it also has created joint 
specialty programs that train students ina 
combination of disciplines and build specialized 
skill set 

The Institute for Information Security & 
Privacy at Georgia Tech is one such effort, a 
union of public policy, business, engineering 
and computer science. Professor Peter Swire, 
who leads the privacy policy research area for 
the institute, previously served on President 
Obama’s Review Group on Intelligence and Com- 
munications Technologies. Swire says it was a 
no-brainer to focus on the fintech sector, with 
Georgia Tech set in the global hub for payments 
processing. 

Payment processing involves the rapid trans- 
mission of secure data, so every second, packets 
of consumers’ private information are winging 
through networks managed by Atlanta's fintech 
companies. As Swire says, “If you have big data, 
you don’t want to have a big data breach.” 

Georgia Tech’s School of Industrial and Sys- 
tems Engineering—a fixture atop the national 
rankings for decades—houses some of the top 
analytics experts in the world. Students are 
working to develop new ways to analyze pay- 
ment processing data to help banks and compa- 
nies spot potential fraud. 



































Looming Threats 

Inrecent years, steady stream of online securi 
ty breaches has left consumers acutely aware of 
the threat of hackers and data thieves, Malicious 
entities are continually looking for new ways to 
steal online data, so companies that workin the 
space must always be ahead of the curve. 














Theoffices With so much of the fintech 
be industry located in Atlanta, it’s. 
campecy ng that the region 





BitPay. also has become home toa thriving 
cybersecurity industry. 

In July 2015, the U.S. Chamber 
of Commerce held the Georgia Cybersecurity 
Summit, which drew more than 250 attendees. 
Georgia Tech also hosts an annual Cybersecurity 
Summit, which brings together industry, politi- 
cal and military leaders. 

“Improving the security of the payments 
ecosystem to support global commerce is a 
global imperative,” McCarthy says. “First Data 
processes consumer payments totaling 
$19 trillion a year and another couple tril- 
lion for governmental agencies. Somewhere 
north of 10 percent of the U.S. economy passes 
through First Data systems each year. We 
have an incredibly important role in the global 
ecosystem.” 

With the stakes so high, First Data provides 
a huge impetus for security. For example, it was 
an early leader in using encrypted data. Typ- 
ically, when a credit card is swiped at a retail 
location, the card’s information is stored in 
the point-of-sale device for a short time. When 
thieves steal data from merchants who have en- 
crypted systems, all they gain isa token—not 
the actual credit card number. 

With threats and demands constantly evol 
ing, the fintech industry has to change quickly 
as well, which has led to a focus on innovation. 
In March, Georgia Tech’s Advanced Technology 
Development Center—an innovation incu- 
bator—announced the creation of a fintech 
business accelerator designed to support start- 
ups in the field. It was created in part through a 
si million gift from Worldpay, a fintech company 
in the metro Atlanta area. 

Already, the accelerator boasts many com- 
panies seeking to revolutionize the industry, 
continuing the legacy that Synovus began some 
50 years ago. 
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OUR STORY BEGAN IN ATLANTA. 
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FROM AWARD-WINNING SERIES TO THE MOST-WATCHED NEWS PROGRAMS, 
TO SPORTS AND MOVIES, WE MOVE AUDIENCES AROUND THE WORLD. 
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Multimedia 
Moguls 


AN ENDLESSLY INVENTIVE COMMUNITY OF CREATIVES, 
BACKED UP BY BUSINESS INCENTIVES, MAKES ATLANTA 
A NEW CAPITAL OF ENTERTAINMENT. 

by CHRISTINE VAN DUSEN 


> Though Atlanta is most often associated 
with Southern hospitality, simmering heat 
and the world’s busiest airport, the city has 
also become a place where you might see a 
gun-toting and pearl-draped granny misquot- 
ing Bible verses at a former military base, or 

a petty thief in a shrinkable ant suit, or a pair 
of virtual gladiators battling it out on a big 
screen in front of hundreds of gaming fans. 
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cLockwise fae 3: 
FROM LEFT: That’s because Atlanta has 


orld become a sort of “Hollywood 








uarters; = csort 
Raitnenti2 of the South,” a vibrant hub 
WalkingDead; for film, television and gaming 


Hi-RezStudios. production that in fiscal year 


2015 created thousands of jobs 
and made an economic impact of about s6 bil- 
lion—up from just $244 million in 2007. 
What's made the difference? Though Atlan- 
tahas long been home to entertainment com- 
panies such as Turner Broadcasting and The 
Weather Channel, the big catalyst for change 
‘came in 2008. That’s when then-governor Son- 
ny Perdue signed the Georgia Entertainment 
Industry Investment Act, which offers a 20 per- 
cent tax credit to businesses that spend at least 
$500,000 on production in the state. Another 10 
percent tax credit is available if the production 
features Georgia’s logo in the final credits. 
‘These incentives inspired film studio EUE/ 
Screen Gems Atlanta to open a 33-acre film and 
television campus just 5 miles from Downtown 
in 2010. Pinewood Studios, home to James 
Bond, followed in 2013 with its first facility in 
the United States, a nearly 1,000-acre fi 
plex outside of the nd in June, entert 
ment tycoon Tyler Perry—he of the aforemen- 
tioned granny character, *Madea”—purchased 
for $30 million about 330 acres at former U.S. 
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“MORE THAN 
4,000 STUDENTS 
ARE CURRENTLY 
ENROLLED 
IN DEGREE 
PROGRAMS 
IN THE 
INFORMATION 
AND 
ENTERTAINMENT 
INDUSTRIES. 
THE NEW 
INSTITUTE 
ENABLES US 
TO EXPAND 
THESE SUCCESS 
STORIES.” 
= DR. DAVID CHESHIER, 
DIRECTOR OF THE 
CREATIVE MEDIA 
INDUSTRIES INSTITUTE 
AT GEORGIA STATE 
UNIVERSITY. 


Army base Fort McPherson, where he plans to 
build 16 sound stages and create between 3,900 
and 8,300 jobs. 

Then there are the productions that have 
shot in and around the Atlanta area, showing 
off the city’s production capabilities to the 
world, including Anchorman: The Legend Con- 
tinues, The Hunger Games: Catching Fire, Pris 
oners, Ant-Man and AMC’s The Walking Dead. 
Guardians of the Galaxy sequel lies ahead. 

“We have the airport with 26 flights a day 
from Los Angeles,” says Lee Thomas, deputy 
commissioner of Georgia's Film, Music and 
Digital Entertainment Office. “We have diverse 
locations, from the mountains to the metro 
city to the coastline, We have infrastructure 
to support this kind of business. More than 120 
new support service companies have moved in 
as well.” 

Atlanta also has a growing talent pool, 
thanks in part to schools such as Georgia State 
University, which offers training in game de- 
sign and development, media entrepreneurship 
and other entertainment-related disciplines as 
part of its Creative Media Industries Institute. 
Next year, the institute will have a home in the 
universil $22.8 million New Media Produc- 
tion Center. 
































“More than 4,000 students are currently 
enrolled in degree programs that anticipate 

1s in the information and entertainment 
™ Dr. David Cheshier, director of 
the Creative Media Industries Institute. “The 
new institute enables us to expand these suc- 
cess stories.” 

Georgia has 13 accredited game design 
schools, two of which get very high ranks from 
the Princeton Review. That’s part of what keeps 
Hi-Rez Studios—an interactive developer best 
known for the battle arena game SMITE 
Atlanta. 

“Metro Atlanta isa great location because it 
has so much talent,” says Todd Harris, chief op- 
erating officer and co-founder of the company, 
which will host a SMITE world tournament at 
Cobb Energy Performance Arts Centre in Janu- 
ary. “When Hi-Rez Studios started 10 years ago, 
there were six gaming companies across me 
Atlanta. Now there are more than 70.” 

The gaming industry employs about 2,000 
people in Atlanta, and it generates a remark- 
able $1.9 billion in economic impact in the state 
of Georgia 

“these industries are making a big differ 
ence to our economy,” Thomas says. “There’s so 
much going on.” 























NTEDBINIE 


| 
www.swe.smitegame.com 











ngits _cLockwiserrom 


e e ‘ 
considerableresourcesto _—_—UEFT Regina Maria 
Silva Gomes withher 
addressglobal challenges __Feeycledhandieratts; 


ata local level. (Besides em- 








powering women, Coca-Co- 
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la's global sustainability Green Day Challenge. 
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BUSINESS IS BIG IN ATLANTA, BUT THE CITY'S HEART nounced that itis well ahead of schedule to meet 
IS EVEN BIGGER: SOME OF THE WORLD'S MOST its 2020 goal of replenishing the earth with the 
INFLUENTIAL CHARITIES ARE BASED HERE AND GIVING same amount of clean water it uses each year) 
BACK IS A WAY OF LIFE. by WENDELL BROCK hough Coca-Cola has been a leaderin the 


ee cre. 








> When Coca-Cola's Bea Perez met Regina Maria Silva Gomes in a Rio “There is a true global hub of international 3 
de Janeiro favela, the single caretaker of five grandchildren was trying leadership in the nonprofit community right here g 
tocke outa living through recycling, ‘She called herself a trash picker in Atlanta that | am not sure everybody recogniz- 

and said that she was very embarrassed about her job,” Perez recalls, es," says Michelle Nunn, whose career path almost 

“but she was trying to clean up her community and make some money doubles asa growth chart for Atlanta's nonprofit 

at thesame time.” boom. In 1989, the fresh-faced college grad took 





foday, thanks to sby20—a Coca-Cola program that seeks to empow- a part-time job as executive director of Hands 
er5 million women entrepreneurs across the company’s value chain On Atlanta, a fledgling volunteer organization. 
by 2020—Gomes employs more than 10 people. And her hummingbird Today she is president and CEO of Atlanta-based 














feeders, decorative flowers and children’s games—fashioned from CARE USA, which reached 72 million people in 90 H 
recycled plastic bottles—are sold at a small shop next to her recycling countries last year. & 
center and ina catalog produced by ASTA, an NGO in Brazil. “Ilike to al- While the city of Martin Luther King Jr. and 





ways say that Regina’s story is a great Coke story, but nmy Carter is now home to nearly 8,000 non- 





's really Regina's, 














story,” says Perez, Coca-Cola's chief sustainability officer. “We are just profits—including the globally influential Habitat Z 
glad tobe a part of it.” for Humanity International, The Carter Center 3 

sby20—a project championed by Coca-Cola chairman and CEO and Points of Life (which Nunn ran from 2007 to 2 
Muhtar Kent—is ust one way that the 129-year-old, Atlanta-based 2013)—it has also spawned a community of cor- H 
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Chick-fil-A 
ixejbbater-huceyal 


We exist to help 
every child become all they 
were created to be. 


© Chick-fil-A 
Fourdation 


icy 


The Chick-fil-A Foundation was founded to serve as the philanthropic arm of 
Chick-fil-A, Inc. Our goal is to have a positive influence on youth in our communities 
by supporting innovative education, youth entrepreneurship, and leadership. We're 
proud to partner with a number of local and national organizations through 


scholarships, donations and volunteer projects that align with our mission 


chick-fil-afoundation.org 








“WE KNOW WE 
CAN DO MORE. 
WE ARE ON OUR 
JOURNEY. WE 
HAVE A LOT TO 
LEARN, AND 
WE HAVE A LOT 
MORE TO DO” 

— BEA PEREZ, CHIEF 


SUSTAINABILITY OFFICER 
AT COCA-COLA 





porate citizens intent on investing in tomorrow's 
leadership. 

In 2013, the Chick-fil-A Foundation partnered 
with Junior Achievement of Georgia to open a 
50,000-square-foot, state-of-the-art “discovery 
center” at the Georgia World Congress Genter. 
‘There, Atlanta middle schoolers learn financial 
literacy and run their own mock businesses. 

“When they find out that these are Atlanta 
‘companies—that Chick-fil-A was started by a 
guy named Truett Cathy here in Atlanta, that The 
Home Depot was a company started in Atlanta, 














that UPSis an Atlanta company, Delta isan Atlan- 





tacompany, SunTrust is an Atlanta company—it 
really raises their expectations for their own 
lives? says Rodney Bullard, Chick-fil-A’ vice pres- 








ident of community affairs and executive director 


of its foundation. 

Since 2006, Georgia-Pacific has been the pri- 
mary funder of Youth Entrepreneurs Georgia,a 
yearlong program that teaches public high school 
students to think like entrepreneurs, “We believe 
self-sufficiency and economic empowerment are 
two indispensable elements of a strong commu- 
nity, and entrepreneurs are often the catalysts of 
these,” says Jim Hannan, Georgia-Pacific presi- 
dent and CEO. “I've met several of these students, 
and their yearlong transformation is impressive. 














Iv’s no secret that I hope they come to work for 
Georgia-Pacificone day.” 

Like Coca-Cola, Cox Enterprises—a family- 
owned conglomerate of media, cable TV and au- 
tomotive businesses founded by James M, Cox in 
1898—has a passion for the environment. On the 
national level, it launched Cox Conserves in 2007, 
a sustainability initiative whose goals are to send 
zero waste to landfills by 2024 and become carbon 
and water neutral by 2044. 

On the local level, Cox Foundations is the larg- 
est private contributor to the Atlanta BeltLine and 
PATH Foundation, the BeltLine’s trail-building 
partner. “We doall these things basically because 
it’s sort of in our genes,” says Alex Taylor, Cox’s 
great-grandson and the company’s executive vice 
president forstrategicinvestments. “It’s sort of a 
family value or family tradition. A love of nature 
and the world around usis just something we are 
very passionate about. We like to be good stew- 
ards of our planet.” 

So whether you're talking corporate respon- 
sibility or international aid projects, Atlanta’s 
impulse to give back to the world never sleeps. 

“We are not perfect,” says Coca-Cola's 
Perez. “We know we can do more. We are on our 
journey. We have alot to learn, and we have alot 
more todo.” 























PERIMETER BUSINESS 








A prime destination for corporate headquarters including 
Fortune 500s, quality housing and lodging, high-end retail, 
exceptional dining and a center for world-class health care. 





‘IN 


ALLIANCE 


PerimeterCID.org = 770.390.1780 


Easily accessible with 3 transit stations, connections to major 
interstates and a pedestrian friendly environment. 


Experience life @ the center 
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Donate now 
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LEGACY 


= VENTURES . 
Hotels - Restaurants - Private:Events - Catering 
remier Atlanta Hospitality .Destinations. 


Presenting our Centennial Park District collection of upscale hotels, 
restaurants and special event venues. 


We feature award-winning venues within walking distance of downtown's most important destinations. 


Our team seamlessly hosts more corporate events and weddings than any other purveyor downtown. 
Memorable visits to Atlanta’s Centennial Park District are found here. 


+ 4 Hotels/ 1,000 rooms + 12 Signature Restaurants 
+ 40 Private Event Spaces + Over 5,000 events hosted annually 
Breathtaking views + Parking / Helipad 


For more information please visit www.LVmgt.com or call 404-222-9100 
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IVAN ALLE 
GEORGIA 
TECH 


GEORGIA 
AQUARIUM 


GEORGIA 
WORLD 
CONGRESS 
‘CENTER 
BUILDING A 
BUILDING B 


PHILIPS 
ARENA, 
GEORGIA 
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t ® Restaurants and Event Spaces 


@ Der Biergarten @® Legal Sea Foods 

© Win Smokers BBQ © Asante- Coastal Soul Cuisine 
@ Mav's Coal Oven Pizzeria Kwan's Deli & Korean Kitchen 
@ SIATS - Sports, Food & Drink @ Ruth’s Chris Steak House 
® SkyLounge at the Glenn 


© Glenn's Kitchen 





© Ventanas - Special Events 
© Game-X - Fun Center 


WORLD OF 
COCA-COLA 


CRIM AMERICASMART 


CENTENNIAL 
OLYMPIC 
PARK 


Ts ONIdS 
— 


TOHNPO BLVD. 


'AMERICASMART | 


ANDREW YOUNG INTL BLVD 


Private event bookings? 
Group hotel rates? General questi 
Email us:info@LVmgt.com 


Hilton Garden Inn Atlanta Downtown, 
Embassy Suites Centennial Park 
Doubletree Atlanta Downtown, 
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LEGACY 


VENTURES 


Glenn Hotel 
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Uniquely 
Atlanta 


GET TO KNOW THE CITY’S CHARACTER BY 
EXPLORING ITS MULTIFACETED NEIGHBORHOODS. 
by GIANNINA SMITH BEDFORD 


> What makes Atlanta Atlanta? First, start 
with a Southern base of well-remembered 
history and heartfelt hospitality. Then, add in 
some international flare—scores of cultures 
influence the local food and arts scenes, and 
the city is home to the busiest passenger air- 
port in the country, which pulses with a 
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globe's worth of arrivals and departures each 
day. Next, season it with the trailblazing spirit 
of innovative \s who give Atlanta its 
cultural influence. Stir it all up and you'll havea 
taste of Atlanta’s complex, addictive flavor, 

With so much in the mix, it’s impossible to 
categorize Atlanta. This is, afterall, a true city of 
neighborhoods and everyone who visits will find 
aplace that speaks to their soul, Do you swoon 
over Old World-inspired mansions with rolling 
lawns? Take a drive in Buckhead. Craving craft 
coffee spots, a beer festival and unpretentious 

? Set your course to East Atlanta. It’sall 

the ATL, tucked away in these distinet 

























locales. 


Downtown 

‘we vie: Business epicenter meets 

visitor's playground. 

Hop off the MARTA train and start your ex- 
ploration in the Luckie Marietta District, an 
entertainment quarter packed with restaurants 
(such as Legal Sea Foods and Der Biergarten), 
hotels (including the Glenn Hotel and the Omni 
Atlanta Hotel at CNN Center) and numerous 
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terre The q 
DESIGN DESTINATION 
Midtown: 
Treconese The trends of tomorrow emerge at 
slot AmericasMart Atlanta, the world’s largest 
Chick wholesale market 
BeAr aTEAON Gf Ae seen esenelareonne ete 
Thecenter lantaasashopping and falinlove wth AmericasMart 
eel Y ‘mecca—and itis, but Atlanta is because of the ease 
mnter inays beyond what of shopping, Portman explains, 
Georgio yourmight imagine, "We have the worl’ largest 
‘Aquarion: In the heart of Downtown, Ameri- product mix under one roof, scaled 
casMart Atlanta houses thesngle both categorically and aligned 
largest collection of apparel, with consumer demands and 
home, git and area ug merchan- trends” sno wonder Amer 
diseinthe world, showcased in 7.2. casMart contributes moe than 
milion square fet of space. $560 milion annaly to Alt’ 
Aituresinceit firstbegen_econony, 
staging trade shows in Downtwon_Thisyear, the company 
Alana in 957.tisabirthplace extends the design forward expe- 
of trends, raving retailers rom rence for mae attendees ino 
acrossthe globe tothetune of anew onter with the December 
400,000 visitors annually (and. opening of the adjacent Hotel 
themartisto-the-trade onl "We Indigo, The midcentury-moderm 
tellthestoryina3+D, dsin-di- ulin, rgnaly constructed 
‘en way, with soft goods, hard by AmericasMart founder and 
goods and consumer goods" ex chairman John C. Portman 
plains Jetrey Portman St, who inthe 1960s, il ffer 206 posh 
serves as vce chairman president guestrooms and is connected 
and chief operating officer. to AmericasMar. 
The14 annul markets and Portman says, "We thnk it wil 
tradeshows serveasan ignition ignite the imagination of anyone 
attractions surrounding the 21-acre Centennial sovitch launching trends world- who appreciates good design and 
Olympic Park. wide as they draw buyers from90 the use of space in clever ways. 
“The Luckie Marietta District is an enter- countries and all 50 states, “One —Jennifer Bradley Franklin 





tainment district that germinated from and 
around Centennial Olympic Park since the 
Olympic Games,” says David Marvin, president 
of Legacy Property Group and the visionary 
behind the Luckie Marietta District's creation. 
“It represents a uniquely Atlantan destination. 
I's where people enjoy world-class experiences 
and learn about this great city.” 

After exploring the Georgia Aquarium (the 
largest aquarium in the Western Hemisphere) 
and sampling more than 100 different Coke 
beverages at the World of Coca-Cola, go behind 
the scenes on the Inside CNN Studio Tour. Also 
nearby is the Georgia World Congress Center, 
a massive convention center that hosts events 
onan epic scale, Collegiate athletics take center 
stage at the new College Football Hall of Fame 
and Chick-fil-A Fan Experience. Search for your 
alma mater among the more than 765 teams 
represented on the Helmet Wall. 

‘The Center for Civil and Human Right 
must-see museum that documents worldwide 
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{shard to imagine the leadership 
landscape of Atlanta without Sam 
‘Massel An Atlanta native, he served 
asits 53rd mayor and has been 
president of the Buckhead Coalition 

since he founded the organization in 1988. He's had 

a front-row sea to many ofthe city's changes over 


Legends & 





ad 





PRESIDING IN STYLE 


SAM MASSELL 


the past 88 years—from desegregation to more 
than doubling its population to holding the world's 
attention during the 1996 Olympic Games—and 
remains as passionate as ever about his hometown. 

“Atlanta's cooperative spirit generates a wel- 
coming opportunity forthe cvicaly motivated,” he 
explains, "It's place that's easy [to stay dedicated 
tol He should know. He spent 20 years as a Real 
tor before becoming the city's first Jewish mayor 
(1970 t01974), During his tenure, he helped create 
the MARTA transit system, appointed the city's first 
councitwoman and appointed African Americans as 
‘municipal department heads forte ist time. 

Now, e's hyperfocused on the Buckhead busi 
ness district, carefully selecting CEO-level members, 


ins prestigious Buckhead community. His 
dedication to the neighborhood he loves has paid 
dividends. When the down economy threatened to 
derail growth, he stayed the course, networking and 
seeping growth goals front and center. The affluent 
“city within city" has a thriving new mixed-use de 
velopment, appropriately called Buckhead Attanta, 
Which is home toa cadre of high-end stores and an 
ever-growing lst of companies, 

“Unlike many cities that have evolved over one 
or two significant changes, Atlanta has had major 
events that, time aftr time, provided steps of 
steady progress and prosperity” Massell says, I 
the past i predictor of the future, hel help pave 
the way for what's next, J, B.F 
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struggles for civil and human rights. It houses 
an extraordinary collection of documents and 
artifacts chronicling the civil rights movement 
and the leadership of Martin Luther King Jr. and 
other Atlantans, such as Ralph David Abernathy 
and Julian Bond. 








Castleberry Hill 
Perfect forstrolling and shopping. 

This artsy neighborhood southwest of Down- 
town isa reinvented industrial center that was 
added to the National Register of Historic Places 
in1985. Today, the 2oth-century warehouses 

are modish lofis and the streets are lined with 
businesses and newly built housing overlooking 
the Downtown skyline. A big draw is walkability 
and access to public transportation—there are 
three MARTA stations within a few blocks. Me- 
ander down Walker, Nelson and Peters streets 
stopping into shops and galleries and refuel on 
Georgia-style barbecue at Smoke Ring. 

















‘Sweet Auburn 

‘we vie: African-American heritage hot spot. 
Sweet Auburn earned its name when it became 
a booming center of black business prior to 
the civil rights movement. A mile anda half of 
attractions on Auburn Avenue includes storied 
landmarks such as the birth home of Martin 
Luther King Jr., Ebenezer Baptist Church, The 
Martin Luther King Jr. Center for Nonviolent 
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Social Change and famed music venue The Royal 
Peacock Club. Enjoy a multicourse lunch at the 
Sweet Auburn Curb Market—a food hall that 
opened as the Municipal Market of Atlanta in 
1924—where independently owned businesses 
include homegrown eateries and sweets shops. 


Old Fourth Ward 
‘we viee: Industrial chic in rehabbed warehouses. 
Old Fourth Ward is quickly becoming a hot spot, 
thanks to its proximity to the Eastside Trail, the 
first finished section of the Atlanta BeltLine—a 
project converting a 22-mile railroad corridor 
circling Downtown into a network of multiuse 
trails. Along the trail, stop at Paris on Ponce and 
Pop Marché to explore the offbeat mix of arts 
and antiques boutiques. Next, head to Ponce 
City Market, a game-changing mixed-use devel- 
opment in a historic Sears, Roebuck & Co. build- 
ing—it’s the largest adaptive reuse project in the 
city’s history. Helmed by developers of New York 
City’s Chelsea Market, the project includes big- 
name retailers and a bevy of food concepts from 
chefs such as Linton Hopkins and Sean Brock. 
More fun awaits at Sister Louisa’s Church of the 
Living Room and Ping Pong Emporium. 




















Poncey Highland 
we vine: Cool city grit and old-school appeal. 
This community south of Virginia-Highland is 
lovable for its bungalow-filled streets and eclee- 
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——| DOING MORE 
FOR VETERANS 


|. Giving back is a core value of The Home Depot. 
| In partnership with The Home Depot Foundation, 
our Associate-led volunteer force called Team 
Depot has donated more than $105 million to 
transform more than 22,000 homes for 


| 


veterans and their families. To learn more, 
visit homedepot.com/teamdepot 


FOLLOW TEAM DEPOT ON 


(We) ee 
Sy (TEAM 
Ra DEPOT (©2015, Homer TLC, Inc. 


Allrights reserved. 
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Martin Luther 
KingJr.Center 
forNonviolent 
Social Change; The 
‘Atlanta Botanical 
Garden; The Atlanta 
Ballet's Nuterack 
Sliders at Article 14: 
Peachtreeatr2th 
Street. 
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tic businesses. On Ponce de Leon Avenue, v 
the 100-plus-year-old Druid Hills Baptist Church 
or take ina late-night showing of the Rocky Hor- 
ror Picture Show at the Plaza Theatre, Atlanta's 
oldest operating cinema. Fora feast of jalapeno 
cheddar cornbread and pulled pork, grab a table 
at Sweet Auburn BBQ. Poncey Highland also 
borders the BeltLine’s Eastside Trail and boasts 
own pedestrian-friendly Freedom Park Trail, 
which takes you past the Jimmy Carter Presi- 
dential Library and Museum and skyline views. 














East Atlanta 

swe vine: The hipster hub, 
Astrollable central village of indie shops and 
eateries is the main attraction in this funky 
quarter south of I-20. Explore vintage finds at 
Kaboodle Home or stop by Joe’s for a cup of 
Intelligentsia. Join hungry crowds at Delia’s 
Chicken Sausage Stand for organic, from- 
scratch dishes. Follow the sounds of | 
below The Graveyard Tavern to The Basement, 
where indie rock and hip-hop take the stage. 
When late-night hunger hits, feast on culinary 
treats at the graffiti-adorned Octopus Bar. 

















Virginia Highland and Emory Area 
we vise: Daytime charm and nighttime f 
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A sought-after zip code for young families and 
recent graduates, Virginia-Highland—or VaHi— 
gets its name from the intersection of its two 
main thoroughfares. The pedestrian-friendly 
blocks mix renovated bungalows on tree-lined 
streets with stretches of casual eateries, bou- 
tiques and bars. At night, the district pulses 
with nightlife catering to nocturnal fun-seek- 
ers, Mainstay watering holes include Atkins 
Park—touted as Atlanta’s oldest continuously 
licensed tavern—and Fontaine's Oyster House. 




















Little Five Points and Inman Park 

‘we vine: Urban style goes from punk to poi 
In Little Five Points, which has a certain rough- 
around-the-edges charm, pick up vintage 
‘T-shirts at Rag-O-Rama or sought-after vinyl 
at Criminal Records. At Vortex Bar & Grill, if 
you're brave, order the Coronary Bypass burger, 
topped with a fried egg. A few blocks away, the 
attitude softens in Inman Park, where renovated 
cottages are scattered among picturesque green 
spaces. At the end of the Eastside Trail in Inman 
Park, Krog Street Market adds a notch to the 
belt of this already restaurant-heavy hood. The 
food hall, which opened in 2014, features a col- 
lection of homegrown eateries, including Todd 
nsberg’s Fred’s Meat & Bread and Ford Fry’s 




















MARK CARTER 


PRINCIPAL AT ARCHITECTURE AND INTERIOR 
DESIGN FIRM TVSDESIGN 


Inhis 36-year careerattvsdesign, for Downtowns transformation. 
Carter has played amajorrole in Centennial Olympic Park gave 
shaping Atlanta's Downtown tour. Downtownits missing heart. We 
fsmandentertainment district. now havea great gathering place 
Now, hefsthe principal in charge thathas become the vestment and 
coftsdesig’s work designing the development anchorforthedstc. 
new Mercedes-Benz Stadium in 


partnership with HOK andtvo ‘How does the development. 
other local Atlanta firms, that’s happened in Downtown, 
affect the people who use the 
How has Downtown Atlanta area? Atlanta now hasan active 
changed, culturally and turban core that not only creates an 
visually, inthe past 20 years? economic engine forthe city but, 
Twenty years ago, the area near has adirect impact onthe quality 


the convention centr lacked adis- off. I's become such acompel- 
tinct identity or personality to set lng destination that t's attracting 
itapart.Itwasa patchwork with billions inevitalzation efforts, 
nothing that created a tangible 

sense of place. Today this partof What isthe most important 
Downtownhas been transformed thing that remains tobe 

into a vibrant tourism and enter- done for Downtown Atlanta's 
tainment district I's become the future? We must continue to 
economic and experiential heart encourage people to move Down- 








ofthe city. town, Georgia State Univesity is 
Superica. Before deciding where to eat, grab a contributing alot on this front, 
pint of craft beer at Hop City. What do you think were the with more students living near 

driving factors behind those campus. Ths creates authentic 
West End changes? Hosting the 1996Sum-__live-workpay environments with 
‘tue vise: Hub of historic homes and colleges. mer Olympics served as a catalyst id of spaces weall enjoy. 


‘This district showcases some of the city’s most 
historical homes. One is The Wren's Nest, 
Atlanta's oldest house museum and the former 
residence of Joel Chandler Harris, who wrote 
the Uncle Remus tales. The West End’s place in 
history also is linked to the African-American 
academic institutions that call it home—from 
Spelman College, founded in 1881 as Atlanta 
Baptist Female Seminary, to Morehouse College, 
Martin Luther King Js alma mater. The neigh: 
borhood also boasts the 2.4-mile West End Trail, 
part of the BeltLine. 




















Grant Park 

‘we vine: Family friendly, with urban green spaces. 
‘The Grant Park neighborhood is built around a 
131-acre green space—the oldest city park in At 
Janta. At historic Oakland Cemetery, pay avi 
to the grave sites of prominent Atlantans; the 
fascinating attraction, founded in 1850, features 
ornate mausoleums and winding paths. 
ea’s other major draw is the world-renowned Zoo 
Atlanta. The 4o-acre attraction is home to nearly 
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Ring in the holidays in Atlanta 
with entertainment the whole family will enjoy. 
Delight in time honored holiday traditions or 
iscover what's new... on or just off Peachtree Street. 








Downtown 
1. Downtown Atlanta N 


404.658.1877 | AtiantaDowntown.com 
‘Tis the season to Be Downtown for holiday 4 


lights, music, ice-skating & more. 


2. Atlanta Streetcar 
TheAtlantaStreetcar.com 

Ride to Atlanta's major attractions, restaurants 
and holiday happenings for free through 2015. 


3. Inside CNN Studio Tour * 
1 CNN Center | cnn.com/tour 

Journey into the heart of CNN Worldwide andget = Westside 
‘an up-close look at global news in the making, 


4. College Football Hall of Fame * 
250 Marietta St NW | cfbhall.com 

‘An interactive experience using a blend of 

college football artifacts and state-of-the-art exhibits, 


Eastside 


(3 9 f -dowttown — 
40 r 


&, IK cityerss Locations 
i 


5. Georgia Aquarium * 
225 Baker St NW | georgiaaquarium.org 
Visit Atlanta's 10-milion gallon playground 
for your imagination and see beluga whales, 


manta rays, whale sharks and more. conteonial 


Olympic Park 





6. Center for Civil & Human Rights* 
100 Ivan Allen Jr Bivd NW | civilandhumanrights.com. 
Museum dedicated to the achievements of both the civil 
rights movement in the United States and the broader 
worldwide human rights movement 


7. World of Coca-Cola * 

121 Baker St NW | worldofcoca-cola.com 

Visit the World of Coca-Cola® and get closer than ever 
before to the vault containing the Secret Formula. 





400) 








Buckhead 


Eastside 


8. Zoo Atlanta * 

800 Cherokee Ave SE | zooatlanta.org 

Enjoy close encounters with more than 1,500 ani- 
‘mals at one of Georgia's most beloved destinations 
Highlights include giant pandas and the nation’s 
‘argest collection of gorillas and orangutans. 





9. Martin Luther ig Jr. 
National Historic Site 

450 Auburn Ave NE nps.gov/malu 

Tour his birth home, Ebenezer Baptist Church, 
visitor center & gravesite. 


10. Jimmy Carter Presidential 
Library & Museum 

441 Freedom Parkway | jimmycarterlibrary.gov 

Step in the Oval Office; Experience A Day in the Life 
of the President; Be Inspired 


11. Fernbank Museum 9 
of Natural History 

767 Clifton Rd | fernbankmuseum.org 

From the largest dinosaurs ever discovered, to 
the biggest movie screen in Attanta, Fembank 
‘Museum offers a world of adventure forall ages: 


Midtown 


12. Atlanta Ballet’s 
Nutcracker at the Fox Theatre 
660 Peachtree St.|atlantaballet.com 
December 11 — 27, 2015. Treat your family to a 
holiday favorite! A larger than life show that will 
thrill audiences ofall ages. 


8) 


BUCKHEAD 











13. High Museum of Art 

1280 Peachtree St! high.org 

Boasts classic to contemporary ar, exhibitions & 
renowned architecture. Enjoy extended hours during 
the holidays! 


14, Atlanta Botanical Garden 
1345 Piedmont Ave NE | atlantabg.org 

Garden Lights, Holiday Nights (Nov 14 —Jan 9). 

The fifth annual holiday light extravaganza sets the 
Garden ablaze with millions of low-voltage LED displays. 


15. Center for Puppetry Arts 
1404 Spring St NW | puppet.org 

Visit Kermit the Frog, Miss Piggy, and puppets from 
all over the world! See a performance and make a 
puppet to take home! 


Westside 


16. Atlantic Station 

1380 Atlantic Dr | atlanticstation.com 
@AtlanticStation 

‘Atantic Staton is a dynamic mix of restaurant, 
retail & event offerings in a mixed use environment 
in one of the most walkable areas of Atlanta. 


Buckhead 


17. Phipps Plaza 

3500 Peachtree Rd NE | phippsplaza.com 
The southeast's premier upscale shopping 
destination, home to over 100 specialty retailers, 


18. Lenox Square 

3393 Peachtree Rd NE | lenoxsquare.com 
‘The Atlanta icon offers unparalleled shopping 
with 250 retailers including Bloomingdales, 
Macy's and Neiman Marcus, 


ANTA 


wwwatlantanet 













All performances live with the Atlanta Ballet Orchestra 


December 11 — 27, 2015 at the Fox Theatre 


Call ere 


or visit atlantaballet.com/nutcracker 
Groups of 10 or more 
call 404.873.5811 x207 











When you stay in Sandy Springs, you're minutes from Atlanta and next to beautiful natural asta 1, 
areas. Here you'll find the best of the South with small independent restaurants and shops, 
still close to a thriving international city. VisitSandySprings.org SANDY SPRINGS 
eee 


About Greater Atlanta 

















1,400 animals, including giant pandas and the 
nation’s largest group of gorillas. 


‘Midtown 

swe vise: The center of arts, culture and nightlife, 
Piedmont Parks the heart of Midtown, attract- 
ing locals and visitors alike. Accessible via the 
Arts Center or Midtown MARTA stations, the 
park hosts art festivals and concerts throughout 
the year and adjoins the Atlanta Botanical Gar- 
den, Midtown is also the hub of arts and culture, 
centered at the Woodruff Arts Center, where 
the High Museum of Art’s ight-filled spaces 
showcase a collection of classic and contempo- 
rary art. Another impressive architectural feat 
is the Fox Theatre, the legendary Moorish-style 
performance venue, 

















Westside 





chic hotbed of shopping and dining. 
This former meatpacking district is the city’s 
new face of cool. Grab a gourmet snack and 
bottle of wine at Star Provisions or stand in line 
witha margarita at Taqueria del Sol, where the 
main attraction is cheap and tasty tacos. New 
culinary hot spots also include the French- 
inflected steak house Marcel and the ala carte 
Little Bach. For boutique shopping, try the 











ic Seed Factory or let Billy Reid outfit 
you in his Southern-style designer duds. 





Buckhead 

swe vise: Where luxury is alive and well, 
Buckhead deserves its reputation as the city’s 
center of opulence. Take MARTA to the Buck- 
head or Lenox stations and find yourself within 
walking distance of hundreds of stores at L 
Square and Phipps Plaza. The recently opened 
Buckhead Atlanta development has introduced 
even more posh brands, such as Helmut Lang 
and Hermes. The Ritz-Carlton, Mandarin 
Oriental, InterContinental and The St. Regis all 
have Buckhead addresses, and this is the place 
for opulent social gatherings—just ask Tony 
Conway, founder of Legendary Events, which 
operates two venues in the area. “There are so 
many ‘musts’ [in Atlantal, but if [had 24 hours 
Pd spend them in Buckhead because you can do 
some serious shopping, dine in some fabulous 

sstaurants, learn the history of the city at The 
Atlanta History Center and then wind down 
over drinks in some of the hottest spots,” he 
says. Chastain Park is another gem, home to 
Chastain Horse Park and the Chastain Park Am- 
phitheater, a venue for the Atlanta Symphony 
sstra and other big-name musical acts 
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Home of the world’s busiest airport, 
the most streets named “Peachtree” 


and the world’s leader in pest control. 


ATLANTA. 


NOT JUST ANY HOME. 


OUR HOME. 


PEST CONTROL DOWN TOA SCIENGE: 
800-800-ORKIN » ORKIN.COM 





DELTA SKY 





Thesculpture Balzac 
Pétanque by Claes 
Oldenburgand Coosje 
van Bruggenat the High 
‘Museum of Art. 
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OFILE 


Atlanta’s 


Global 
Flavors 


EAT YOUR WAY THROUGH THE CITY AND YOU'LL 
GET A TASTE OF THE WORLD. 
by KATE PARHAM KORDSMEIER 


> Atlanta has been a city on the rise since hosting the 1996 Olym 
but the evidence of its ascendance has never been stronger than 
now. Public transit and walkability have improved with projects such 
as the BeltLine and the Atlanta Streetcar. World-class attractions 
such as the Georgia Aquarium and The Center for Civil and Human 
Rights have been added. And mixed-use developments such as Krog 











150 DELTA SKY / NOVEMBER 2015 





Street Market and Ponce 


City Market have emerged Remverrs At 
asbellwethers ofanurban _foasted duckbreast; 





ance. Shawarmaat Ya 

OneFlewSouthat 
Hartsfield-Jackson 
Atlanta International 
Airport. 


renaii 

But perhaps most 
significant of all, Atlanta’s 
dining scene has been 
completely revitalized 
with anarsenal of talented, collaborative chefs 
dishing up plates chock-full of impeccable in- 
gredients (from local farmers and purveyors, no 
less), Southern traditions and soul. Chefs such 
as Anne Quatrano (Bacchanalia and Floataway 
Café), Kevin Rathbun (KR Steakbar and Rath- 
bun’s), Ford Fry (The Optimist and St. Cecilia), 
Linton Hopkins (Restaurant Eugene and Hole- 
man & Finch), Kevin Gillespie (Gunshow) and 
Hugh Acheson (Empire State South). 

In fact, in 2015, nearly a dozen Atlanta chefs 
made the James Beard Foundation Awards 
semifinalist list, a mingling of iconic Atlanta su- 
perstars plus a slew of fresh faces such as Steven 
Satterfield, whose Miller Union received three 
semifinalist nods; Landon Thompson of Cooks & 
Soldiers (Rising Star Chef); Todd Ginsberg of The 
General Muir (Best Chef: Southeast); and places 























ATLANTA'S 


=e og Gs 297-6 >) 


GIVE YOUR NEXT MEETING 
THE 5-STAR TREATMENT! 


Meeting in Atlanta's Buckhead community is an 
experience like no other. Offering a dynamic mix of 
world-class (and yes, five-star!) hotels, fine dining, 
luxury shopping and exciting nightlife, Buckhead 
will make your next meeting trully fabulous. Hold 
your next meeting for 50-300+ in Buckhead and 
give your attendees an event they'll never forget 


PLAN ON-ATLANTA’S. BUCKHEAD 
AND BE FIVE-STAR! ie 





@ern Brought to you by Atlanta Convention & Visitors Bureau 


FORD FRY 


RESTAURATEUR 
AND CHEF 


LocaL roots: ma 
Houston native, but 
my wifeand | moved to 
Atlanta fora corporate 
chef role. We oveit 


ravonire ears Definitely 
check out Buford High- 
way forits authentic 
international food, ike El 
Rey del Taco. Ming's BBQ 
hasa roast pork served 
up with broccoli that's 
‘800d, andin town, try 
Boccalupo. 


‘must-see: The BeltLine 
and Fernbank Museum 
‘of Natural History, which 
isgreat for families. 

‘And the Fox Theatre is 
beautiful so plan to seea 
show or concert there 


‘ony nee: | Hove music 
and play the guitar, sol 
would goto the Atlanta 
Botanical Garden in 
Midtown when they 

have live musi, Or up in 
Buckhead, Chastain Park 
‘Amphitheater 


TRAVEL ADVICE 
‘Veer off the beaten 
pathand find your way 
tothe spots unique to 
the ity, Tha’show yout 
see the true Atlanta: Old 
Fourth Ward, the West- 
side and Inman Park, 
Walk down the Beltine 
path to Krog Street Mar- 
ket, where you can get 
tacosand margaritas at 
‘ur restaurant Superica, 














‘cLockwise FRom ToP LEFT: Anartfully plated dish at Bacchanalia; MF Sushi; Dessert at Miller Union. 


such as Lusca (Best New Restaurant) and One 
Flew South (Outstanding Service). 

Interestingly, all of these nominees are 
cooking food with hints of another culture: 
Lusca may have a New American footprint, but 
chef Angus Brown clearly draws on influences 
from Italy and Japan to create his Mediterra- 
nean-leaning menu of pastas, seafood (the Ins- 
tagram-worthy whole-roasted branzino bursts 
with flavor from chilies and garlic) and raw 
delicacies (from live scallop and otoro bluefin 
nigiri to delicate sea bream crudos), 

‘One Flew South—operated by Pot Likker 
Creations, ajoint venture between Jackmont 
Hospitality Inc. and Global Concessions Inc.— 
unites travelers from around the globe at the 
world’s busiest airport (Hartsfield-Jackson) for 
East-meets-West fusion at its fines salmon and 
local veggies swim in hot pots brimming with 
miso broth; classic chicken noodle soup is made 
with soba noodles; and even the cheeseburgers 
come with a side of French fries peppered with 
Chinese five spice. 

Meanwhile, Spanish tapas enthusiasts have 
been flocking to Cooks & Soldiers for a taste 
of chef Landon Thompson's Basque-inspired 
bites, like Rioja-braised veal cheek swooning 
over creamy potato purée, crispy octopus ina 
pimenton-heavy pepper stew and coal-roasted 
mushrooms spiked with goat cheese créme 
fraiche and aromatic black truffle. 

And Southern-meets-Jewish delicatessen 























the General Muir was just chef Todd Ginsberg’s 
first stop on the globetrotting merry-go-round: 
his latest project, Yalla (a food stall at Krog 
Street Market), puts a modern spin on Middle 
Eastern food (think a Subway-style line where 
out-of-season veggies and factory farm meat 
are swapped for spit-roasted shawarma sourced 
from local farms, housemade falafel, fresh- 
baked pita and laffa anda plethora of vibrant 
spreads, including hummus and baba gannou)). 





It Started With Buford Highway... 
One can’t help but think all these culinary 
masterminds are finding inspiration in the hun- 
dreds of small, family-owned, hole-in-the-wall, 
under-the-James Beard-radar restaurants lining 
Atlanta's Buford Highway. For the uninitiated, 
Buford Highway is a treasure trove of interna- 
tional restaurants, a 26-mile stretch of road lit- 
tered with unassuming strip malls hiding global 
gastronomic gems rarely seen outside their 
motherlands (at least, in this magnitude), 

Its easy to think the food world in Atlanta 
works much as the trickle-up or fountain effect 
of economics. There's no denying it—Atlanta is 
acity of transplants, a melting pot of cultures 
with the worldly cuisine to prove it. Just ask any 
chef where he or she likes to eat when they're not 
cooking, and the answer is almost always Buford 
Highway. 

Kevin Gillespie has mentioned his love for 
Pho Dai Loi #2’s pho so many times people 
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ve: Ostrich 
slidersand 
Popcornat Yebo. 
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wonder if he’s signed 
some sort of en- 
dorsement deal with 
the place (of course, 
he hasn't). The fish 
sauce chicken wings 
and salt-and-pepper 
squid at Vietnamese 
powerhouse Nam 
Phoung have a fierce 
following so loyal 
that acolytes come 
in multiple times 
aweek. And Lee’s 
Bakery’s BBQ pork banh mi might be the most 
talked-about sandwich in Atlanta 

Likewise, i’s rare that a weekend passes 
without local foodies posting a photo of their 
dim sum brunch from one of the three crown 
jewels in Buford Highway’s Cantonese scen 
Canton House, Oriental Pearl and Royal China 
are on seemingly endless rotation with those in 
the know. One taste of their steamed pork buns 
orshrimp dumplings and you'll understand. 

When Gu's Bistro, a Sichuan spot lighting 
afirein Atlantans’ bellies with its ma po tofu, 
cumin lamb, Chongqing chicken and Zhong-style 
dumplings, closed its doors earlier this year, the 
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social media outrage made locals worry that 
there might bea full-on riot in the parking lot. 
Fortunately, they've since opened a food stall 
at Krog Street Market called Gu’s Dumplings, 
where peppercorn addicts can get their fi 

And you can’t forget about the myriad Korean 
eateries sprinkling the streets from Doraville to 
Duluth—Woo Nam Jeong's bibimbap is a local 
favorite, while Jang Su Jang’s soulful cooking 
reminds expats of home (don’t miss its tofu soup, 
cold noodles and mung bean pancakes), And, of 
course, there’s more Korean BBQ than you could 
ever expect to find in one city: Honey Pig, Iron 
Age and 678 are temples to tender bulgogi and 
galbi. 

Yes, Buford Highway has long provided 
adventurous diners with affordable plates from 
around the globe, including Desta Ethiopian’s 
flavor-packed sizzling goden tibs—prime short 
ribs with onions, tomatoes, garlic and jalapeho— 
or El Rey del Taco’s lengua tacos on housemade 
tortillas), But in today’s Atlanta, that diversity of 
flavors is popping up everywhere. 























Modern International Cooking 
Professionally trained cooks are opening mod- 
ern international equivalents that rely on the 
chef-driven techniques that diners have come to 


WHAT TIME IS YOUR FLIGHT? 


Save money. Ride MARTA to the airport: Just $2.50pertip. > ar ta Zz 


Skip traf 
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love (locally sourced, organically grown, made- 

n-house everything and contemporary cooking 
techniques). Cuisines that were once limited to 
the outskirts of the city are now taking root in 
the rapidly developing neighborhoods of Deca- 
tur (such as Indian street-food spot Chai Pani), 
Inman Park and Old Fourth Ward (Japanese 
cuisine is abundant here and you can’t go wrong 
with Craft Izakaya inside Krog Street Market, 
nearby MF Sushi or Guy Wong’s Miso Izakaya 
just across the bridge), The Westside (Wong's 
stunning French-Vietnamese Le Fat is one of the 
premier chef-driven Vietnamese in-town restau. 
rants) and even ritzy Buckhead (from South Afri- 
can ostrich sliders at Yebo to world-class sushi 
and small plates at Umi). 

‘To be clear: These restaurants are not the ste- 
reotypical Asian-fusion spots popularized in the 
“90s. [’s not about chefs adding global accents to 
Western food (so long wasabi mashed potatoes!); 
rather, these chefs are applying updated cooking 
techniques to their grandmother's recipes and 
presenting their creations in a modern setting. 

Nowhere is the concept better exemplified 
than at Makan in Decatur. Though the restau- 
rant bills itself as Chinese- and Korean-inspired, 
the food is far from fusion. Instead, each dish 
is either strictly Chinese (go for the Taiwanese 





























pork belly buns and Sichuan pork and shrimp 
wontons) or firmly Korean (the Korean-style 
sashimi isa standout, though the seafood 
pancake is a close second). Are the dishes made 
exactly the same way co-owner Michael Lo 

and chef-co-owner George Yu's grandmothers 
made them? No, Nainai didn’t have a sous-vide 
machine. But that doesn't mean these dishes are 
any less authentic. 

‘Today, you're just as likely to find the best 
steamed rice rolls and pork shumai dumplings 
on Buford Highway as youre in town, (Hint: 
Makan also does a dim sum brunch on the week- 
ends that’s not to be missed.) And the reverse 
is equally true: Southern cooking has always 
been about learning from other people and 
incorporating their techniques into the food, 
so that bowl of pho of Buford Highway is just as 























Southern as the fried chicken at Kevin Gillespie's 





st restaurant, Revival. 

Chefs draw inspiration from all around the 
globe and there’s no better reflection of our 
culture than food, Judging by what's coming 
out of its kitchens, it’s clear Atlanta's culture 
changing—for the better. The city is now home 
toa varied, vibrant dining ecosystem that didn't 
exist five years ago. To that, you can raise a glass 
witha hearty cheers, salud, kanpai and cin cin. 














Landon Thompson of 
Cooks & Soldiers, James 
Beard Foundation Award 
‘semifinalist for Rising Star 
Chef of the Year, 2015. 








2FRIDAYS 


HARTSFIELD-JACKSON ATLANTA INTERNATIONAL AIRPORT: 
ATRIUM (NEAR NORTH BAGGAGE CLAIM) 
CONCOURSE T AT T4 
CONCOURSE B 
CONCOURSE E 


MIAMI INTERNATIONAL AIRPORT: 


MIAMI NORTH TERMINAL D-36 
OPEN-AIRPORT LOUNGE D-36 


ONE FLEW SOUTH 
A two-time James Beard nominee providing 
Southernational cuisine and award-winning cocktails. 


HARTSFIELD-JACKSON ATLANTA 
INTERNATIONAL AIRPORT, CONCOURSE E, 





PROFILE 








Fast-forward4o-some —_ctockwise 
years, and Koonin isback FROM LEFT: Atlanta 





ard Jeff 

onan NBAcourtbefore Tengu Renderingof 

‘games, this time as CEO Benz Stadium; 
: play. Bravespitcher Shelby 

of the Hawks, now play. Btavespitcher Shel 


ing at Philips Arena in Dream's Tiffany Hayes, 
Downtown Atlanta, 





“This is unbelievable,” Koonin says. “Now 
FROM THE GRIDIRON TO THE COURT AND I get to stand on the court and help guide our 
THE WNBA TO THE SEC, ATLANTA GIVES SPORTS FANS. team? 
PLENTY TO CHEER ABOUT. by VAN JENSEN Koonin joined the Hawks last year, at atime 


when the city’s professional franchises and uni- 
ee ony ee versity teams were both changing and thriving, 
YMJW=W/Z/=/=|WJJJJI=W) More than s2billion in construction is under- 
(OMI OMUOOHI AOU OOH OO LAOL LO VM“ vay gn croe new facilities, and the Hawks were 
purchased by a group that included billionaire 
> Steve Koonin grew up in Atlanta right along with the city’s profes- investor Tony Ressler and former NBA star 
sional sports teams. He attended the very first Falcons game,cheering | Grant Hi 
the NF. franchise as it stumbled into the league. He and his father he Braves of Major League Baseball are 




















went toa dozen or so Braves games a year, packing a lunch and wateh- preparing for a move to SunTrust Park in Cobb 
ing the great Braves pitcher Denny Lemaster hold his own against County, part of a huge, mixed-use development 
Sandy Koufax. And they caught Hawks games when the NBA fran- along the city’s northern perimeter planned to 
chise played in Georgia Tech's arena, where Koonin's childhood friend debut by opening day in 2017. 

was a ball boy, sneaking him down onto the court to meet players. The Falcons have a new coach and the team's 
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The Porsche Experience Center located in Atlanta, Georgia is the largest investment outside Germany for the sports 
car manufacturer. This site of their North American headquarters is complete with a driver development track, classic 
car gallery, restoration center, human performance center, driving simulator lab and a fine dining restaurant. 


Congratulations to Porsche for a record sales year! 


Georgia is home to more than 300 automotive-related facilities. Find out how you can become Georgia’s next 
success story at 


We QD Business | (@Georgia’ 
Usa 


Georgia Department of Economic Development 





My Atlanta 


FREDDIE 
FREEMAN 


FIRST BASEMAN, 
ATLANTABRAVES, 





tocat Roors: grew up 
inSouthemC aliforia 
and moved to Atlanta in 
2010.Nowmy wifeand! 
make the city our home 
‘avon ears: in 
Buckhead, U_mihas great 
‘ambianceand order 
tonof{ sushi) rolls every 
time ve go (all knds). 
Chops. obsterBarisa 
must-try forthe selfish 
tower filet mignon and 
lamb chops. 


must-see: Stone 
Mountain P atk, 


€ entennialO ly mpicP ark, 


Atlanta Botanical. arden 
andP iedmont P ark. 


‘onty nese: The Georgia 
‘Ag uarium was one of the 
first places! took my wife 
tovhen we irststarted 
cating. They gaveusa 
private tour of the entire 
29 uariumand wewere 
Blownaway_withhow 
amaz ingit was 


TRAVEL Avice: 
M akesurey outakethe 
plane trainat the ar 
port—I made the mistake 
‘of walking the whole way 

my first time 

musr-00:6 otoaBraves, 
Hawks orF alcons game 
(Gepending onthe time 

ofy eat)theW orldofC o- 
aC olaandC NNC enter 
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FROM LEFT TO RIGHT: Georgia State basketball; Atlanta Falcons wide receiver Julio Jones. 


new home, the s1.4 billion Mercedes-Benz 
Stadium, is in the midst of construction and will 
reportedly open in time for the 2017 season. That 
stadium will also be home to the other franchise 
‘owned by Home Depot co-founder (and Falcons 
owner) Arthur Blank—the Atlanta United Foot- 
ball Club of Major League Soccer. 

With the rapid ascension of soccer in 
popularity in the Southeast, Blank is betting 
big on an MLS expansion into the city. Atlanta 
United will begin play in 2017 and is planning to 
build a 20,000- to 25,000-square-foot corporate 
headquarters, along with practice fields and a 
3,500-seat stadium, in Dekalb County, a devel- 
opment seen as a potential hub for soccer in the 
region. 

Koonin says the leaders of these pro teams 
work closely together through the Atlanta 
Sports Council. “Everybody collaborates and 
cooperates,” he says. 

The region also hasa thriving college sports 
scene. Georgia Tech has a tradition of excellence 
in sports, including football, men’s and wom- 
en’s basketball, track and field, golf and tennis. 
Georgia State made waves in the NCAA tourna- 
ment last season with its Cinderella basketball 
team, and the school’s nascent football program 
continues to grow. 

Meanwhile, over in Athens, the University 
of Georgia Bulldogs are perennial contenders 
for Southeastern conference and national titles 
in any number of sports. And college football 
game days in Athens area regional holiday, with 
seemingly most of the state turning out to cheer 
on the Dawgs 

‘The variety of options makes Atlanta 
something of a divided sports city, but so do 
its demographics. Metro Atlanta has 1.7 mil 
lion 18- to 39-year-olds, and it’sa melting pot, 



































largely made up of nonnatives with no ingrained 
affinity to the Atlanta teams. 

For the Hawks, that meant that even when 
they were winning 50-plus games in recent years, 
the arena was sparsely populated. 

Before joining the Hawks, Koonin served 
as president of Turner Entertainment Networks, 
focused closely on understanding the Atlanta 
market. 

“Asa‘TV guy, I knew Atlanta was one of the 
top10 NBA markets for television,” he says. 
“What we found was the NBA is wildly popular, 
but the Hawks weren't the default answer.” 

After Koonin came on board, the Hawks. 
began making changes to more strongly engage 
the local NBA audience. The team finalized 
arebranding campaign, culminating in bold 
new uniforms anda new logo. Throughout the 
process, it kept fans in mind, wanting to appeal 
to the broadest spectrum possible 

“We're the first team to have shoelaces 
integrated into the uniform kit,” Koonin says. 
“We wanted a low-priced item forsale. Not every 
kid can afford a jersey or tennis shoes, 

Attendance soared and the crowds heavily 
tilted in favor of the hometown team, But that 
change has not been only about branding. The 
Hawks raced to 60 wins last season, playing in 
exciting, intense style. 

“Atlanta is a good sports town,” Koonin 
says. “What it’s not isa championship sports 
town. Fans don’t go into a season expecting a 
championship. We have to deliver more.” 

Lately, the city’s WNBA squad, the Atlanta 
Dream, has come closest to bringing a title to 
the city, having made three finals appearances. 

With so many strong teams, it doesn’t seem 
a question of whether an Atlanta franchise will 
win a title, but which will doit first.» 
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LunchBOX (A WAXING SALON): 


Smooth 
Operators 


FOUNDER + CEO DEBI LANE TALKS 
ABOUT WHY THE FULL-SERVICE SPEED- 
WAXING SALON IS ATTRACTING HEAVY 
HITTERS IN THE FRANCHISE INDUSTRY 


WHEN DEBI LANE took her chic-and-cheeky wax-only 
salon concept from a private business to the franchise arena, 
she imagined bright, confident women opening up their 
own LunchBOX (A WAXING SALON) franchises in thriving, 
progressive communities. 


The first two franchisees confirmed her vision, as areas in Idaho 
and Oregon sold quickly, one to a woman with decades of salon 
experience and the other to the former director of women's 
services at Portland State University 


“A modern place with 
a playful vibe that’s 
dedicated to nothing 
but someone's comfort 
and waxing needs makes 


sense for consumers 
and business owners,” 
said Lane, who opened 
the first LunchBOX 
salon in 2010...” 





Then something Lane hadn't predicted happened — and it was 
really, really good. This fledaling franchise began to attract heavy 
hitters - the kinds of people who enjoy tremendous success as 
franchisees of huge, international brands, We'e talking the kinds. 
of places that attract millions of people each year with fast- 
‘casual Tex Mex or the cult appeal of drive-in ice. 





Now they are joining LunchBOX, which has inked deals for 
more than 100 salons in 12 states coast to coast and Puerto 
Rico, So, why are savvy entrepreneurs getting behind the 
LunchBOX brand? 


“Amodern place with a playful vibe that's dedicated to 
nothing but someone's comfort and waxing needs makes 
sense for consumers and business owners’ said Lane, who 
opened the first LunchBOX salon in 2010 when she realized 
waxing was increasing in popularity but was still generally 

an after-thought at salons. "Behind our expertly trained 
waxologists, thoughtfully designed salons and specially 
formulated products is a knowledgeable, energetic team that 
guides each LunchBOX franchisee every step of the way! 


New Jersey franchisees Ed and Patrick Sheridan, a father-son 
duo who also enjoy success as franchisees of an iconic burger 
brand, are like other LunchBOX franchisees who were drawn 
to the distinct, positive vibe that weaves through every salon. 


“Walk into any LunchBOX, and the competence, confidence 
and kindness is palpable. The energy resonates and tells this 
great story that you just want to be a part of’ Patrick said. 
“We're in this high-caliber culture club now, and it’s one of 
the most rewarding business decisions we've ever made” 


LunchBOX seeks qualified 
franchisees to open salons 
in affluent communities in 
30 areas, including Texas, 
Mlinois, Pennsylvania 

and Washington, D.C. 

For more information, visit 
lunchboxfranchise.com. 








Contact Information: 
franchise@lunchboxwax.com 
818W. Idaho St, Boise, ID 83702 
866-333-9163 
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mea At Your Service 


FRANCHISING'S HOTTEST TRENDS SHOW THAT 
THE CUSTOMER—NOW MORE THAN EVER—REALLY IS KING. 
by JASON DALEY 








ranchisinghashadits flash-in-the-pan drive-through is dead. Instead, they are flocking 
fads. But there aresome trendsthat have to“fast casual” restaurants that offer counter 
truestaying power—and potentialfor _service, better food and a hipper atmosphere. 
growth. These are some sectors of fran- Most concepts allow customization of their 
chising that have been red hot for the food, whether it’sa burrito, noodle bowl, sand- 


past few years and show no signs of coolingdown. wich or salad, with a focus on freshness. “Cus- 
tomers want fresher ingredients and a better 
experience? explains Eric Stites, founder, CEO 

Foracertain segment of the population raised and managing director of Franchise Business 

with nutrition labels and the Food Network, the Review, a national franchise research firm that 
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‘stems based on franchisee reviews. 
“Giving the customer the option to build an experi 
ence that’s unique to them isa trend that will continue 
to drive business in the fast casual world.” 

Brands such as Noodles & Company, Potbelly, Blaze 
Pizza, Five Guys and dozens of others have already 
transformed restaurant franchising with their 
customization options. Phil Friedman, who helped 
expand Panda Express and grew McAlister’s Deli 
from 25 units to more than 300, bought Salsarita’s, 

a Mexican fast casual concept, in 2011 and currently 
has 83 locations. He says fast casual is also changing 
the way franchisees operate. “Brands such as this, 
lend themselves to franchising,” says Friedman. “It’s 
relatively easy to operate, it’s an experience-driven 
business, it attracts a great demographic and it needs 
less square footage than other restaurant concepts. 
All the fundamentals work, and the growth for fast 
casual is there.” 

Drew French, founder of Your Pie, an Athens, 
Georgia-based franchise with 24 units and 35 more in 
the pipeline, says that in the past two years, fast ca- 
sual pizza, which has seen dozens of brands enter the 
category since the late 2000s, has reached a tipping 
point and that consumers have really caught on. Now, 
the big task is differentiating all the brands. French 
aces ies neve ae et ein 2006 
after v ”s Family on the Italian island 
of Ischia, where he fll n love with the food culture, 
especially the Neapolitan-style pizza. While being one 
of the first such brands to launch has given him a head 
start, French says his pizza is the real differentiator as, 
other brands move in. “We're a healthier-style pizza,” 
he explains. “People can come in at lunch and eat our 
pizza and not feel like they have to take a nap. And our 
key demographic is millennials. Our choice and cus- 
tomization really fits with what they're looking for.” 

Back in 1994, when Firehouse Subs opened its 
first location in Jacksonville, Florida, it didn’t really 
consider itself a fast casual concept—it was just a 
sandwich shop. But over the years, as the franchise 
has grown to more than 900 units in 43 states and 
as the segment has defined itself, CEO Don Fox says 
he thinks the brand has fit nicely into the category. 
“When fast casual started, no one was sure Ameri- 
cans would forgo fast food,” says Fox, who has been 
in the restaurant business for 40 years. “To compete, 
fast casual brands had to have better food and the 
service had to be differentiated. It says great things 
about American tastes and attitudes about food that 
over the last 20 years they've embraced these kinds of 
restaurants.” 

Firehouse, founded by Chris and Robin Sorenson, 
hits several key points. Its firehouse theme and char- 
itable giving to public safety organizations help the 
brand stand out and appeal to civic-minded diners. 
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CANINE CUSTOMERS 


Personal services aren't just for 
people anymore. 


Over the past decade, pet care has grown into a $60 billion 
industry, with $s billion of that in grooming and boarding, 

We spoke with Christina Russell, president of Camp Bow 
Wow, a dog boarding and daycare company with 130 franchise 
Units, to find out why franchising is going to the dogs. 


DELTA SKY: How have attitudes about pets changed in the 
past couple of decades? 


CHRISTINA RUSSELL: | think the changes are even more 
recent than that. When we started franchisingin 2003, 

there wasn'ta lot of understanding about doggy daycare. 
Consumers didn't know what we did. Now, we see areal trend 
toward this type of thing. Historically, people who wanted to 
kennel ust wanted to make sure their dogs were safe. Now, 
we really cater toward clients who don’t want their dog lacked 
away in a cage but are looking for an experience. 


DS: Are people more concerned about their dog's health 
or are they just more attached to their pets? 


CR: I thinkit’s some of both. | think there's a growing 
understanding of the health of dogs. Like human obesity, 
there's pet obesity. When you leave your dog at home, 

it typically curls up and sleeps, When you come home, it 
wants stimulation, but a lot of times people are too tired to 
play after work, Doggy daycare helps with that. 


Ds: Why do you think personal services like this have 
become so popular? 


CR: In research, people say they want things to be done safely 
and done right. Maybe it's because people specialize so much 
in their jobs now that they like to hire people who specialize in 
certain services. They don't feel the need to bea jack-of-all- 
trades anymore. This kind of thing is something very different 
than when | started in the franchise world 15 years ago. 





It's more than storage. It’s your life.™ 





DG Monkey Bars’ 


GARAGE STORAGE SYSTEMS 


111999, engineer and entrepreneur _with well over a hundred dealers 
Jared Newman faced a dilemma throughout North America 
common to millions of homeowners, 

‘What good is a two car garage if 

| can't fit two cars into it?” After 

esearching the 





Thousands of homeowners have 
already reclaimed their garages by 
Integrating a Monkey Bar Storage 
solution for a fraction of the cost of 
their competitors, Monkey Bars delivers 


current salutions 
on the market, 
he discovered 


Thousands of homeowners 
have alr ty reclaimed 
their garages by integrating 
a Monkey Bar Stora marketplace 

solution. for affordable 
garage products 
that could efficiently separate lo 





the highest quality shelving, cabinets, 
and flooring, and continues to innovate 
and deliver the best garage storage 
solutions by making them accessible 


avoid in the 





to homeowners. 





1g. Our professionals will help you put 


term storage items from items that are your garage in order and teach you the 








used frequently, while still allowing a _ principles you need to stay organized. 
garage to serve its primary function— _There’s never a better time than the 
to store cars! What started out as a present to cut the clutter and rise 
quest to design a solution for Jared's above the mess. Contact your local 
‘own garage has blossomed into an authorized garage consultant today 





incredibly successful organization for a free estimate. 


Reclaim your garage today, contact us for a free estimate or to find a dealer near you. 
1-877-647-6210 | info@monkeybarstorage.com | www.monkeybarstorage.com 


It’s more than storage. It’s your life.™ 














We offer: 
protected territories 

+ product warranties 

+ turnkey marketing solutions 

+ on-going training and support 
+ low start-up costs 

+ patented products 

no royalty fees 


WHAT DEALERS SAY 


It's rewarding to see c 


custorr 






‘action 





is nothing like Monkey Bars for 


organizing your garage! 





- Doug Calvert, Atlanta, GA 
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But the food is what gives the brand a leg up when 
it comes to attracting millennials and flavor-focused 
customers. “We're really different from other sandwich 
shops,” explains Fox. “We specialize in hot subs, and in- 
stead of just putting everything into an oven, we toast 
the bread. We steam the meat and the cheese separate- 
ly. The condiments and veggies stay cool. We handle 
cach ingredient the best way possible. There is not a 
single ingredient in the restaurant that the founders 
have not been personally involved in selecting.” 


Consumers aren’t just interested in taking control 

of their lunch—parents also want a hand in design- 
ing their children’s education. That's why franchises 
specializing in tutoring, after-school enrichment and 
curriculum-based child care have become incredibly 
popular. Back in 2008, Michelle Cote realized that as 
American students steadily fell behind other countries 
in STEM education (science, technology, engineering 
and math), little was being done to change thing: 
That’s why she developed her Bricks 4 Kidz franchise, 
a mobile-based concept that uses LEGO bricks to teach 
kids about engineering, robotics and architecture and 
boost their problem-solving skills along the way. The 
idea has been a hit, and Bricks 4 Kidz has grown to 750 

















“So much in schools now is teaching for the test,” she 
says. “There is so little time for kids to be creative and 
use their critical thinking skills. I want alternatives 
outside the school for learning about different things 
and expanding their horizons,” To that end, Cote has 
added two other concepts to Creative Learning Cor- 
poration, including Sew Fun Studios, an after-school 
program that brings sewing machines into schools and 
teaches classes on fashion, design and creativity; and 
Challenge Island, an enrichment program in which 
kids take on a vast array of exciting challenges set on 
thematic “islands.” 

Primrose Schools, which has 309 units in 25 states, 
has been part of the children’s education scene for 
more than 30 years. The concept, which is an accred- 
ited private preschool, offers curriculum for children 
aged 6 weeks to 6 years, as well as after-school pro- 
grams for kids in grade school up to age 12. Primrose 
hopes to reach 500 units by 2020. “We graduate our 
children well ahead academically and socially,” says 
Chris Goethe, vice president of franchising. “We give 
them a start in the world so they can have success once 
they start school.” 

While children’s education has become a $48 billion 
business, Goethe says Primrose never loses sight of 
placing the children it serves first, despite its growth 

















franchises in more than 40 countries in just six years. and success. In fact, Primrose handpicks each fran- 














SERVICE MAKES THE DIFFERENCE 


Back in 2010, Procter & Gamble 
began franchising Tide Dry 
Cleaners, leveraging the popularity 
of their neon orange laundry 
detergent brand, Since then, the 
concept has expanded to 33 units 
in14 states, with plans underway 
for an even wider expansion. We 
spoke to CEO Jeff Wampler to find 
out how customer service can help 
build a national fallowingin the 
fragmented dry cleaning industry. 


customer service, the physical 
environment or routine errors. It's 
‘great having the Tide brand—it 
really attracts customers—but 
atthe end of the day our success 
comes down to exceptional 
customer experiences and great 
operations. Our customers give us 
294 percent satisfaction rating, 
They like the cleaning process and 
pressing to perfection. The Tide 
scent isa big thing they like. And 
they really ike our drive-up valet, 
24-hour drop box and 24-hour 
lockers and kiosks where they can 
pick up their clothes, 


ata time, one day at a 
time, every day of the 
week, every week of 
the month and every 
month of the year. Tide 
moments are when our 
customer service reps 
go above and beyond 








TideDey 
Cleaners! 
24-hour 





DS: Why are personal 
services franchises 
doing so well? have mothers and fathers carting 
theirkids all over the place, to 
extracurricular activities, birthday 
parties, those types of things. It’s 
even hard to have dinner together 
let alone handle dry cleaning. 
Consumers are looking to hand off 
these jobs to service brands they 
trust, and consumers trust the 
Tide brand. 


DELTA SKY: Dry cleaning has 
been around forever. How do you 
differentiate yourself? 





JW: The World Bank says that the 
need for services rises as incomes 
rise, Outsourcing services allows 
businesses or people to spend 
their personal energy on what's 
important to them. Ona practical 
fevel, people seem to be juggling 
alot more priorities in life. You 


JEFF WAMPLER: When we did 
our research, consumers told us 
they were not satisfied with dry 
cleaning, whether it was poor 


DS: What are “Tide moments”? 


JW: We say our customer service 
cultures created one customer 
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Take control and enjoy the freedom you deserve through franchising. 


You'll be in business for yoursetf, but not by yourself - with a proven brand and 
professional support team behind you. Our independent research identifies today's 
best opportunities based exclusively on franchisee satisfaction and performance. 
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Sharing the franchise experience 


BE YOUR 
OWN BOSS 


JOIN MOSQUITO JOE 
TO HELP MAKE 
OUTSIDE FUN AGAIN. 


e Recurring revenue 
stream and a service 
that is high in demand. 





© Great as a stand-alone 
business or 
complement to an 





e Low franchise fee and 
fast start up. No 
experience necessary! 
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chise owner. While franchisees aren’t 
required to have an early education 
career before starting their own 
school, they hire qualified school di- 
rectors and are encouraged to engage 
with parents, the community and the 
children and to help set the tone of 
their schools. “Our franchisees have 
the same customers day after day 
coming into the school,” says Goethe. 

At Tutor Doctor, an after-school 
in-home tutoring franchise brand 
that has 236 franchisees operating 
in 452 territories, president Frank 
Milner also says that franchisees 
must serve the needs of their clients 
first and foremost. That’s why the 
franchise pays particular attention to 
matching its students with the right 
tutor from the roster of 200 to 300 
tutors each franchisee has. But the 
system only works if the person at 
the topis right. 

“Our franchisees are handpicked,” 
says Milner. “We can teach people a 
Jot of things—how to run a business, 
how to market, how to do great con- 
sultations. But the one thing we can’t 
teach them is how to care, 








There was a point when getting a 
massage or wax was something you'd 
do ona cruise ship ora spa vaca- 
tion, But now? Getting the kinks in 
your neck worked out or your brows 
shaped is a regular occurrence. That’s 
why, during the past decade, personal 
services franchises have skyrocket- 
ed, with everything from beauty and 
fitness to senior care represented. 

Jeff Jervik, CEO of Wellbiz Brands 
Inc., which runs the 220-plus-unit 
Elements Massage franchise, says 
attitudes about massage have really 
changed, “People used to want to 
be pampered from time to time, 
Now people realize massage has real 
benefits for pain relief and blood 
pressure,” he says. “We're not selling 
itas an indulgence. Instead, it’s 
something that’s going to help them, 
It’s another component in changing 
their lives” 

With several other brands, in- 
cluding Massage Envy Spa, Hand and 








Stone and Massage Heights, compet- 
ing in the space, Jervik says the con- 
cepts are starting to push points of 
differentiation, whether it is a more 
relaxing atmosphere or the addition 
of other services. At Elements, he 
says, the focus is on therapeutic mas- 
sage. “In some places, if you go in and 
tell them your shoulder hurts, the 
therapist listens and then gives you 
the same massage,” he says. “That’s 
not therapeutic, We work on what’s 
ailing you” 

One of the fastest-growing sectors 
of personal services franchising is 
senior care, which has exploded in re- 
cent years and will continue to grow. 
Health care companies are finding it 
is cheaper for customers to have in- 
home help. “With the baby boomers, 
there’s continual growth in the aging 
population,” says FBR’s Eric Stites. 
“This will continue for at least anoth- 
er decade, More and more people are 
looking for options to keep mom and 
dad at home longer than going into a 
full-care home” 

One of those options is Right at 
Home, a franchise brand with 480 
units in eight countries. “Actually, 
this isa global trend. We're seeing 
that everywhere, even in markets 
where there's more socialized medi- 
cine, they're recognizing that health 
care costs are increasing dramatical- 
ly as the next generation ages?’ says 
president and CEO Brian Petranick. 
“The best and most inexpensive place 
to take care of an elderly patient isin 
their home if it’s the right environ- 
ment.” 

At Seniors Helping Seniors, a fran- 
chise brand with almost 300 units, 
the focus is about as personal as it 
gets. Founder Kiran Yocom, who for- 
merly worked in India with Mother 
Teresa, realized that she could solve 
two problems with one franchise. By 
hiring able-bodied seniors to help 
others with more limited capaci- 
ties, Seniors Helping Seniors offers 
employment to older people while 
clients get day-to-day tasks done and 
companionship that younger care- 
takers often can’t give. “Just because 
we get old doesn’t mean we've lost the 


























need for respect and love. All you need is someone to 
give you a hand,” explains Yocom, who began the busi- 
ness with her husband, Philip, a franchising veteran, in 
1998. “Someone in the same age group, someone who is 
70 075 helping an 85-year-old, can relate to their pain, 
their laughter and their tears. They create a bond and a 
real friendship” 

While senior care franchising has boomed, with 
dozens of concepts entering the market in the past 
decade, Philip Yocom says that Seniors Helping Seniors 
isa distinctive brand that other concepts have a hard 
time duplicating. “We've seen the competition pick 
upand we've seen other franchises become softer in 
the language they use after seeing how we present our 
service,” he explains. “But we're the only brand out 
there using the word love. We're bringing love to the 
lives of seniors along with the dignity and respect that 
they deserve.” 


Americans have always had a do-it-yourself attitude; 
the problem is, for many families with two wor' 
parents, busy children and hobbies outside the home, 
there’s just not enough time to DIY. That’s why home 
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services franchises, from maid services to plumbers, 
painters, decorators, flooring companies and many 
others, have begun to take off. 

“People look at their homes a lot differently than 
they did in the’50s, ’60s or "70s," explains Michael 
Stone, president of CertaPro Painters. “It was a DIY 
culture, but now dual-income people look at their home 
as their biggest asset. They want things done right 
and want certainty. They want to use a company with 
anational reputation that's trained the right way toa 
higher standard. If you use a local guy and something 
happens, what recourse do you have?” 

‘The reason home services brands—and painting 
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in particular—is ripe for franchising is because many 
home services are dominated by small mom-and-pop 
companies with no national presence. Companies such 
as CertaPro have been able to consolidate a slice of that 
fragmented market, which gives them advantages in 
marketing and better prices on commodities such as 
paint. And while CertaPro expects to have 365 fran- 
chisees by year’s end, with 525 units in North America, 
Stone says there are still 158 territories available. 
N-Hance Wood Renewal was launched in 2002 after 











“TO COMPETE, FAST CASUAL 
BRANDS HAD TO HAVE BETTER 
FOOD AND THE SERVICE HAD 

TO BE DIFFERENTIATED. IT SAYS 
GREAT THINGS ABOUT AMERICAN 
TASTES AND ATTITUDES THAT 
THEY’VE EMBRACED THESE KINDS 
OF RESTAURANTS.” 


DON FOX, CEO OF FIREHOUSE SUBS 


technicians for the carpet-cleaning franchise Chem- 
Dry kept receiving requests to reseal hardwood floors. 
ChemDry did its research and created a system that 
uses a proprietary chemical and UV light to instant- 

ly cure the wood, So far, the brand has 400 units in 
North America and expects to add more than 100 next 
year. “People really are attracted to franchises and 
established brands,’ explains Brad Singer, marketing 
manager of the franchise and development division of 
N-Hance. “And so are franchisees. Instead of setting up 
their own business, for alittle money they can be part 
of the $300 billion home improvement industry. And. 
because we have an exclusive partnership with The 
Home Depot, all of our franchises have access to great 
lead generation” 

Molly Maid is a 31-year-old brand that recently 
became part of the Dwyer Group, which owns a dozen 
home services franchise brands and has 2,100 fran- 
chisees. Meg Roberts, president, says that besides 
consumer demand, home services are growing because 
they are often much better for franchisees. “In general, 
people who think about franchising think about own- 
ing a restaurant,” she says, “But after researching that, 
they might realize they'd be working more hours than 























Jump start 
your life with the 
hottest franchise 

around. 
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they did at their corporate job and 
onweekends. Franchises in this 
segment allow a more desirable 
lifestyle.” 

Roberts says culture shifts have 
made the future for Molly Maid 
and other service brands even 
more promising. “That do-it-your- 
self culture has already changed. 
People realize it’s more important 
todo what they love and spend 
time with family?’ says Roberts. 
“People have figured out that it’ 











s 
OK to have help at the things you 
don't love doing. You can take time 
to go paddleboarding and still 
‘come home to a place where every- 
thing is neat and clean.” 





MOBILE 
Another major shift in the fran- 
chise world—and one that has 
been adopted quickly—is the rise 
of mobile franchises, from mobile 
bike repair to mobile video gaming 
trucks. “I think there are a number 
of things at play,” explains FRB’s 
Stites. “The mobile trend started 
before the Great Recession, but I 
think it was accelerated because 
of that. People had less time, and 
since then I think there’s been 
anced for more services. People 
working 60 hours don’t want to 
give up their weekends and are 
willing to pay someone to clean 
their barbecue or mow their lawn.” 
That convenience factor is 
what underpins Atlanta-based 
Floor Coverings International, 
an in-home floor coverings and 
installation franchise, Instead of 
driving toa retail showroom or 
big-box store, FCI comes directly to 
the consumer’s home with a Ford 
Transit van with 3,000-plus SKUs 
of carpet, hardwood, bamboo, 
laminate and cork samples. 
“We do anything and every- 
thing you could walk on, as literal 
as it sounds,” explains Tom Wood, 
president and CEO of the 120-unit 
brand, which he thinks has the po- 
tential to grow tenfold. “The floor- 
ing industry has been predicated 
on the retail flooring store and 
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we lean, we bull, we play with, 


LEGO’ Bricks 





Entrepreneur 
FRANCHISE 
RANKED IN #1, CHILDREN'S ENRICHMENT FRANCHISE, JANUARY 2014 
ENTREPRENEUR. #2 BEST NEW FRANCHISE, MARCH 2014 
MAGAZINE #2 BEST PERSONAL FRANCHISES, SEPTEMBER 2013 







Bricks 4 Kidz* provides project based programs to teach principles and methods of engineering 10 
children, ages 3 to 13+, using LEGO" Bricks, through enrichment classes in preschool, public and private 
‘elementary schools, middle schools, campus locations, in-school workshops, holiday and summer camps, 
birthday parties and other programe. 


LOW COST tranchise - mobile/home base business 
% LOW FIXED OVERHEAD 

Large TERRITORY exclusivity 

% FAST RAMP UP 750+ FRANCHISES SOLD 


IN 40 COUNTRIES IN 
% One of the FASTEST GROWING THE PAST 5 1/2 YEARS 
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built around an experience where customers see loads 
and loads of flooring options. But they can't envision, 
what it’s going to look like in their home. When they 
get home with the samples, they hate them and can’t 
figure out how they got it so wrong in the store.” 

FCI allows customers to go through hundreds of 
choices in place, which isa huge differentiator. But 
FCI’s biggest advantage is the competitive advantage it 
gives franchisees, who have much lower overhead than 
traditional flooring stores. “Our mobile platform allows 
franchisees to get in the business with a much smaller 
investment, the same volume of work and much less. 
overhead,” says Wood. “We've taken the big-box retail 
environment and put it in a small-box vehicle with the 
same sales volume.” 

Low overhead is one of the factors that draws fran- 
chisees to Fun Bus Franchising Group, says franchisor 
Stacey Kimmins. The concept, which began franchi 
in 2004 and now has 35 units in 11 states and expects 
to add five to seven buses in the next year, brings a bus 
full of trampolines, tumbling mats and age-appropriate 
other fitness equipment to schools, daycares, birthday 
parties and other events, During sessions lasting 20 
minutes to an hour, 15 to 18 kids are led through an ob- 
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stacle course, down a banana slide and through other 
high-energy fitness activities. Kimmins says many 
schools are using Fun Bus to supplement their physical 
education programming and that hiring the bus is a 
more efficient way to provide fitness and motor skill 
development than maintaining an in-house program. 
While the franchise is appealing to schools, it 
makes even more sense for franchisees. “There is no 
bricks and mortar. All the 
how much you run your business,” explains Kimmins. 
“Franchisees need to maintain the vehicle and the 
equipment that goes on it, but it’s nowhere near the 
fixed costs of an actual store.” 
isees also have been drawn to the flexible 
































Join North Affierica’s® 
Largest*Pet Gare Franc 


DOGGY DAY CARE - BOARDING - TRAINING 


Learn more or become a part of the pack: 
0) 259-0835 s=¢ campbowwow.com/franchise 





We're looking for 
a few ordinary people 
with extraordinary hearts. 


Are you ready for a positive change? Join our unique 
franchise community that believes in 

the Power of Love and has an equally 

strong focus on the bottom line. 




















Receive substantial financial 
and emotional rewards. 
© Help seniors live independently 
in their own homes by matching them with 
other loving, caring, compassionate seniors 
© Provide non-medical services such as light 
housekeeping, grocery shopping, 
companion care and more 
© Serve one of the fastest growing 
markets — the Boomers and their parents 
© Easy startup backed by our 
marketing expertise and ongoing 
management support 
© Be part of our strong community of 
like-minded social entrepreneurs 


SENIORS Helping SENIORS’ 
eo 


The Power of Loy 


Do good and make money.” 
Join our unique franchise partnership. 
E-mail us today! 

opportunities@seniorshelpingseniors.co 
www.seniorshelpingseniors.com 


©2010 Seniors Helping Seniors. Each office is independent 
owned ond operated. All rademorks are registered rademorks 
of Corporate Mutual Resources Inc 
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schedule the brand allows. “What's been fascinating for 
me is that everybody is attracted to this concept,” says 
Kimmins.“The most common theme is people looking 
to leave the rush of corporate life and looking for a 
better lifestyle. You don’t have to havea background in 
education. You just must love children and be inter- 
ested and focused on our mission to provide a healthy 
lifestyle for them” 

Mobile franchising isn’t just for consumers; the 
trend is also making inroads into the business-to- 
business world, with brands dedicated to mobile truck 
washing, auto parts, dental tool repair and dozens of 
other specialized tasks. Pirtek International isa global 














“THE MOST COMMON THEME 

IS PEOPLE LOOKING TO. 

LEAVE THE RUSH OF CORPORATE 
LIFE AND LOOKING FOR A 
BETTER LIFESTYLE.” 


— STACEY KIMMINS, FRANCHISOR OF FUN BUS. 


brand, started in Australia, that fixes hydraulic hoses 
on industrial machines and construction equipment. 
‘Typically, repairing a hose means sending a truck toa 
maintenance shop or taking the hose to a retail store 
tobe repaired or replaced, a process that could take 
hours or days. Pirtek, with all its equipment on board, 
can get the job done in an hour and a half.“Time is so 
critical for businesses now. Ifa machine is only sitting 
idle for an hour and a half versus the entire day, it’s 
worth it,” says Glenn Duncan, executive director of 

Pirtek International, which currently has 56 franchi- 
sees operating 260 mobile units in the United States; 
Duncan estimates they could reach 300 centers and 
1,800 mobile units. 

Like most other mobile franchi 
necessarily looking for someone with hydraulic 
rience, Duncan says. Most franchisees are executives 
who no longer want to work in the corporate world. 
“We're looking for someone who wants to create their 
own lifestyle, who wants to be in control of their own 
destiny—and who wants to be able to take an annual 
holiday,” he says. “They need to be a people person with 
a customer service focus and have a desire and drive to 
make the business work. The rest is done for you.” 





























Finally, an opportunity for growth that 
matches your passion for business. 


When you choose to invest in education through a Kumon 
Franchise, you aren't simply making a financially sound 
business decision — you are embracing a socially responsible 
opportunity for unparalleled growth potential. 





With Kumon's proven track record and global presence, you 
can take comfort knowing you'll have continual access to 
resources that will help you establish and grow your Kumon 
Franchise. Why not explore a Kumon Franchise today? 


FIND OUT IF A KUMON FRANCHISE IS RIGHT FOR YOU 


CANADA: kumonfranchise.ca + 1-800-266-6681 ext.2290 
USA: kumonfranchise.com + 1-855-458-4451 


FAST FACTS: 

Kumon is an after-school math and reading program that helps 
children of all ages and levels become eager, independent self- 
learners. 

+ Franchising since 1958 

+ 331 Canadian franchise units, 1498 U.S. franchise units 


+ 23,575 worldwide franchise units 


Minimum financial requirements to be considered for a Kumon 
franchise: $70,000 liquid capital & $150,000 net worth 


TWisinonmaton nat itended a an oferta slor th slictation of an oft buy atari. We ole ances slely 
by means of ur Franchise iseacue Document We wil nat of youa franchise unless nd ut 
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SAY HELLO TO THE BIGGEST ~~ 


NO-BRAIN 


IN BUSINESS TRAVEL 


Enrolling your compat 

you'll ever make. It's fré 

upgrades, flights and more—al 
personal miles in the SkyMiles” progra 


Eligible companies can earn an additional 5,000 po 
they enroll by December 15, 2015 and an employee flies ¥ ‘hig 
60 days of enrollment. Enroll today at DELTA.COM/SKYBONUS= 


Use promo code: SKYNOV15 





ADELTA 
SKYBONUS 


eT gui fr this promotion, companies rust be based in US. Canada or Mexico with avai Federal Tax Dor VAT number. enrol by December 15,205 at delta comshybonus 
ing Roi CleSINOoprcs dyon uli within 0 ays my ead x adil ected tot tote 

ed witht sued ond low Quali gh incude kets and fight umber validated on Dla (ket umber begins with "00, Air Face O57). KM 

{OH er Ata COS) Cte sre ede ot ng rent ons ans ps carer npsed shares pated pe Tp sepen ded om s 
the nearet ols umber. Eicon: may apy. Compaies with ea A Fans KLM ov Atal Prefered Cai Agreement travel agencies, anders of ael enter 
‘Soni. Subject to chane of withdowal without oie. Al lyons pogan les apply and are aval at deltacomybons Tes an fs fo avard travel athe responsiblity of 
thepssnge and must be paid at the ine the ticket is booed. 
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etsy, 35% off hotels in 
35% Barbados with Expedia 


OFF. a Valid until November 15, 2015 


atl Gexpedia: BARBADGS 


www.visitbarbados.org 











































Después de arrestar trafi 
cantes en Elite Squad y Elite 
Squad: The Enemy Within, el 
actor brasilero Wagner Mou- 
raahoraes parte dela exitosa 
serie de Netflix, Narcos, inter- 
pretando el papel del narcotra- 
ficante colombiano Pablo Es- 
cobar. Moura visité la antigua 
hacienda de Escobar,aprendié 
espafiol y aumenté mas de 18 
kilos. Afuera del escenario, el 
actorhace pocoseconvirtiden 
el Embajador de Buena Volun- 
tad para la Organizacion Inter- 
nacional del Trabajo ycolabora 
con esta agencia de las Nacio- 
nes Unidas con el propésito 
de abolirel trabajo forzado. El 
apoyo alla causa se inicié con 
Ja campafia “50 for Freedom”, 
lanzada en junio pasado, que 
insta a los paises a comba- 
tir la esclavitud moderna. % 














MOBY Y LA AVENIDA 


EN LOS ¢ 


Por casi tres décadas el miisico Mony ha sido 
vegetariano. “Hace 28 aftos ser vegetariano era 
como ser un extraterrestre”, dice Moby. Hoy 
dia, los chef’ en todas partes estan tratando a 
las verduras como estrellas en los meniis. Moby 
también lo esta haciendo. Festa abriendo el 
pequefio restaurante vegetariano Little Pine en 
el vecindario Silver Lake en Los Angeles. Va a 
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tunpicnic. Laima vez que 
fuivia un enorme oso pardo, 

éDéndemés puedes tener un 
picnicen a ciudad  correr 


les National orest.Crecien 
la ciudady me gusta acariciar 
cabrasrecignnacidasy ver 
pequefioscerdos jugando 
yrevolcdndose enel 





cipulasy fotosde Albert Eins 
tein trabajando alli. Esun lugar 
magico, Cuandollevo gentea 








NGELES 


estar abierto todo el dia, desde las 7: 
la medianoche o hasta la 1:00 a.m. y va a serv 
platos como la torta de hongos y ajo puerro, y el 
embutido de arveja con menta y limén. “La idea es 
no depender de las carnes falsas”. Moby, quien ha 
sido fotdgrafo ademas de musico, es el responsa- 
ble de las fotos en las paredes. “He escogido hasta 
el Ultimo detalle”, nos dice. Mat? MecUE 








Angeles 
Switzer Falls Sanctuary ‘Mount Wilson 
“Esunlugar paracam- jocalizadoen|aparte Observatory Piceieatala 
pamento yallipuedes hacer fentalal final del Ange- “Tiene telescopiosentas 


ddensoy urbano, A30 minutos 
demi casa puedo le 
estacarretera que atraviesa 





mas de 400.000 hectareas 
estelugarnadiereeque debesquscal deep: 
odanestinenlos, wesc 


Angeles". 


COORDENADAS 





Farm Sanctuary 
5200 Escondido Canyon Rd. 
‘Acton 
farmsanctuary.org 

‘Mount Wilson Observatory 
813 Santa Barbara St, Pasadena 
miwilson.edu 

‘Angeles National Forest 
701N, Santa Anita Ave, 
Arcadia 
Isusda.gov/angeles 
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k HEALTH 
5 MEDICALTOURISM = World Class Medical Care 


toupee Atencién Médica de Clase Mundial 


Ciudad 
SITE Yd-¥ 4 


Sig= lu MOlmUal—W- 1 gW\aale(e || er! [ucvolalalol(e\e nat 
professionals at’ your service. 


Vanguardia en tecnologia médicaly 
profesionales a su servicio. 


cy 

\ \N ,)\ 

——Z 5 
(eam 0) \°) 374 MEX! 


a. LIVE IT TO BELIEVE IT 
_MEXICO'S Biggest Door visitmexico.com 


medicaltourismjuarez.com 


CINCO MINUTOS CON 


RanaElKaliouby 
enlasedede 
Affectivaen 

Waltham, 

Massachusetts. 





RANA EL KALIOUBY 


> COFUNDADORA, DIRECTORA DE ESTRATEGIA Y CIENCIAS 
DE AFFECTIVA 








Rana el Kaliouby quiere darle una imagen humana ala tecnologia digital. 
En su trabajo en el Instituto de Tecnologia de Massachusetts (MIT, por sus 
siglas en inglés) investig6 e invent6 la forma de interpretar digitalmente 
expresiones faciales. Su objetivo: permitir que las cAmaras al interior de 
teléfonos celulares y computadoras puedan ‘leer’ nuestras expresiones 
jientras los usamos, Esto permitirfa que la tecnologia digital ayude 
a expresarnos de una manera més significativa a través de estos 
dispositivos. Affectiva, la compania que Rana cofundé en 2009, ahora 
esta comercializando tecnologia de reconocimiento facial basada en 
su investigacién. El producto de anidlisis de emociones de la compaiiia, 
Affdex, ha sido utilizado por mas de 1400 marcas en 75 paises. El 
Kaliouby es oriunda de Egipto y en la actualidad vive en Massachusetts 
donde se encuentra la sede de su compaiiia. por GENE REBECK 
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uty: Lamayoriadelas personas ha- 
cen expresiones faciales cuando na 
esta mirando? 

x KaLiousy: Lo hacen cuando 
nadie esta presente y cuando estan 
mirando contenido. También hemos 
visto variedad de expresiones cuan- 
do estan haciendo los impuestos. 














éCémo puede ayudar Affectiva a hacer 
latecnologia mas “emocionalmente 
inteligente”? 

La tecnologia tiene un alto coefi- 
ciente intelectual, pero carece de 
inteligencia emocional. Esto limita 
la comunicacién entre humanos y 
computadores y entre las personas 
porque parte dela interacciénes, 
mediada con la tecnologia. Visuali- 
zamos un mundo donde los disposi- 
tivos electrénicos tienen un chip de 
emociones y pueden leer emociones 
ycomunicarlas a otro dispositivo 0 
persona en el otro lado de lalinea. 








éCuales son los beneficios de la tecno- 
logiade Affectivaen la economia? 
Rana: En.un nivel mas alto, quere- 
mos crear inteligencia emocional 
enlos dispositivos y experiencias 
digitales. El primer objetivo tiene 
que ver con los medios analiticos, el 
entretenimiento y la publicidad. En 
la actualidad ofrecemos tecnologia 
como un paquete de software de 
desarrollo utilizable en diferentes 
plataformas. Esto permite a otros 
programadores utilizarla tecnologia 
ensus productos (juegos, robots 0 
quizas un automévil), Una expe- 
riencia, como una aplicacion o un 
robot, puede responder a tu estado 
emocional en un momento dado. 














éCual es tu préximo paso yelde 
Affectiva? 

Estamos iniciando conversaciones 
sobre la educacién en linea. En los 
Estados Unidos, la educacién esta 
experimentando un 50 por ciento de 
abandono y cuando los estudiantes 
pierden interés ya es muy tarde para 
interveni interés emocional y 
laatencién pueden ser indicadores 
para aprender sobre los resultados. 

















WELCOMING THE GIANTS OF THE SEA OF CORTES. 


BIENVENIDOS LOS REYES DEL OCEANO 


CABOS WHALES 


TWO SEAS | ONE PARADISE 


eee UVE ITTO BELIEVE IT 
LOS CABOS . 





ES MAS QUE UN VUELO DIRECTO, 
ES SALIR DEL CHAT Y VOLVER ¥. 



















UNA CIUDAD CINCO FACETAS 


VIAJEROS 
DELUJO 


AFICIONADOS 
ALAHISTORIA 





Th 
St. Regis México City 
Cuando entrasaeste hotel 
localizado ene centro, 
odrés dejar ards tus 
preocupaciones. Tendras 
tupropio mayordomo, 
accesoal spa,alosrestau- 
rantesyaun granservcio 
personal. starwoodhotels, 
comstregis 





Downtown México 
Estehotel/boutiquede 
habitaciones, parte del 
Grupo Habita te ubicara 
enel centro dela ciudad, 
Estélocalizadoenun edt 
ciocolonialy ofrece unbar 
yuna piscina enlaazotea 
‘onvistadel centro delD, 
downtownmexico.com 





BOHEMIOS 





Red Tree House 
Enestahosteriarecbirss 
tuna buena dosis de 
hospitalidad conestiloy 
sencilez. Quienes tienen 
co presupuesto pueden 
hhospedarse enla pequetia 
habitacion de TreeHouse 
ue tiene supropiaterra~ 
2a. theredtreehouse.com 











VIAJES 
CON ESTILO 


© CIUDAD DE MEXICO 


LA PROXIMA VEZ QUE REGRESES TENDRAS 
MUCHAS MAS COSAS QUE HACER. 





ino has considerado pasar una temporada en la 
pujante capital mexicana, te estas perdiendo de algo. 
Las preocupaciones ligadas con la seguridad han sido 
muchas estrellas culinarias locales, las atracciones en 
los barrios y la riqueza cultural. La ciudad de México 
tiene tantos museos -es la segunda en el mundo después de 
Londres- que uno de tus dilemas seria escoger cudl visitar. AMANTES DELA 
GASTRONOMIA 















La ciudad no da la impresién de una metrépoli con unos 20 
millones de habitantes. Sin embargo, este mes quizas no sea 
el caso porque alli se celebrara el tan esperado evento Gran 
Premio Formula 1 de México que hard que la ciudad vibre mas 
de lo normal. 








WMéxicoCity 

Aligual ue tros hoteles 
Westeesextravagante, 
moderno divertido. Esta 
localizado cerca deRefor- 
maysushabitaciones son 
futuristas, Elrestaurante 
Soleaofrece comida de 
mar del chef Mauricio én. 
wmexicocity.com 


Las Alcobas 
Ubicadoen Polanco y junto 
alrestaurante Dulce Patria 
delachef Martha Ortiz, 
estehotelséloofrece35 
eleganteshabitaciones de- 
coradas conmueblesala 
medida, bafoslujosos con 
dduchas de lava yjacuzzs 
lasalcabas.com 
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VEALA PAGINA 185 PARA LOS CREDITOS DE FOTOGRAFIAS 





4DONDE COMER 

LaTable Krug 

El St, Regisofrece excelentes 
restaurantes, pero sedestaca 
La Table Krug. Este ujoso lugar 
ofrece cenas francesas.conva 
rias entradas para degustacin 
ys6lo para invitados. Podrés 
asistirauna de estas comidas 
mientras estes de viaje. 
starwoodhotels.comystregis 


ACTIVIDADES MATUTINAS Museo Soumaya 
Creado por el multimilonario Carlos Slim, el museo exhibe su 
impresionante coleccién privada. Sin embargo, la verdadera 
estrella sel edifici diseviado como un tubo futurista cubierto 
por 16,000 kiminas de luminio, museosoumaya.commx 


4PORLA TARDE Polanco 
‘Veaunode losatractivos restaurantes eneste bello vecindario 
antes de pasearporlas boutiques. Encontrars sitios de alta 
costura como Luis Vuttony Praday diseiadores mexicanos 
como Raquel Orozco, Yakampot, Alejandro Carlin y Sandra Weil 








Reon TR MARANK PORLATARDEMuseo de Antropologia 
i Este museo es una de as joyas dela ciudad, Las fascinantes exhibi- 
Pirdmides Teotihuacén 
ciones seiuminan desdeel patio central con una uente de agua yes 
Nohay una mejor manera de 


ellugar perfecto para prepararte antes de entrarenel pasado de os 


adevrat as pas daca: ‘Aztecas, Mayas y Teoihuacén, mnainah gob,mx 


tihuacén -a unos 60 minutos 
delD.F-que desde una ca- 
rasta deun globo aerostatico 
volando sobre las antiguas, 
pirémides del SolylaLuna 
skyballoons.mx 


4 {HORA DE CENAR Quintor 
Catalogado como uno de ls mejores 50 restaurantes del mundo, el 
‘mendien Quintoniles creado pr Jorge Vallejo, e mds reciente chef 
‘mexicano en darleun toque orignal ala comida tradicional. Elutiliza 
ingredientes dela regién paraun efecto renovador.quintonilcom 








4PORLA TARDE Museo Frida Kahlo 

Enel vecindario de Coyoacdn esté La Casa Azuldonde 
Frida Kahlo vivo  creé su arteicdnico, También se 
encuentrael Museo Anahuacallcreado por el mualista 
Rivera, esposo de Frida. museotridakahlo.org.mx 


ACTIVIDADES MATUTINAS 
Palacio de Bellas Artes 
Entrelos muraleseneste 
imponente edificiose destaca 
‘uno deDiego Rivera: EI Hombre 
enla Encrucijads. Laobra fue 
‘reada en Nueva Yorkparaohn0. 
Rockefeller. E1933 seconsiderd 
controversaly fue destruida y 
luego reconstruidaenel palacio. 
palacio.bellasartes gob,mx 


PORLANOCHE? Lucha Libre 
Escierto, puedes comprar una mascara de Lucha Libre. 
Mientras estés aqui, por quéno te deletas conestees- 
candaloso yrevoltoso deporte presenciando uncotejo 
delucha mexicana donde vale todo, cmllcom 








4HORADECENAR 
Dulce Patria 

‘Aquila presentacién delospla- 
toseslomasimportante flores 
colorida yjuguetesintegrados 
enlossabores de a comida 
‘mexicana. Tcéctel puede pare- 
cercomoun errariocomestible 


4PORLA TARDE Carla Fernandez 

Dedicauna tarde para conocer unoslideresemergentes dela moda 
enlaciudad.Visitalareciénrenovadaboutiquede Carla Fernandez 
yencontrard ropa emenina de avanzada cuyafabricacién ayuda 
colaborar con las comunidades indigenas. carlafernandez.com 


HORA DEL COCTEL King Cole Bar 

Mézclate conlos visitantes en este bar en St Regisdonde puedes 
‘ordenar tragos antes dela cena bajo el colorido mural surrealista 0 xy quizds puedes pensar (sélo 
tomarte unas copas de tequila en|aterraza con vistaal Paseo dela ‘por un instante) quenoes bueno 
Reforma, starwoodhotels.comy/stregis beberlo. dulcepatriamexico.com 





4PORLATARDE 
Mercado San Juan 
Paseaporesteeclécticamer- 
cadoen|apartehistérica dela 
ciudad para que pruebes (iteral 


ACTIVIDADES MATUTINAS Detirio 
Enla colonia Roma encontrarasla pequefta cafeteria de 
‘Manica Patio donde sirvendeliciosos huevos, pastelesy 
séndwiches unto con un fuerte café (sien verdad nolo bebes, 
tequedarias deirando).deliriomx 





yyfigurativamente) la comida ile 
HORADEALMORZAR>Contramar ‘mexicana: chiles, insectos, hrm 
Quizdstengas que esperarsi quieres comer aqut.Lacomidaes pescadoycarmetresca,feutas, — Cidadde 
-sdiperfresca y vale a pena probar las sublimes (y ahora famosas) verduras, queso, tapas y mas. Si México, visita 
tostadas con atin crudo, mayonesa de chpatl, ao puerros auiereshacer unpaseocongula, delta.com/ 
fritos, soya itrica marinada y aguacate.contramar.comme visita eatmexicacom. skymagazine, 
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LUGARES FABULOSOS 


ESQUIA EN LA NIEVE 
EN WHISTLER 


Este centro vacacional cerca de Vancouver, Canada, te ofrece muchas aventuras 
sin importar la estacidn del afio. Por MELANIE HAIKEN 





DEIZQUIERDA ADE} 
Esquiando en Symphony 
Lecciénde bicicleta de monta 
TortadecarneenPeaked Pies. 
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eencuentroalaorilla del lago Lost Lake y 
de repente pienso que debi haber traidoa mi 
jono. “No, debi haber traido 
amis hijos, estarian llenos de emocién al estar 
montando en la gondola PEAK 2 PEAK. Y qué 
tal mis amigos quienes estarian alabando el 
panorama desde el restaurante Christine’s en lacima 
dela colina, remodelado durante el vetano,en honora 
lacelebracién del 50. aniversario de Whistler? ;Y mis 
compaiteros de caminatas, ciclismo y esqui? Olvidémo- 
nos de todos. En realidad, es dificil pensar en alguien que 
disfrute al maximo las actividades al aire libre y que no 
quede impresionado con Whistler. 

Durante el invierno, por supuesto, es cuando la 
montafia resplandece. Los deportes de riesgo en la nieve 
son sin6nimo de Whistler y este invierno se cumplieron 
50 afios desde que sus temerarios fundadores trajeron 
primero el esqui y luego el snowboarding’ a estos legen- 
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darios picos. Sin embargo, la reputacién dela montaita 
fue cimentada durante los Juegos Olimpicos de Invier- 
no en 2010 cuando Shaun White, atleta profesional de 
snowboarding de los Estados Unidos, realizé la acroba- 
cia “Double McTwist 1260” que se hizo famosa en todo el 
mundo. Y con mas de 3200 hectareas de colinas, mas de 
200 pistas para esquiar y cinco parques que te dejaran 
boquiabierto (sin mencionar el sistema continuo de 
telesillas mas largo del mundo), Whistler esta ala cabeza 
de los sitios preferidos por los esquiadores y una vez mas 
se encuentra en el primer lugar en la lista de clasificacion 
norteamericana 2015-2016 de la revista Sky. 

Ysiel esqui noes de tuagrado, nada te hara sentir 
otra vez como un nifio que el bajar girando y rebotando 
en circulos montado sobre una gigantesca rueda inflable. 
Enel parque Coca Cola Tube Park, en Whistler, podras 
deslizarte a diferentes velocidades sobre las largas 
colinas disefiadas para un descenso como siestuvieras 
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colgante) que conecta dos picos a 
mas de2 kilmetros de distancia y 
esactualmente el mas extenso en 
Norteamérica. Si esto es demasiado 
para ti, hay otras alternativas como 
Superfly alo largo de un valle. 

Quienes prefieren el esqui de 
campo y el esqui nérdico (varia- 
cién del esqui de campo) pueden 
disfrutar de mas de 60 kilémetros 
de pistas construidas para los 
Juegos Olimpicos en 2010, y otros 38 
kilometros dedicados para caminar 
sobre la nieve utilizando zapatos 
especiales (raquetas). También esta 
el Whistler Sliding Centre donde 
podras sentirte como un tripulante 
de trineo de carreras olimpicas 
yprobar tus nervios en a pista 
considerada como la mas rapida del 
mundo. 

{Has sofado en montar en un 
trineo tirado por perros, esquiar . 
desde sitios que te llevan en 
helicéptero o simplemente dar un 5 
paseo en trineo? 0 qué tal una 
aventuraen un tractor que te lleva 
a esquiar a lugares remotos? Siibete 
enuun‘snowcat’ que te llevard hasta En Central Hoteles, el protagonista es usted y nuestra labor principal es 
Ja cima de‘tu montaiia privada’ : 
desde donde seras el primero en brindarle experiencias Unicas y auténticas para potenciar al maximo su estancia. 
descender sobre la nieve en estos 
lugares apartados. 

Al terminar, podras descansar a los suyos en el centro de la vida social y cultural de la ciudad de México. 
tus misculos en el spa Seandinave 
Spa, que ofrece una completa expe- 
riencia de hidroterapia similar a los 
centros en Montreal, Mont- 
blanty The Blue Mountain. Las 
espaciosas instalaciones incluyen 
sauna, sala de vapor y maltipl 
piscinas frias y calientes disefiadas 
paraavanzar progresivamente y 
estimularla circulacién en a piel y 
losmasculos. 


























Siempre nos encontrar en ubicaciones privilegiadas, situando asi a usted y 
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PICO RLACKCOME: 


MONTANA WHISTLER 


Cuando se trate de comer, 
aléjate de lo tradicional ofrecido 
en los sitios para esquiar (papas 
fritas y carne) y prueba la cena de 
tres entradas del ment dela chef 
Melissa Craig en el restaurante 
Bearfoot Bistro, o el menii del chef 
James Walt en Araxi Restaurant 
and Oyster Bar. Comienza el dia con 
unos huevos y tocino de Ned Kelly 
en Peaked Pies y recompénsate por 
un arduo dia de esqui con un pastel 
de lim6n‘chévre’ o uno de zana- 
horiay frambuesa de la panaderia 


purebread. ;Y a quién nole gustaria 
probar un céctel llamado “Two On 
‘The Roof”, una de las bebidas po- 
pulares artesanales mezcladas en 
Cure Lounge localizado en Nita Lake 
Lodge. También puedes reservar 
una mesa en el remoto pero cono- 
cido Rim Rock Café. Un sorbo de un 
vodka vermii, junto con aceitunas 
rellenas de queso gorgonzola, y te 
sentiras listo para probar el lomo 
de venado. No te vayas sin comer el 
preferido y pegajoso pudin de dulce 
deleche, 


Cascada 
Brandywine 





MAS PARAEXPLORAR 
PRIMAVERA: Las cascadas en Whistler 
ofrecen su mejor esplendoral derretirse la 
nieve. Es fcil de caminar hasta las cascadas 
Nairn Falls y Brandywine Falls (lo mismo 
siutilizas zapatos para nieve). Rainbow 
Falls queda méslejos, pero vale la pena el 
esfuerzo. Las cascadas Alexander Falls son 
muy fotogenicas y puedesirallien auto. 


VERANO: Elparque Whistler Mountain 
Bike Parkes una gran atraccin en el verano. 
Las telesillas, que ahora transportan bicicle- 
tas, tesuben sobrelas colinas desde donde 
puedes descender répidamente por caminos 
estrechos cubiertos por pinos. Quienes disfru- 
tande las caminatas tienen infinidad de opcio- 
nes, Aqui se destacan Garibaldi y Cheakamus 
Lakes, Rainbow Mountain y 
Parkhurst Ghost Town. 


OTONO:£! color del oto- 
fio reflejado.en los valles 
es quizas la mejor época 
del afo para montar en la 
gondola PEAK2PEAK. La 
pesca con mosca también 
es popular en lagos llenos, 
desalmones y truchas. 
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= Proudly Supports 


Cameron Davis 


Little Miss California 





RENOVADO 


HOTEL RIU PALACE ARUBA 
Lujo y exclusividad con Todo Incluido 


E| Hotel Riu Palace Aruba abrié sus puertas después de una amplia renovaci6n de sus instalaciones 
con un moderno y sofisticado disefio caracteristico de nuestra linea Palace, el cual cuenta con exclusivos 
servicios y gran variedad de restaurantes y bares, internet WiFi gratuito y nuestro renombrado programa 


Todo Incluido 24 Horas, 





www.riu.com 


RIU 


EL MEJOR TODO INCLUIDO EN PLAYAS DEL MUNDO Hotels & Resorts 


MEXICO - REPUBLICA DOMINICANA - BAHAMAS - JAMAICA 
ARUBA « PANAMA : SAINT MARTIN « COSTA RICA * MIAMI Déjese consentir 





Pe*ALACARTA™ 





Mezcal Anejo 
DIA INTERNACIONAL 
DE ACCION DE GRACIAS 


Pastel de pavo con un toque mexicano. Por INGRID HOFFMANN 








Siguiente Nivel 


www.scorpionmezcal.com Para quienes vivimos en los Estados Unidos, el mes de noviembre esta relacionado con 
el Dia de Accién de Gracias y este dia a su vez, tiene que ver con el pavo. Sin embarg 
muchos de nosotros, estoy incluida, no nos gusta el pavo. Por lo general, es seco yes 
abor, pero tiene menos grasa que la carne roja, Una buena manera de aprovechar 
sus atributos saludables es utilizar la pechuga como carne molida, 

Lacarne molida del pavo puede ser un buen substituto dela carne roja molida y tiene 
menos grasa saturada. Yo la utilizo para preparar chiles, alb6ndigas, pasteles de carne 
lo tienes que usar hierbas, bastante condimento y mis polvos 
magicos para darle sabor. Si todavia no estas convencido de preparar pavo, comienza 
substituyendo en tus recetas la mitad de la carne molida por pavo, como lo he hecho 
con mi Albondig6n mexicano con kétchup de tequila. {Te encantaral ;Como puedes 
equivocarte con ‘kétchup y alcohol"? ;Buen provecho! 
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ONTERREY 


Boy ENCIONES Y VISITANTES 









ESCENARIO 
DE EXITOS 





www.ocvmty.com.mx 


ALACARTA 


PORCIONES:6 


A ceite en aerosol para 
Kétchup de tequila. 

1 taza dekétchup organi: 
cucharadas de vinagre 
desidrademanzana 
1 cucharada de tequila 
1 cucharadita de salsa 

inglesa 

decucharaditade chile 
chipotleenpolvo 


Pastel de carne: 
1 cucharada deaceite de 
oliva 
1 cebolla picada fina- 
mente 
2 zanahorias ralladas (al- 
rededor de % de taza) 





dientes de ajo picados 
muy finamente 
cucharadita de chile en 
polvo 

cucharadita de 
chipotle en polvo 
cucharadita de comino 
molido 
cucharadita de salsa 
inglesa 
tazadecilantrofresco 
picado 

libra decarnederes 
molida sin grasa 

libra de pechuga de 
avo molida 

huevos grandes 
tazadepancomin 
rallado 


« decucharadita de sal 


Precalienta el horno a 350°F. Cubre con papel aluminio una bandeja para 
hornear con borde, y luego rociael papel alurinio con aceite en aerosol para 
cocinar. 


Para preparar el kétchup de tequila, revuelve el kétchup, el vinagre, el tequila, 
la salsa inglesa y el chipotle en polvo en un recipiente pequefio hasta que todo 
esté mezclado, Déjalo a un lado. 


Para hacer el pastel de carne, calienta el aceite a fuego medio-alto en una 
sartén grande antiadherente. Agrega la cebolla, la zanahoria, el ajo, elchileen 
polvo, el chipotle en polvo, el comino yla salsa inglesa. Cocina por unos 8 minu- 
tos, revolviendo ocasionalmente hasta que las verduras estén tiernas. Retira del 
fuego y agrega el cilantro revolviendo todo. Pasa la mezclaa un recipiente grande 
y déjala enfriar un poco. Afiade lacarne | pavo, los huevos, el panrallado, 
lasaly ¥taza dela mezcla de kétchup. Revuelve suavemente hasta que todo 
quede mezclado. 











‘Transfiere la mezclaa la bandeja para hornear y forma una barra de 6" x9". 
Vierte la mezcla de kétchup restante sobre la barra de carne, Hornea por aproxi- 
madamente hora y 10 minutos hasta que un termémetro insertado en el centro, 
de la carne registre 160 °F. Deja reposar’5 minutos antes de cortar. 











FASHION’S CHARMING 
PERFECTIONIST 


perfected and built. 

Who is on your playlist when you're 
looking for inspiration? 

I listen to everything from Patti Smith 
and Chan Marshall [better known as 
“at Power] to Debussy and Vivaldi, and 
T'll even put on some Lady Gaga and 
Rihanna. And then 1 also like the great 
American songbook: I love Cole Porter, 
Nina Simone and Paul Simon. 

Ido have a soft spot for women with 
strong, powerful, descriptive voices. One 
of my muses and good friends is the lead 
soprano at the Met, Anna Netrebko. 1 
sang as a child, so when somebody has 
that ultimate strength of voice and can 
communicate it at the same time, it’s 
really something that excites me. When 
somebody's a triple threat and they can 
sing, dance and act? I have a real soft 
spot for that. 

Bernadette Peters was one of the first 
commissions I had when I came back 
from New York. Her hairdresser knew 
of me growing up, and she came to my 
parents’ loft. I had just come back to 
New York and didn’t have any sewers 
ora team in place; it was just my sister 
and me and my mom. When she com- 
missioned dresses, I asked her what she 
was going to do in the dress and she said, 
“Oh, a little of this, a little bit of that, 
alittle New York, New York...” And 
at that point I thought I had arrived, 
that this was the ultimate. And she’s re- 
mained a really close friend s 
Are there places around the world 
that have impacted your designs? 
rips to Kyoto have been hugely influen- 
tial for me—Japanese craft and the re- 
spect for nature. Asa New York City guy, 
Ido have a great appreciation and love 
of the outdoors and nature. I also grew 
up on a farm in Bucks County, Pennsyl- 
and I love horses and animals and 
culture. I love gardening—cook- 
ing and gardening are my fashion detox. 
And swimming. Then there's the Baha- 
mas—Harbour Island, the whole island, 
all the people on it. Trips to Bali, just 
the smell of Balt is so romantic; it has an 
exoticism to it. Its like a perfume, being 

n Bali. Antwerp, Belgium. And [love Los 
Angeles—our ZAC Zac Posen collection 
this year was inspired by the drive from 
Beverly Hills into Hollywood on Sunset 
[Boulevard]. That’s how we came up with 
the LED dress. 

Was it fun to work with teenage 
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coders on that project? 
I’s very important for me to give back, 
and it’s part of my purpose as a creator 
and designer and asarole model, which I 
take very seriously. That Made with Code 
engaged all of these young women and 
girls globally, seducing them through 
fashion into understanding how to code, 
was just wonderful. P'm here to empower 
women and make them look beautiful, 
but [want to inspire other people to fol- 
low their creative passion. 

What have been some of your guiding 
principles as you've built and expand- 
ed your company? 

I'm here, obviously, as a businessman, 
to be as entrepreneurial as possible, to 
be strategic in how I grow my company 
and to know that I have been given a 
great opportunity as a communicator. 
And opportunity is not a lengthy v 
tor, so you have to really enjoy it and 
appreciate it. You need to be respectful 
to people. S*** happens, but it’s one mo- 
ment,and one moment in a fast life that 
we live, You've got to put good energy 
out there to everybody. To me, listen, I 
always wanted to be a star. I would not 
be honest if I didn't say that, and that 
sense of drive came into its humility 
through bringing joy and confidence 
and imagination and a sense of fantasy 
to everyday lil 
What would you change about the 
fashion industry? 

Hove women's bodies. like curves, [like 
women of all races and of all ages. These 
are the things that make this world ex- 
citing and beautiful. The season before 
last, we had the most racially divers 
fashion show of all the shows in fashion 
week in New York. That’s not intention 
al, it’s kind of the tide of the weather, 
what you can get... but it's not even a 
tion for me. That’s what's so bizarre, 
's even an issue or question. And 
other people within the fashion world 
better wake up, fast, because we're a 
creative industry, and we can’t be work- 
ing in such a backward way anymore. 
It’s really important. For instance, with 
all my lines, it’s essential that we size 
into larger sizes. I don’t have this kind of 
weird insecurity or snobbery that I see 
in my business. Ihope that I can change 
that, and it won't be all at once, [twill be 
alifelong pursuit. 

You're designing the new uniforms for 
Delta’s flight attendants and airport 
customer service agents. How is that 
going? 
Tthink we 
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DESTINATION SPOTLIGHT 


Adventures in Punta Cana 

This Dominican Republic destination vaunts varied geography 
and near-perfect temps, making it ahot spot forhorsebackrriding, 
parasailing, reef exploration, swimming with sharks, stingrays 
‘and dolphins, and other adventurous activities, Take the family on 
an ATV four-wheeling tour, zip-line over two miles of mountain 
lakesand trees, orhead to Bavaro Beach and captain your own 
private speedboat fora Snuba excursion (@ combo of diving and 
snorkeling) in the 19-mile-long coral reef. Whatever you choose, 
Delta Vacations can bundle these and other tours and excursions with stays at more than 40 
resorts in Punta Cana and daily fights from across the United States. delt.com/vacations 














THE CENTER FOR REGENERATIVE MEDICINE, 
A NON-SURGICAL TECHNIQUE TO FIGHT AGAINST 
ARTHRITIS AND SPORTS INJURIES 


The Knee Diaries: SJ isa le with the chief complaine of knee pain who visited 
‘The Center for Regenerative Medicine over a year ago. He was diagnosed with bone-on-bone 
osteoarthritis of the left knee, causing much pain and discomfort; at that point he was told 
only a total knee replacement could help him. He is otherwise healthy. On exam he had 
point tenderness to the medial side of the left knee (medical lingo: inner side). An X-ray 
showed severe arthritis of the knee (X-ray on the left). Patient started receiving treatments 
at The Center for Regenerative Medicine, Today he is feeling better (X-ray on the right). 





This is how it works: The physician introduces Cell Therapy into damaged, arthritic 
calls by means of a precise injection. This process is followed by several other modalities, 
including Collateral Artery Flow Exercises (C.A.RE.), in order to accelerate the process. 
Depending on tissue damage, severity of the condition and the size of the joint that needs 
to be injected, people usually need a series of 1 to 6 treatments to improve. There is usually 
no downtime, and people can go back to their usual activities or work immediately. The 
treatments can help most musculoskeletal problems such as low back pain, neck pain, 

knee pain, shoulder pain, whiplash, sciatica, tendinitis, sprain, strains, torn ligaments 

and cartilage damage, 





Located in Miami, Florida, The Center for Regenerative Medicine includes a team 
of professionals that are dedicated to improve your quality of life, paving the way to 
enhance the science of non-surgical orthopedic medicine. World champions, sports 
legends, professional and amateur athletes, dancers, and people with just plain pain 
and arthritis go to The Center for Regenerative Medicine for nonsurgical orthopedic 
care, Using the facility to improve their condition, thousands of successful cases have 
been treated over the past twelve years. 





For more information and to read more on “The Knee Diaries”, 
please visit wwwarthritisusa.net or call (305) 866-8384. 
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thing very surprising and very chi 
and timeless. I want something that 
evokes the great nostalgia of com- 
mercial air flying—and to where 
we're going in the future. It’s a vei 
big collection, and the next step 
when I will see the physical samples 
and I'll start doing corrections. That's 
really my magic moment with my 
pieces—that is when I get all Edward 
Scissorhands on the pieces. I'm really 
hands-on. I'm excited because I get to 
do menswear and womenswear. We 
went so in-depth into detail and into 
technology on fabric, and into pur- 
pose. We did training sessions at JFK 
and across the country. For me, thi 
such a huge honor. It’s one of the big- 
gest creative opportunities I've had 
so far. Is like designing for acountry. 
How do you create unity while people 
still feel comfortable within their own 
person? Designing for different body 
types, for comfort, for feeling poised, 
stylish, trustworthy, feeling authority 
in the clothing, essential safety. These 
are just some of the components that 
Thave to put together, 

How do you transition from red 
carpet show-stoppers to the Brooks 
Brothers world of preppy suits, 
twin sets and pearls? 

When I first started in fashion, it was 
very pure and creative. It was dresses 
for my girlfriends and for my own ct 
ative artistry and for the message that 
I want to convey. Then, through my 
own journey through fashion, which 
has not been easy all the time—t've 
been knocked down multiple times— 
you end up creating a look, and that 
look was not based around the great 
history of American sportswear. It be- 
came kind of a level of elegance and 
the idea of American glamour, but 
that doesn’t mean that I don’t love 
and appreciate and get excited by the 
other side of American fashion, which 
is sportswear and classic clothing. 

So in a sense, it’s as exciting and 
thrilling for me to be able to do the 
most perfect basic suit, the prettiest 
white shirt and shirtdress possible, 
basically redefining the classics. It's a 
blast. [have to be thinking about every 
market around the world, and we're 
part of [Brooks Brothers’ $1 billion 
business, so with every decision there's 
a lot of responsibility. We have the 
opportunity to globally represent the 
classics to the world, and great, chic, 
effortless style—American style. ¥ 












































IN-FLIGHT INFORMATION & ENTERTAINMENT 


ny 


‘WE BUILT A NEW 
Rs00Mi PLAYGROUND! 


Lert: Delta employeesinstalling 
playground equipment inLos Angeles. 
Asove: Deltaemployeesafterabuild 
inDetroit, 





GIVING THE GIFT OF PLAY 


Delta volunteers have helped bring the gift of play to thousands of children in the 
communities where employees live, work and serve through the airline's partnership with 
OOM! Since October 2013, Delta has built nine playgrounds for schools, youth and 
recreation centers, and more in Atlanta, Detroit, Los Angeles, Minneapolis and Seattle 
‘om Design Day—when the kids receiving the playground get to draw and express their 
dream playground—to Build Day, where Delta volunteers come together with community 
volunteers to build it, Delta and KaBOOM! partner to promote and protect a child's right to 
active play at home, at school and in the communi 
KaBOOM! is a national nonprofit dedicated to bringing balanced and active play into the 
daily lives of all kids, particularly those growing up in poverty in America, Since its founding 
in 1996, KABOOM! has worked with partners such as Delta to build more than 2,700 
playgrounds serving more than 8.4 million children. kaboom.org/act 




















In eptember, Delta retired the first Boeing 747-400 aircraft ever built fora commercial atin. 

DID YOU theplane made its debut fight with Northwest Anes (which merged with Detain 2008) back in 

KNOW? 1982andoveritsifespantraveled more than 6 milion miles—thats enough distance to make 
256 tris from the Earth othe moon! 





ROAMING WITH RUDY 
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STUDIO 













ON LOCATION 

-0, Austria and London were the main backdrops for the latest in the Mission: 
Impossible franchise, The Rogue Nation cast and crew spent a week and a half in Vienna— 
shooting at the Vienna State Opera and Vienna Metro—before heading to Rabat Morocco, 
Ils of the Kasbah of the Udayas. 





where a major chase can be seen at the ¥ 











MORE ENTERTAINMENT NEW RELEASES 3 WAYS 
THAN ANY OTHER AIRLINE TO WATCH 

1. Vacation 7, Fantastic Four 
Enjoy free entertainment in all Re More © Seatback 
cabins on international flights and in be i nt Saree Screens 
Delta One and Delta Comfort+ 3. Thesolf Fix 9 Paper Towns a 
domestically. Free and pay-per-view Television Movie La 
options are available in the Main 4 ike Melly 10. Mins, onyour 
Cabin on domestic flights 5 1, Bath Begins tablet or 
Look for the color green to see which psi — 
movie and TV programs are free in the 6. The Middle Talenion © Svsriens 


Main Cabin. aeeRion Screens 
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A DELTA 


STUDIO 


MOVIES 


1. Pixels 
Stars Kevin James, 


Stars Jason 
Bateman, Joel 
Edgerton, 
Rebecca Hall. 
‘After Simon 
uns into an 
Acquaintanc: 
frombis past, 
heand his 
wife receive 
mysterious 
gifts, anda 
horrifying sec 
is revealed. 


2. The Little 3. The End of 4. Mr. Holmes 
Prince the Tour Stars lan McKellen. A 














‘Adam Sandler. Stars Jeff Bridges StarsJesseEisenberg, retired Sherlock Holmes 
President Will Cooper (Voie). A pilot crash Jason Segel.Raling is tving out his final filmmakers Danie 

and video game champ lands in the Sahara Stone reporter David days athomewith his and Kief Davidson d 
Sam Brenner must stop desert and comes cond housekeeper and her ito the history a 
classic game charact across a mysterious five-day interview ‘on when he he worldwide cultural 
sent by aliens from boy who sayshe'san novelist David F stil-unsolved case that impact ofthe building 
attacking Earth, extraterrestrial prince. Walla led tohis retirement block toys. 
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In-Flight Savings Receive a 20% saving: 
inthe form of astatement credit after you 
use your Ca le Delta in-flight pur 
chases of foo ages, m 












bel 









Some in-flight purchases do not apply Alstom colton adres tay app sonanecooaen teas 
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FEATURED 
‘MOVIES 


‘THANKSGIVING 
Grumpy Old Men 


FALL 
Good Will Hunting 
Hoosiers 

You've Got Mat 





Danny Call 


SCI-FI & FANTASY 
Jurassic World 
Mad Ma: Fury Rood 
Jupiter Ascending 


‘comeDY 
Entourage 

Magic Mike XXL 

Ted? 

Dope 

ol lar: Mall Cop 2m 


SkY KIDS 
‘Thetitle Prince 
Penguins of Madagascar 


Atitte Princes 





FREE 
OVERHEAD MOVIES 
OCTOBER 131 
Alroraming scfere in 
Engh and ote ngage 
based upon oute 

‘Mason Impossible 
Rogue Nation 





‘Minions 


‘Mission: Impossible = 
Rogue Nation & 
‘Minions £ 

‘Mission: Impossibie 
Rogue Nation 211 





‘The Pears ofthe Stone 
Man” 55 








‘My approach with Elitis to dig deeply, but know that = 
{just have to find a way to distance myself rom him 

before it rally becomes something that physically and 

mentally can torment me. J 





= i Root st Ram Ma on N 
levi sgn ecerle 





TELEVISION 


Ferrell SuperMansion 
Takes the In Crackle’s latest series, 
Field Titanium Rex leads a band 
inthis of superheroes as they 


‘work through the struggle 
of becoming irrelevant. 


documentary, 
il Ferrell joins 
re MLB teams 





playing al rine YOU MIGHT ALSO LIKE: 


positions for 
ifferent teams 
inasingleday 




















The Affair Sequestered Comedians in 
onDeloand Cars Getting 
onthe Coffee 
channel the 
premareal Treehouse Masters 
er The Pete Nelson designs whimsi- 
oz tree! cally inventive treehouses, from 
simple one-room lofts to multi- 
TIME, bedroom bungalows complete 
with plumbing and electricity 
YOU MIGHT ALSO LIKE: 
TEDTalks 
TED brings tie 
thinkers, 
artists and ° 





technologists to 
sive the takof 

theirlivesin 18 

Find more at 
TED.com, 


TED 


HalflikeMe Crafted 








UnREAL 
Rachel's job as the producer 

of a dating competition show is 
to manipulate reality and relation 
ships to get the most dramatic 
and intriguing footage, 


Alphabet 
Song 

joy inl 
ing with 








YOU MIGHT ALSO LIKE: 


ee educat 








from 
ABCmouse 
cam, the No.1 
online learning 
program for kids 
ages 2-7, 





AB Cmouse.sn 





Extant CSI: Cyber 





d: Free live satellite TV is available for all customers on more than 100 B737, 8757 and B767 aircraft on flights within the continental United 
= States and while over the Hawaiian Islands. Channel lineup is subject to change. Delta is not responsible for interruptions of service, 
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ADELTA 


STUDIO * 









LISTEN FOR FREE 


P ~ 
Playlist Feature 
On all aircraft, you can ereate your own : 
custom playlist. Follow the menus within the ' 
“Listen” section for more information. — 


Seven-time Grammy winner Taylor Swift is on her 1989 World Tour 
‘ through next month, with stops in Singapore, China and Australia. Be 
sure to listen to her single, “Wildest Dreams,” on board now! 


DELTA PRESENTS THE BILLBOARD ARTIST 100 


Listen to these artists in light this month, 








Eliane Elias lynne Goldberg 
lade In Brazil G. Con Meditatet ot Charlie Puth ft. Meghan Trainor 
‘Maden Broil “OG: Gan ese Cheerleader Meghan Trainor Dear Future Husband 
mice ~ Taylor Swift Nene ‘Twenty One ilots 
ei Wildest reams Ed Sheeran Stressed Out 
One Direction Teena Beyoncé. 
Night Changes Rachel Platten ChimamandaNgoziAdichie 
Hoktdsh, Fight Song Flawless 
Robin Thicke and Bruno Mars Blake Shelton 
Verdine White Goria Gonna 


Don't Likelt,ILovelt 





The Deslondes 
The Destendes el Listen Up 
Ergonomically designed earbuds are available 
on fights worldwide as pat of our partnership 
wath Billboard. Take a survey and get a free music 


download. Visit billboard.com/delta. 





RADIO CHANNELS 


Delta offers 16 unique, custom-produced 45-minute programs for your 








enjoyment. On most aircraft, wo programs are paired together to create _Alentetainment and earbuds are ron international and transcontinental fights 
one vO smite channel astl aon domestic lights inthe Delta One™ and Comfort™ cabin, Nase canceling 
headsets are ee onal igs inthe Delta One™ cabin Most entertainment re on 
siielouidy - isla dippaseceahe Seale ames igs inthe Main Cabin (480, Showtime and new TVshews are I per eisode, 
: iam. Mens pan ne movies ae $6 each and earbuds are avoable for 32, 
Chill Conceived coe 
“Cchsscpotight: "OMTheChars + Alrican Heartbeat She 
tang tang Bluegrass =F REB Bie 
sight Classics + TEDIdeas, == AltndieRock Cao 
* Billboard Hits In Flight * Classic Rock Shearing, DELTA ARTIST SPOTLIGHT 
Part 
Rachel Platten RACHEL PLATTEN 
Acclaimed singer-songwriter 
" Rachel Platten gained 3 
‘worldwide success after : 
topping the charts with her 2 
Sleep Soundly Classical Spotlight Billboard Hits ‘African Heartbeat double platinum-selling hit 3 
Enjoy this beautiful —Langlang—one Listen tosongs Experience single “Fight Song,” as well a5, 5 
blend of meditative of the finest young ‘straight off the the variety and her recently released single 6 
mse Relax Pinisontie — BilboereHotI00 —inluencetom Stand By You. Be sure to j 
dndlettheworid —Gaspesiune——_hartthton titeren aircon MS eee ee 5 
febyvithiacks  Scectodoy__singestomfason nator Ustento : i 
from Chuck performsthe works Derulo, Meghan ‘The Very Best, board now! = 
WisDeuer, —«GistSchber Taner Chote Path Songoy ues, E 
2oozendmere. dcop Sndmanyercre Nechjatnd ere 2 


= 


NEW YORK (JFK) Charlie Puth November 12; Travis Scott November 16, 18-19 Follow Sky magazine on Spotify to hear 
CESESAEMEIET cLascow (GLA) Twenty One Pilots November 4; Tove Lo November 9 = boarding music and other playlists! 
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INTERNET ON BOARD 


DELTA OPERATES THE WORLD'S LARGEST WI-FI ENABLED FLEET WITH MORE THAN 1,000 AIRCRAFT 


Does this plane 
have Wi-Fi? = >> 
Find out fast! Just ° 
Took for the Wi-Fi 
symbol near the 
boarding door, overhead or 
next to your row number. 





How to connect 

To connect, turn on your 
Wi-Fi-enabled device in 
airplane mode, connect to the 
"gogoinflight" signal and launch 
your browser. 


Questions about Gogo? 
Contact Gogo Customer Care 
customercare@gogoair.com 
or 877-350-0038 

Live Chat 

In the air: air gogoair.com 

On the ground: gogoair.com 


Gogo has the U.S. covered 














Now you're connected globally! 













alls via the Wi-Fl portal aren 
4 on board at any time, Silent co 


de 











Stay Connected, 
You've Got Options! 


@ Purchase a Gogo* 

Internet Session 
Get full access to the Internet with, 
your Delta Wi-Fi Pass. When you're 
inthe air and online with Gogo, you're 
connected to all the things that matter. 
Simply purchase a Delta Wi-Fi Pass 
before your flight or through the Delta 
Wi-Fiportal once on board, 


@ Access delta.com for Free 
Ourrin-flight Wi-Fi portal offers free 
access to delta.com, where you can 
manage your trip, Booka fight, check 
‘your SkyMiles account, book a hotel 
‘and car and get the latest flight status 
—allfrom 30,000 feet. Check out our 
Traveling With Us section on the portal 


© Partner Offers 

Enjoy free access to everything 
from exclusive shopping deals to 
Delta news and products within our 
Featured On This Flight section, 


O Flight information 

Click on the My Flight link to track 
your flight on our moving map, check 
real-time information on your flight 
progress and get details about your 








ers eaibleneint ea See cray accor Fist 
within the continental U.S. “App ~ ights, with in: the portal and keep yourself up to date. 
388, M90 fusca ti ‘ Secon feetc © Entertainment 
A EPSOOER art ape ai Remember, Delta Studio™ in-flight 
: interrupt streaming is available without 
purchasing a Wi-Fi pass! 
Power Up 


110-volt outlets provide power to charge notebook computers, e-readers and tablets. USB ports provide power 
to charge a small electronic device, such as a smartphone. Look for them on the following aircraft 


> [Eas 
|e 
AmpLaNe 
ovotr 











seatback 


ara. 
‘00eR 


Al sets 


Allsoats 
with 
seatback 


19757300 


Allseats 


fos 





Al seats 


577 330 MDB MDg0._cRIB00 





Rows 10 Rows Rows 
19 
Allseats Al Al Rows 
and 
10:2 
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V 
DRINKS + EATS 





FEATURED BEVERAGE 


Margarita Featuring 
Avion Tequila $8 

A south-of-the-border 
favorite, featuring Avién 
Tequila. Available on flights 
within North America. 





AVION 





EATS 


On board flights of 900 miles or more and select Caribbean and Latin 
‘American markets, you may purchase the individual snacks below or 
try our EATS treats and tapas snack boxes. EATS purchases are not 
available on Delta Connection single-class aircraft 

Mrs. May's 


a 
@ ‘TREATS* = 


ws Stacy's Brand! Pita Chips, GoPienic™ 
Garden Hummus Dip, Dipin”™ 
Pepper & Artichoke Bruschetta 





with Sea Salt, lympos® Pitted Gre 
Clive Mix with Herbs, Vacavile Fruit 
‘Company Snackins’ Mediterranean 
Apricots, Madi’s*Almonds, 
Dancing Deer Baking Co Sweet 
ish Lemon Cookie Nibbles, Varda 
Chocolatier Dark Chocolate 
Allcantents kosher and veget 
‘Most product are gluten fre. 
‘Ask your fight attendant fr details 





(ld Wisconsin” Beef Salami Slices, 
Nabisco” Wheat Thins, Rondalé 
Peppercorn Parmesan Cheese Spread, 
Pepperidge Farm’ Cheddar Gol 
Crackers, Welch’s® Frit Snacks, 
Mixed Fruit, Oreo Cookies, Tc Tac 
Freshmints 














CCrunchmaster® Mult-Grain Crackers 





fd oni A ote Dla Coser’ gis theo serve scet so ony ATM cards 
‘enot sped Ont adr am oly secrtd hey bur major edt eaans. 


Don't leave savings up in the ar Reeefve a 20% savings in the 
form of a statement credit” on eligible Delta in-flight purchases 


after using your Delta SkyMiles® Credit Card 
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Alcoholic Beverages’ Complimentary 
‘Alcohol may be served only fo customers 


Di years of age and older. By FAA rule, we eeveroeee 


‘may not serve alcohol to customers who 

appear intoxicated, Only alcohol provided (Fresca 
bby Delta and served by fight attendants — 

‘maybe consumed on board 


SPIRITS $8 

Avién Tequila 

Bacardi Rum 

Baileys lish Cream 

Bombay Sapphire Dry Gin 
‘Canadian Club Reserve Whisky 
‘Courvoisier V'S10P. Cognac! 
Dewar’ Scotch 

Finlandia Vodka 


Gere at 
er arate SOFTDRINKS 


Whiskey’ cali Za 
Jack Daniel's Tennessee Honey Whiskey Coca-Cola Z 








lick Dans Temessee Whiskey Del Cole 
Weoodlord ReserveSmall Batch Bourbon ei 
WINES $8 Kuar 
Whi 
pesos MIXERS 
DOMESTIC BEER $6 Mr Mis." Bloody Mary Mix 
Mile Lite 


Seagram's Ginger Ale 
Seagram's Sparkling Seltzer Water 
Seagram's Tonic Water 


SPECIALTY BEERS $7 
SweetWater 420° Blue Moon’ 
Ballast Point Heineken. 


Brolin Brewen? Samuel Adars- BOTTLED WATER 

ale ee Minute Maid Apple Juice 
Minute Maid Cranbery 

NouMibeioabascemcrigtswmnen Apple Cocktail 


Mura ocuagie Uneaten Wess” Minute Maid Orange ice 
encanta onset Tomato Juice 
Smuichientsncamorteanecantts Bottled Water 
Biacenionargecactesecstcney LaCroix Sparkling Water 
Mespewuynccminespirecn | Nit 
Suwa esae nouns aay 
HOT DRINKS 
piaecntiv icant 
DatsConicttanitheNancabnonetererneta! Starbucks® coffee 
Savcenshigtaatecemmuictencr Starbucks Vise Ready Brew Decal 
Enotes CotolarecamniteCrticn,” Bigelow Tea 
Sergarstswtrencrcmn aDeinGem Harney & Sons Tea* 
itentmconrcts oer iotont Aa 
So) stpenegseenysemeeray aa 
toning" obese ine te 
vei coreurertay Sw nena ts Gry 
‘hcwsonton hytong C-bit 
tga sto nent cerere 
Syeemmdsan Gorecsretwrtsy owes” At inside piston 
mnnaacasumba olka, Dernlserede 
pce natch pare 
Seyranplnetay estoninc anv ‘Netbceag orient gts 
Strtsistcaflescmpunertay Wet wosandtbe fun sighs tor Bal oy 
Aout erecats 
reenromecw 











Asada ander adorns 
Fopetyol tr remectin bao 
Sras sone 









Datars tana ands 
reves aie igs see 
‘arenarpots om coy tees fn 
Dataset Popor beret bat 
ferteonty Aaa i arr Fc 
opal. 





(5, vnc (VEE, Zn. 
ARRAN PRR NER RIN EAST RHONA PIN, TER 
Ae eh, ET REAR ALL RN, LE CLE ty OP 
er MAL NO, LA RPI 
ANDINA 77RD PARE iC CEPR A 
2 PIASEAMCERUL TAME, LONI 222-0956 
REUSE RRR ID T) LOROT A REMIT CELA 
Se Tmo kaa At etter tem vOAh 
Jermaine test 


















Feedback Comments? Suggestions? We'd love to hear from you! Share your feedback at delta.comtalktous, 














IN-FLIGHT INFORMATION 











PORTABLE ELECTRONIC DEVICES ALSO OF NOTE 
a> 
"ff ALWAYS PERMITTED* Mobile 
Ww Phone Usage 
pobite phone 
5 fight when in 
Airplane Mode and at 





Pacemaker Hearing Aid Tablet E-eader Smartphone CD player bir 
(in Airplane Mode) 


co i) g e 6d a bes Considerate 





Camera Handheld Wireless Mouse, Media Noise-Canceling n portal 
(ita fi, video) Game Keyboard or Player Headphones 
Other Accessory 


Spare Batteries 













NEVER Smokingor _ Personal Two-Way Radios 
PERMITTED Vaping Air Purifiers ‘or Transmitters 












sit safetravel.dot.gov. 





CARRY-ON BAGGAGE Use caution 


when stowing 
ites overhead, (Tobacco 
Stow carry-on 

items in over , e 

head compart- ‘ Pets must remain in closed 


ment or under hard- or soft-sided carriers 


e seat. Items you (oe) at all times. 

need to access 
oa i) \ y I 
fa LY 












I 


Cabinissues on your: 





light? Please share your feedback at cabin.mtcdelta.com. 
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V 
AT YOUR SERVICE 7 v= > 


YOU ASKED, WE ANSWERED 





Flight Details 
Starting 24 hours before iM ATL i 
: asy 


“TODAY” ON ee te conic Connect 
/" screen, which give on If you have 
THE FLY DELTA APP ee ees cee. 





to view gate and terminal, flight, simply 
With the Fly Delta app for iPhone boarding time, seat assignment swipe forward 
and Android, you get everything you and even your spot on the to view all 
need for your trip all on one screen. upgrade list. of the same 
Versatile, capable and reliable, the options for 
app does practically everything you each leg of 


need to make your travel plans and your journey, 


keep them on track. 


Allin One Place 
It also gives you one-tap access to 


your boarding pass, bag tracking 2 
status, Wi-Fi purchase and more. = 

















Need help Delta Sky Club: Controlling the 

rebooking, Retreat from the Ordinary Unexpected 

changing seats | pata sky cubs isan award-winsing lounge where you can work or « Please check the Fight 

or printing a relax in style. And with Clubs worldwide, finding a reprieve is easy. Information Screens for 

A up-to-date flight information. 

new boarding Members Enjoy: These screens may be 

pass? You can + Fully stocked bars with located near a Need Help? 
complimentary craft beer, Center or gate area. 

now use: wine and spirits 


+ Fresh, healthy food offerings, 
served all day 
@ Fly Delta app + Personalized flight assistance 
+ Complimentary Wi-Fi access 
+ Satellite TV for sports, 
news and more 
+ Private showers at select locations 


+ Ifyou have missed your 
flight due to a delay or 
cancellation, you will be 
automatically rebooked on 
the next available flight, 





+ You can sean your 
existing boarding pass 
at any available Delta 
scanner to receive your new 
flight information. Delta 
scanners are located at our 
Need Help? Centers or in 

b select gate areas at many 
Delta airports. 
apex 





Plus, you can indulge in premium wine, beer, champagne and spirits 
for purchase at THE BAR at Delta Sky Club® in addition to our 
‘complimentary bar offerings. Stop into a Club or visit delta.com/ 
‘skyclub to purchase or renew your membership today and learn about 
membership options. 





+ We'll make every effort 
to reroute your checked 
baggage to your next flight. 


2014 Winner of the 2013 APEX Avion 
Award for Best Single Achievement 
in Passengers Experience 











DO YOU HAVE FEEDBACK? 


SEES ISL Se Have a comment or complaint regarding your Delta 
Call experience? Share your feedback at delta.com/talktous. 


1-855-548-2505 Please have your flight details available, including flight 
Tweet us number, date and departure and arrival cities. 
@DeltaAssist 
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e 
F L E E l = staying connected easier than 
ever with Delta's onboard WiFi 


sit varies wapaee W | 


770 miles ‘ita 
Speed: 564 mph (908 km/h) 
Length: 23110 
‘Number in fleet: 9 





















291 
235-10,035 miles 
‘Speed: $50 mo (885 km/h) 
Length: 205° | 

‘Number in fleet: 8 / 10 
Image represents 777-200LR 











331 mph (855 km/h) 
Length: 188° 8" / 208° 10 vert 
Number in fleet: 1) / 24 

Image represents A330-300 


‘Speed: 517 mph (832 km/h) 











Length: 180° 3° / 180° 3° / 201" 4 
‘Number in fleet: 14 / 58/2) 
Image represents B767-400ER 


Seats 168-99 /734 : : 
Range: 2,808-4,705 miles / 3,228 miles Been ene 
Spend 517 mph (832 inv) EE 
Length: 155° 3° / 178° 7 ep asta 
Nurberin Reet 6 


[Image represents B757-300 


‘Seats: 124 / 160 / 180 E B737-700 / 737-800 / 737-900ER 
Range: 2,925 miles / 2,850-2,930 miles / 2,810 miles 

Speed: 517 mph (832 km/h) 

Length: 110° 4° /129°6" / 138" 2 

Number in fleet: 10 / 73/47 

Image represents B737-900ER 


























Seats: 110/149 / 160 8717 / MD88 / MD90 W 4 
Range: 1510 miles / 1.907 miles /1992 miles 

Speed: 498 mph (801 km/h) Pies 

Length: 124° 0" /147°10" /152'7 Ml 





‘Number in fleet: 83 / 116 / 65 


ceases 0468 reg A 


‘Speed: S17 mph (832 km/h) 
Length: 111'0" / 123° 3 
‘Number in fleet: 57 / 69 
Image represents A320 


Seats: 50/ 05-69 /76 CRJ-200 / CRI-700 / CRJ-900 
Ranger 1265 miles / 650 miles /1744 miles 

Speed 488-515 mph (785-829 krn/h) 
Length: 87 10°/ 106 1/181 
[Number in fleet: 124 / 82/151 

Image represents CRJ-900 






























E170 / E175 ERJI45 

Seats: 69/76 Seats: 50 

Range: | 800 miles Range: 196 miles af 
345 mph (877 km/h) ‘Speed: S17 mph (832 km/h) aces cater 

Length: 981" / 103° 11 Length: 98! 0 





‘Number in fleet: 20 / 52 
Image represents E175 


Wi available on all 8747, 757, 737, 717; A330, 319,320; MDBB, 90; R700, 900 and E17, 
1S alert. and select 8777 and 767 arco loformation as panned fr November 2 2015, 


‘Number in fleet: 33 
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WORLDWIDE PARTNERS 





ALLIANCES THAT TAKE YOU FARTHER 





SKYTEAM 


Welcome to an oasis of tranquility 





. The SkyTeam Exclusive Lounge. 


At their hubs and beyond, SkyTeam members! world-class lounge facilities are a welcome escape from busy terminals and are 
the place to enjoy alittle preflight or stopover relaxation. When you're in London Heathrow’s T4, Istanbul, Sydney or Hong Kong— 
and soon in Dubai and Beijing—you can step into a SkyTeam Exclusive Lounge to unwind, They add a breath of fresh air to your 
travels with their lush botanical walls. And they're fully equipped for a bit of work, a bite to eat or a longed-for break, Our member 
airlines offer 636 lounges; step into the one nearest you using the Lounge Finder on the SkyTeam app or at skyteam.com. 


SKYTEAM 


Exclusively Yours: 
Welcome to Our New Hong Kong Lounge 


(Our Hong Kong lounge—which opened its, 
doors in October and is the fourth in a growing 
network of SkyTeam-branded lounges around 
the world—is available to First and Business 
Class and Elite Plus passengers flying on all 
12 member airlines servicing the Hong Kong. 
Airport. 

Like all our lounges, this spacious facility 
is about 10,700 square feet and has been 
designed to offer a high-end range of 
amenities that make ita perfect place to 
unwind before catching your next flight 
It’s another way we're making travel more 


eAM  AEROFLOT* 





a 
[gp Gownessrem —_Aawasounem — geas 


KSREANAIR Onur 


‘AerolineasArgentinas: 


seamless for the thousands of passengers we 
welcome each year. 

Inside, there's a subtle shift in décor from our 
existing lounges in London Heathrow, Istanbul 
and Sydney. You'll notice we've kept our 
signature smooth, curved lines but have added 
wood to bring warmth and a natural element. 
There's also SkyTeam's iconic “living wall,” a 
can't-miss feature of more than 60 species of 
plants to bring the outside in and add a breath 
of fresh air to your travels. 

We care about our customers’ well-being, 
so we've included a Yoga Room, where you can 
try SkyTeam’s yoga program for yourself. This 
relaxing way to stay healthy during your travels 
is exclusive to SkyTeam, and as the easy-to- 
follow tutorial lasts only 15 minutes, it's easy to 
fit into your preflight schedule. 


Ge rcromerico — (P7Airewropa 


ADELTA 


Ma n008 


= SAUDIA 


AIRFRANCE 
Gonuda indonesa®™” — @ Kenya airways 


alle Vietnam Airlines 


SkyTeam is a global alliance and the wide 
selection of refreshments offered reflects our 
diversity. Help yourself to the hot and cold 
buffet of international cuisine that is available 
throughout the day, along with a self-service 
bar. We like to keep things tranquil, so there are 
no televisions blaring and for any unfinished 
business, there's complimentary Wi-Fi 
‘SkyTeam will be opening Exclusive Lounges 
at Beijing Capital International Airport and in 
the new international terminal at Dubat in early 
2016. Our dedicated lounges around the world 
are a seamless way to offer a consistent level 
of service to our customers, You can be sure 
of the same friendly welcome, the same high- 
quality amenities and a relaxing environment 
that feels like home away from home wherever 
your journey takes you. 


Alitalia — SBcHwAAIRUNES 
oe 
Kim 


NE XIAMENAIR 
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Feedback Comments? Suggestions? We'd lave to hear from you! Share your feedback at delta.comytalktous, 





OTHER TRAVEL PARTNERS 


In addition to our SkyTeam partners, Delta also has other travel partners that offer 
codeshare flights and frequent flyer agreements. Together, we are committed to offering 
you high-quality service, convenient travel options and more opportunities to earn and 
redeem miles. Visit delta.com/partnerairlines to learn more. 











SKYMILES® DELTA CODESHARE 
PARTNER PARTNER 

Air Tahiti Nui* e 

Alaska Airlines e cy Since its inception in 
January 2014, more than 

a x 4 million passengers have 

flown the Delta & Virgin 
Atlantic Joint Venture. 

Hawaiian Airlines** 7 ° This fall, Delta and Virgin 
Atlantic offer 39 daily round-trip 
transatlantic flights between 

Wegineinkte ha ° the United Kingdom and 15 
destinations across North 
‘America, with 10 daily flights 

Virgin Australia e . between London Heathrow and 
New York (JFK and Newark). 

Westlet*** e e The partnership has been 
recognized by its customers with 
Delta awarded 2014 Airline of 

Redemption only Accrual only the Year by Air Transport World 





Heathrow Heads Up: 
We now fly from LHR terminals 3 and 4. 


Before you lift off to or from London, please note that Delta flights 
operate from LHR T3 and T4. Flights operated by Virgin Atlantic are 
in LHR T3. Be sure to check your flight status at delta.com or via the 
Fly Delta app to confirm your terminal information 2% hours prior 
to departure. And visit delta.com/virginatlantic for additional travel 
information, including the many benefits you enjoy through our 
partnership with Virgin Atlantic. 


3 Flights T4 Flights 

Boston (BOS) Atlanta (ATL) 

New York (EWR) Detroit (DTW) 

New York (JFK) Minneapolis-St. Paul (MSP) 


Los Angeles (LAX) Philadelphia (PHL) 


Seattle (SEA) 


‘Magazine and Virgin awarded 
2014 Best Long-haul Airline by 
UltraTravel Awards. 


As the industry's first 
transatlantic Joint 
Venture, the partnership 
between Delta, Air France/ 
KLM and Alitalia continues 
to offer more choices 

and more convenient and 
frequent flights. 

Regardless of which airline you 
choose, you will enjoy access to 

a broad transatlantic network, 
with access to 13 global hubs 
offering more than 7,500 

daily flights to more than 540 
destinations. Delta, Air France- 
KLM and Alitalia offer customers 
one of the largest airport lounge 
networks in the industry. 
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SKYMILES 


THE SKY'S 


THE LIMIT 


GET MORE OUT OF YOUR TRAVEL wit 
THE DELTA SKYMILES PROGRA| 








If you're reading this and not enrolled in the SkyMiles® program, 
you're not getting all you can out of your trip. Get rewarded when 
you fly with us with a SkyMiles membership. Visit delta.com/enroll 
to sign up. You can also request credit for the past 30 days’ flights 
(including this one) at delta.com/mileagecredit. 


@ Earn Miles on More Than Just Flights. 


Love earning miles? Thanks to our SkyMiles partners, you can earn miles on more than 
just flights. Whether you're booking a hotel or car for your next business trip, shopping or 
dining out with friends or doing business with our partners, boost your mileage balance 
faster. And remember, Delta is the only major U.S. carrier whose miles don't expire. 


spe saan skymiues 
PBs PA EBShors = Herta) SIniNe 





i 
it 


@ Use Miles for More Than Just Award Travel. 


You can use your miles in so many ways. 

+ Airfare: Book Award Travel to any of our 319 destinations in 59 countries 

+ Once-in-a-Lifetime Access: SkyMiles Experiences is your ticket to award shows, 
concerts and more 

* Charity: SkyWish lets you do good by donating to 17 top charities 

* Shopping: From fashion to electronics, SkyMiles Marketplace lets you use miles 
for the brands you love 

+ Delta Sky Club* membership: Relax away from the gate in any of 200 award-winning 
locations worldwide 


FREE IN-FLIGHT ACCESS TO DELTA.COM GET OFFERS & NEWS JOIN NOW AT 
Visit now and create an easy-to-remember password! Emailed to you at delta.com/signuptoday DELTA.COM/ENROLL 
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‘Medan Qualification Miles OR Medan Qualification Segments 2s0000R20 © S0.000R60 — 750000R100 _1250000R140 
‘AND Medalion Qulitcation Dolor ‘aND$3000 © AND$000 "AND S8000—'ANDSI5]000 
Unlimited Complimentary Uperades (ul Fare) Beoking Booking decking Boing 
Unlimited Complimentary Uerades Discounted fares excep 1 ay 20a Says SDays with Poy 

Complimentary Complimentary 
Delta Comfort Seat for US. and International Tver 2Ahourepriorto  Thoursprorto Complimentary at Complimentary a 
departure departure = = 
Same-Day Confmed an Standby Fe Waivers . . ° 





2additional miles additional miles 4 additional miles 6 additional miles 


‘Medallion Mileage Bonus! 





per dollar” per dollar" per dollar" per dollar* 
Preferred Seats'/Waived Baggage Fees ° e . 
‘Sky Priority Access: (Priority Check-In, Security, Boarding & Phone Handling) e e ° 
Earn Miles and Starpoints® for Starwood Stays. e ° . e 
Elite SPG" Benefits e e 





© SkyMiles Experiences: Backstage. Front Row. All Access. 
Did you know SkyMiles members can use miles to bid on incredible experiences like this that you can't get anywhere else? 
delta.com/experiences 


Los Angeles Food and Wine Festival 


Winner: Corey Yeo, Platinum Medallion Member 





C6 TheL osA ngeles F ood and 
W_ineF estivalex perience was 
amaz ing! | used miles to purchase 
multiple packages for my friends 

and me to enj oy, and we all hada 
blast.M_ eeting Tyler F lorence was 
definitely a highlight. Thank you, 

D elta, for such cool acces3? 
———E—E—EEeEeEEEeEEEEEEE—— EEE 
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— Datta Air Lines/Delta Connection/ 
Delta Joint Venture Route 


— Future Route Service 


— Route served by Alaska Aitines/ 
Horizon Air 


© Destination served by Delta / Delta 
Connection 


© Destination served by one of Deltas 
Worldwide Codeshare Partners 
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AFRICA/MIDDLE EAST/INDIA 
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Delta flies 
Lagos, Nigeria, 
im Atlanta, 








Novosti) 


Yokateriioue 


songs 


Rabat 
Casablanca 


Djibouti” 


‘SNDjamena 







\conakey abies 























Freetown Entebbe kampala 
Abidian Pousla 4 
a F; Nady 
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Lubaka 
‘Hararé 


Johannesburg 
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— Delta AirLines/Delta © Destination served by Delta 


Joint Venture Route 5 Destination served by one of Deltas 
Future Route Service” Worldwide Codeshare Partners 


{rane of Del's Conection Camere. Fighsare sje! ochange waht moi 





Maps reduced by Leaping Cot Graphics 
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Gate C37, 
Gate DI2 
Gate 077, 
Gate 5, heer 
Concourse Fon aie ew 
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SKY CLUB fyou're departing. 
from JFK or GA, 
Between Gates please confirm 
2B and 29, Yourterminl and 
gate at delta.com 
Neo GaleIl for with the Fly 
Delta app within 24 
hours of ariving for 
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B 4 
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International Airport 
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SKY CLUB 
3 2th 
Between Gates 
53 and 55 
rer 
ADELTA 
rower 
UPGRADES AT LAX 
Terminal Sis better than 
ever thanks to a $229 million 
‘overhaul, with upgrades 
including a Delta premium 
‘check-in and a separate lobby 
for Sky Priority members. 50-59 65A- 698 
§ 6 
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International Airport 
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FLYING TO THE U.S.? 
Please visit the Pre-Departure 
Center (PDC) at gates DI or 
E4 for required screening. 
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PASSENGER INFORMATION 





Automated Passport Control (APC) 


Background: 
‘Automated Passport 
Control (APC) kos are 
aneticient sel-servce 
technology that helps 
expedite International 
ariva processing for 
‘customers, including 
‘ames traveling together, 
Passengers providea 

scan of their passpot() 
Capture a phot; respond 
tocustoms declaration 
questions; confirm fight 
deta and claim a receipt 
for presentation tothe CBP 
coficers asa final step of 
their processing 


Delta Locations: 
Hartsfield-lackson Atlanta 
International Airport (ATL, 
New York/lohn F. Kennedy 
International Airport (JFK), 
Seattle-Tacoma Airport 
(SEA), Minneapolis 
St.Paul International 
‘Aiport (MSP), Detroit 
Metropolitan Wayne 
County Airport DTW), 

Los Angeles international 
Aiport (LAX) Adina 
locations AU, AU, AUS, B05, 
(ADR FW DUBE FU, 
TAD AAS CO, MD MA 
AS. 080 PD, HP, 0, 
SAN, SFO SIC TPA. YEG UL 
WR 


Ei 
‘AIUS. Citizens, US, 
Lawl Permanent 
Residents, Canadian 
Cizens and International 
Visitor rom Visa Waiver 
Program countries ate 
eligible touse APC 
Kiosks. Visa Waiver 
Program vistors must 
have Electronic System 
for Travel Authorization 
(ESTA) approval prior to 
travel and have visited the 
United States onat least 
‘one occasion after 2008. 
Visit cbp.govitravel/ape 
for mare information. 





Mobile Passport Control (MPC) 


Easy, Quick U.S. Entry for Arriving International Passengers 


CBP Form 60598. MPC 
offers more efficient and 
secure in-person inspection 
between the US. Customs 
and Border Protection (CBP) 
officer and passenger upon 
antivain the United States. 


Background: 
‘Mobile Passport Control 
(MPC) s another ficient 
se-sevice technology 
that enables passengers 
tasubmit ther passport 
andeustoms declaration 
information via their 
smartphone or tablet 
rather than via Automated 
Passport Contrl (APC) 


Delta Locations: 
Hartsfield-Jckson Atlanta 
Internationa Airport (ATL), 


Seattle-Tacoma Aiport 10S or Android device that 


eA). <ancomectto theinternet. 
The MPCappis avaiable on 
Eligibility: the App Store and Google 


‘AIUS. Citizens witha vai 
US. passport and Canaan 


Pay. Vsitmobilepassport. 
uso ebp.gov/travel/ 


Gizenswithbotha valid _us-itizens/mobile- 
Canacian passport and Blor —_passport-contro for more 
B2Visastatusareeligibleto information. 


use MPC. To download the 
MPC app, you must havean 





Security Streamlined With TSA. Prev” 





Want to cut in line and not feel guilty about it? 
TSAPred isanexpedted ——_TSAPrev, vist sagovfor 
screeninginative designed aul 


tohelptravlesenjoy 3 Passengersareseleted 


‘morecomsenientjoursey for TSAPrev onaflihtby- 
throughtheaiport.tfyoure fight basisby SA Toensure 
cligleandseletedby the _thatyoure eligible tobe 
Transporation Seesity considered, young: 
‘Adinstaton (TSA) to + Enrlinthe Customs 
paticpate.youllbe directed _andorder Protection 
toadedicatedsceeninglane (CBP) Trusted Traveler 
where youmaynotneedio Program, suchas Global 


‘remove your shoes jacket 
‘or belt or your lptp from 


Entry, NEXUS or SENTRL 
Paxtcpantsare ily tobe 


ota ShyMiles member, 
simply provide your TN 
‘or PASSID within each 

reserationatthetime of 


‘screening upon arvatin 
theUnited Sates 

+ Enrollinthe TSA rev 
program, which provides 


participants the benefit booking 

ofbeingseectedona 

consistent and predictable ‘selected yourboardng 

bass pass wilincludea TSAPrev 
* UpdateladdyourSecue indicator 

Flight PassengerData Partcipatingin one of 

and, f applicable your the CBP Trusted Traveler 


Department of Homeland 
Security assigned Known 


programsrthe TSA Prev 
application program ofes 





asbog sdlectedforTSAPrev ona TraveerNuber(KTNDor_thebest chance toreeve 

Theprogramisavaiable _consstentandpedctable _PASSIDtoyourSkyMies® expedited screening For 
tiene than apors bass Pus, theseprograms _pofleatdetacomypotle. mveinforationabout 
tationvide ofa out provideexpedied passport + HyeuparpateinaCBP—_TSAPre, vst deltacomy 
whether an ioc fers contol andcastoms Trusted Pogramandare —_tsaprecheck 
Global Entry 108A) 





Easy, Quick U.S. Entry for Arriving International Passengers 


low-sisk travelers to clear 
theentry processin minutes 
wing automated kiosks, 
Passengers paticipatng 
inareciprocal program with 
the following counties can 


Savetime entering the 
United States by using 

US. Customs and Border 
Protections Global Entry 
rogram. Ths voluntary 
program alows reapproved, 


alsoaccessthe Global Entry Entry tosts through 
kiosks: Germany, Mexico the membership inthe Nexus 
Netherlands Panama,Peru, program, 

and South Korea. Canadian For Global Entry 
ciizensandresidentsare information and toapoy, 
eligible to access Global go toglobalentry go, 


FOR PASSENGERS 
NOT ELIGIBLE 
FOR AUTOMATED 
PASSPORT 
CONTROL (APC) 


CBP Form 6059B Customs Declaration 
Before arriving in the United States, each travel- 
er or head of family in possession of a visa or ar- 
riving under the visa waiver program for the first 
time is required to fill out a CBP Form 60598 
Customs Declaration. Most of the questions 
can be answered with a "yes" or “no.” The form 
‘must be signed and dated. Please print legibly, 
using black or blue ink. Entries must be made 

in ENGLISH and in ALL CAPITAL LETTERS. The 
Customs Declaration Form will be distributed 
during the fight. 


Upon Arrival 
In addition to passport and document process- 
ing, all international visitors will have their 
fingerprints scanned by an inkless device and 
2 digital photograph willbe taken. This will add 
only seconds to the overall entry process. 


Antes de llegar a los Estados Unidos, se le 
solicita a cada viajero o jefe de familia que 
posea una visa, o que llegue a través del 
programa de exencién de visa por primera 
vez completar el Formulario CBP 60598 
Declaracién de aduana. La mayoria de las 
preguntas pueden ser contestadas con “si” 0 
“ino”, Se debe firmar el formulario y colocar 
la fecha. Escriba de manera legible, con tinta 
negra o azul. Las entradas deben realizarse 
en INGLES y en LETRAS MAYUSCULAS. E| 
Formulario de Declaracién de aduana sera 
distribuido durante el vuelo. 
RATE, HAUS, oe AA ASEH CI 
i a BENIS SL 
Customers Declaration) ACHP] ba Ll 
ALT at 23" 5 Gai es UE Bete ANE 


BH 














‘Antes de chegar nos Estados Unidos, todo 
Viajante ou chefe de familia portando um 

visto ou chegando sob o programa de isencéo 
de visto pela primeira vez deve preencher 

0 Formulério de Declaracao da Alfandega 

CBP 60598. A maioria das perguntas pode 

ser respondidas com um “sim” ou "nao". 
formulério deve ser assinado e datado, Escreva 
de forma legivel, usando caneta de tinta azul ou 
preta. As informacdes devem ser registradas 
‘em INGLES e em LETRAS MAIUSCULAS. O- 
Formulério de Declaracao da Alfandega deve ser 
distribuido durante o voo. 
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v 
WHO'S GAME? 


A FEW HAPPY DISTRACTIONS 





{4 | like to write with people | have a 
relationship with; otherwise, it's kind 
BRAIN of scary... you don’t want to pour 


TEASERS your guts out to someone you've 


7 never met.” —MIRANDA LAMBERT 
See if you can solve 


these problems before 
your flight lands! 


Complete the analogy. 


(<9 The truth is most of the films that make 
a lot of money no one remembers, and 


George Washington : i ; | 

Cherry Tree I'm not interested in making films that 

(@) Jonas Salk: no one remembers.” —JAKE GYLLENHAAL 
polio vaccine 


(b) Abraham Lincoln: 
‘emancipation 





(©) Thomas Edison: 
lightbulb Kenken Answers on page 169 Sudoku Answers on page 169 


(6) Thomas Jefferson 
Ten oF 4, | [9i2/6 
(e) John Hancock 5| 18 
= rt) a a 
8 Theeitemsinadepart- 
£5 -mentstorearesoldwith 
£5 successivediscounts: 
thefirst of 6oxand 
4%: the secondo so% ram 
5 andsox;andthe third 
22 of g0%and 70%, : 
Which of the following 
o istrue 
cialedarauntol : aa || 
single discount ofall 
threeitemsisthesame, er har 
butnat00% : 
©1 (b) Theequivalent : 
= discountofeachof the By 
three items is between 























“EASIER 


(es) | |ajoo 





foe 





Ke) 
(o>) 








“NI 
oa 

| |00|/NO|Q)|NI} 09/01; CO 
o 
wo 
De) 


fe) 
oa 
o 








(o>) 
be) 
— 








(o>) 


yoand 80%. 








2 (© Theequivalent 
discount of each of the 
threeitemsisbetween 
Boandgo%. 





co] jcojwjonjN 
o 


elie) 
oa 





NO AN 
= 





() Theequivalent 
discount of each of the 
threeitemsis 100%. 












































(e) None of the above 


statementsis true. Rules forhenter: 


1. Each row and each column must contain the numbers 1 through 4 (easier) 
or 1 through 6 (harder) without repeating. 
Answers 2. The numbers within the heavily outlined boxes, called cages, must combine using the 
HzO) given operation (in any order) to produce the target numbers in the top-left corners. 
3. Freebies: Fill in single-box cages with the number in the top-left corner. 
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Does Your Region Deserve a Sky Profile? 
MUU, = 


> Tell your story to 
over 5 million monthly 
readers of Delta Sky 


* Your business environment 





* Economic development 
opportunities 


* Workforce strength and development 





* Educational excellence 
* Your quality of life 


: ; “WOW! THIS KIND OF POSITIVE PUBLICITY 
* Special tourism efforts FOR OUR STATE IS INVALUABLE,” 
US. Representative, Alabama, Martha Roby 











> CONTACT: Marsha Hedlund, Profile Publisher / 612.373.9602 / mhedlund@deltaskymag.com 








Plastic Injection Molding 


- Modern CAD CAM : 

- 15 ton to 2,000 ton | 

- Mold Flow Analysis 

- Prototypes/Models 
within 2 weeks 

- Full Engineering 
and QC Staff 

- No Job Too Small 

- Welcome Existing 
Jobs to Quote 

- Hot Stamping 

- Sonic Welding 

- Complete Assembly 




















| —_ 
Our firm is seeking new projects! We are willing to amortize 
tooling over production runs, and offer no charge for tooling on 
high production runs. Nominal terms for parts is net 60. 
We offer the best prices and great service! 


113 Railroad St. — email: ntm@centurytel.net 
Elroy, WI 53929 phone: (608) 462-5066 
WWW.NTMUSA.COM _—_ fax: (608) 462-8950 








4 
WHO'S GAME? 


Across EDITED BY WILL SHORTZ (Answers on page 169) 
1 Product with Air and 
Mini models r pp pf 
5 Hosp. hookups 
8 Cousin of a mallard 
1B Blues musician Allison 
14 Brooklyn hoopster 
15 18-Across topper 
16 19-Across topper 
18 Fast-food offering 
19 Soda shop offering 
20 Alternative to the elevator 
21 Ruby parts of some 
hummingbirds 
22 Car ina Ronny & 
the Daytonas song 
23 Louisville-to-Atlanta dir. 
24 ToLive and Die 
(1985 action thriller) 
25 Race, as an engine 
27 "No __!" 
29 Who says? 
31 Implied 
35 Working in the mess hall 
37 Toondom’s Pepé 
39 What a surfer catches 
40 Entourage 
42 Headbanging music 
‘4aBill the “Science Guy 
45 Ed of “Elf” 
47°02 visitor 
49 Nabokov novel 
52 +: Abbr. 
53 Storyteller 
56 Impasse 
58 60-Across topper 
59 61-Across topper 
60 Trattoria offering 
61 Ballpark offering 
62 End of a professor's address 
63 Social reformer Jacob 










fio fir fiz 





Fey 



























































64 "Shake __ Feather 87-0 baseball victory, e.g. 32 Cooking medium 53 Busts 
(1967 R&B hit) 9 Michael of Juno 33 University wall covering 54 Orange Muppet 
65 1.8.5. datum 10 Protection 34 Place-kicker's aid 55 Union goal 
66 Sheltered 11 Rehab candidates, 36 Message from Smokey Bear, _ 57 Picoult with the 2004 best 
12 Intrinsically: Lat eg, for short seller My Sister's Keeper 
Down 15 Late Show broadcaster 38 Prankster’s weapon 58 Dinners for G.l.s 
1 Paintball cry 17 Europe/Asia border range 41 Cousin of catalin 
2 Doggie 22 French playwright Jean 43 Sayings of Jesus 
3 They're next tosomerecords 25 Mr.__ (Three's 46 Menu reassurance 
4 Multilevel military Company role) 48 Hindu meditative rituals 
readiness system 26 Hairy hand 49 It might accompany a 
5 Long way to explain something 27 Its head is in a bucket, often wave in Waikiki 
6 MGM Grand setting 28 Year, in Uruguay 50"___ disturb” 
7 Throwaway part of an apple 30 Cultural fads 51 Unease 
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‘Trident_ redefined. 





THE PREY evens 


(©60 TRIDENT GMT 600 - Swiss made dual time watch with automatic mechanical 
movement, graduated rotatable ceramic (ZrO,) bezel, arrow-headed 24 hour hand 
and water resistance to 60 bar/600m. Available in 38mm and 42mm case sizes, 
three dial/bezel combinations and four strap styles. 


SWISS MOVEMENT CHRYWARD ENGLISH HEART 


LONDON 


EXCLUSIVELY AVAILABLE AT Christopherward.com 


Ave RICAN 
Express 






MAKE TRAVEL ON DELTA 
ALITTLE BIT EASIER? 


The Card that gets you a First Checked Bag Free 
and Priority Boarding’ on every Delta flight, 





or 


FIRST CHECKED BAG FREE PRIORITY BOARDING 


‘Benefit islmited to Basic Card Members (not Aditonal Card Members) with the Gold, Platinum, or Reserve Delta SkyMiles® Credit Cards. Reservation must include the Basic Card Member's 
SkyMiles® umber. Fee waiver also available for passengers traveling inthe same reservation as the Basic Card Member. Maximum rine waivers per reservation, Waiver is only for normal 
bag fee, if any, forthe first checked bag that is not overweight and not oversize under Deltas applicable rules as set forth in Delta's contract of carriage. Additional checked bags wil be 
subject othe applicable baggage fees 2s outlined by Delta’ rules and the purchased fare asset fort in Delta’ contract of carriage. The fist checked ag fee vaver wil only be applied on 
flight segments which originate on a Delta or Delta Connection® carrier when you check in with Delta for both a Delta-marketed and Delta-operated fight, Codeshare fights are not eligible. 
New Card Members and Card Members upgrading from another Delta SkyMiles Credit Card product wil be eligible fr the checked baggage fee waiver beneft alter receiving ther Card from 
‘American Express, Offer terms and conditions subject to change. Additional restrictions may apply. 


*Card Members are ented to receive Zone 1 Priory Boarding on Delta fights. Beneftis limited to Basic Card Members (not Additional Card Members) wit the Gold, Platinum, or Reserve 
Delta SkyMiles Credit Cards. Reservation must include the Basic Card Member's SkyMiles number. Priority Boarding i also avaliable for passengers traveling inthe same reservation as the 
Basic Card Member. Maximum nine passengers per reservation receive the Priority Boarding. Prirty Boarding wil only be available on Delta and Delta Connection carrier-operated fights. 
Delta does not offer Priority Boarding on Delta Shutle® fights, New Card Members and Card Members upgrading from another Delta SkyMiles Credit Card product from American Express 
wil be eligible forthe rity Boarding benefit after receiving their Card from American Express. Ofer is subject to change without notice, Aditional tems, conditions, and restrictions may 
apply. See delta.com/mycardcan for details. 


© 2015 American Express. Al rights reserved. 


